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. Global Trend

_

Am ica M \V/AVAS ary DS = )l J-OF v/Ste il or aqventure.

-
UK:Rent-a-garden

Eurppe: Luxury without guilt '

»

ir gardens providing affordable

g i
atures for travel playg

Technologyand Online Travel:
=
Ganmification \
Middle East: Rebranding of Arat e back tourists, wh
Spring Countries "that stage.
Africa: M-commerce
Glébal Village: Social media gagement with guests.
Asia: China’s Growing Influence Hotels attract Chinese tourists.
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| l'i}./V()rld Tr

=The WIM Global | ssociati _Euromonito rnational

highlights emerging

*=The GTR has been a ‘

industry since its laundl

ravel and tourism

*The 2011 reportis no d >.will'bear fruit

over the coming years. \l

= | would like to thank Eur lobal Trends

Report 2011.

=| hope you find the rep
* | productive WTM 2011.

) km'ﬁ% Chairman,

ought-provoking and
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"aﬂz
$F
- aalalalhde gy a1 RV Vilda

CIRS .-«-r w.‘*fﬁu
release the latest tra  IMpa

onal

L Ve o
popularity

= Consumers are seekin ours in the

Americas, a new rentt and inc; n of travel.

= Guilt-free luxury is key i /, actices. After the

-
U

el .
u ocracies.

Arab Spring, Egypt and
= Hotel chains embraced - : T rt ese preferences

= With economic head hligl / pockets of

opportunity for the gloB

S Gy Lo Eren 1

Head of Travel and Tourism Research, Eu

D
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. Global O

= The global econo yuble I ' sion, as the sovereign debt

crisis engulfg'Euro & o' pt, leading to financial volatility|

= The IMF predicts globz )11, down from.5.1% in 2010.

= Global arrivals are expt 2011, as ris odity prices,

taxation, austerity meas

=By 2012, the world is expe

)

US$1 trillior

—
-

thanks to the burgeoning Asia.

= Travel operators rema eir long-term survival.

=With 9 out of 10 cons digital convergence,

. . .
.| social media and smarty
)
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" Source: Euromonitor Internationa

‘ Notes: Value based on US$ at constant?

-t

-

1line t #i- nerformer
P t "™ .

-

otels and air transport

- |
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~Americas~Q

.
AMNMericas _.‘

% Growth B 2012
Real GDP Growth 2.2
Arrivals, trips 29

Incoming Tourist Receipts
Value US$

Air Transport Value US$
Hotels Value US$
Travel Retail Value US$

A

P2l
_.-J.'......&‘
Source: Euromonitor Internatio ( R -~

» Economic recovery, cc £ pecially among

business travellers, led n 2010.

kReaI GDP growth is expec dloyment. The growth in

visitors from emerging markets to the U erage spend per trip.

”~

ALL ANALYSIS STAYS WITHIN THE GREEN BOX e »” -

© Euromonitor International INDUSTRY: SECTOR - PASSPORT 8

= amf


http://www.euromonitor.com/
http://www.euromonitor.com/

- Americas

= TaKing.the excite ste-";""t'ri-s-"-"articularl for

milestone hcﬁdays 1 ﬂf

. ¥
price. .

= These mystery trips ar

«In 2006, Luxury Link |2

packages with an unknc lie sions

quctions wp

= Bids start at US$1. Travell Suppliers benefit

145

from selling excess capa

“The starting bid and lers are more willing| to

T
bid on a myste of an auction.”

1 Diane ry Link

© Euromonitor International INDUSTRY: SECTOR PASSPORT 9
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" ﬂt
~Americas | 'on rais

~. 3‘ |
= American Expres re trav Ierstakean online quiz

R S0k
Py

udgef |

and are assﬁﬁed o]

= Specialists discuss cor e mystery trip.

Travellers receive a sm which un‘\'/ day by day.

= Domestic trips for two s tri 592,500.
\l L Sl
“ = = N j‘
The Millennial generat ﬁ- erican Express

Travel wanted to bri C‘ ? ile sing what we do

Y

Ellen Bettridge, avel Network
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< Americas

e

I Source: Euromonitor Internationa
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:ﬂt

- Americas of su ;1'*" |
= Travellers aged 2 1 opportunities for myste trips as their average
By et |
gross income incree rows its share of the population.

= Travel agents could fol ‘ cra*t '

based on their

knowledge of clients

1selves fro* gents.

\ |

=Online travel agencies c e 0'Create mystery
auctions since they ha r ,1- and liers.

= Travel agencies intern

Opaque for added exc

tery trips.

» ["Hotels and airlines cou rip to their loyalty

L]
1 members residing in a cert tion.
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*UNITEL

e
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’aynited Kingd

.
1 SCI(C ey

-

% Growth  # , . r ' 2012
Real GDP Growth

Arrivals, trips

Incoming Tourist Receipts
Value US$

Air Transport Value US$ -
Hotels Value US$
Travel Retail Value US$

wt W21
15

Source: Euromonitor Internatione

= The IMF lowered its fc

to fiscal consolidation,

T
ulus measures.

However, the London 2C

year to almost 30 million and bringa'v

| September 2011, du

p increase arrivals ne»

<

q
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_' :u:!'
’aynitedw ] nt-a-ge

HC T
vgarder o rent'their-gardens as campsites for

B D &
. -

cept pro

= Campinn

holidaymakérs.

= With high household de

cash-strapped homeo

financial support to
laymakers
y e

accommodation.

Urban embraces best o u‘l !

» There are 350 gardens 0 Romania.

= AImost 80% of the ga [ rented up to 28 days

Y

The site is mainly an u to the city.

L]
kRentaI demand is expecte Olympic Games, an

event that predominantly appealsto dc
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2 W4

«United Kingc ry on c: “1" e
= The rent-a-garde vellers that.w ’c). Xperience al community
q:‘.f 1. -
and go backq(') trad | .commodation.

“

= Generation Z (teens ar ers are S get markets.

Tapping into the zeits

C. ]

= “Uber-cocooning”, whe ‘ rather than

-

going out, will boost the "

= Sustainable tourism is ome entrenched.
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«United Kingd owing de "F d for alte modation

e

Source: Euromonitor International
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+United Kingd pic rental p ..,.{.K enzy 1
= | orideners.canre and gardens. d . g the Ol mpics, especially those
e T &
close to the ﬂ'lymp g

T4

=Hotels are reportedly €

International Olympic 40% of h*o

= The lack of strong pipel S

opportunities for Campi ?-1

pans

“Traditional accommcg

Games, so Camp

ore for't mpics, while the

2ns up

ssible alternative,

0e| during the Olympic

Y
A Victoria Wet
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~Europe - Ove

Europe: Ke

—

-% Growth i e - [ . ‘ | T 2012
Real GDP Growth 1.4
Arrivals, trips 1.5

ncoming Tourist Receipts
Value US$ t

Air Transport Value US$
Hotels Value US$
Travel Retail Value US$

Source: Euromonitor International,

R~

200
(v

reign debt crisis, with

= Sluggish economic gr¢
L
ubt.

a double-dip recession
kSpain and ltaly along with d Portugal, continue

to struggle with high debt and unemplc
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.Europe -~

L]
1 Individuals in 2010, followec

E-uropean Luxury Hotels Value Sales
% Growth 2009-2010

. - ieT-Wello

s

-~
kind of luxury touri

% y-o0-y value growth

Europe — more authen

= Luxury customers no '
that enable them to hol

environmentally and resp Number of High Net Worth Individuals

by Key European Country 2009-2010

Germany

= Guilt-free consumers ha

luxury break having giv

United Kingdom

France = 2009

= Germany was the Eurt

Switzerland m 2010

the largest number of Italy

0 Number of HNWIs ('000) 1,000

France, according to CapGemini. | World Wealth Report 2011
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]
"
%

Europe - #

e
ViInCYV-aiis rant

_ e
are a prime example ¢

eg Pershing Hotel, Paris
= Kenya and South Africa

sustainable packages,

-

natural resources aimed r' a of ur_yis far
5 tatious or

aste.We aim to
ests credible and
ble environmental

5 thatthey may adopt
heneverthey wish”

Targeting the discerning

= Kuoni launched Ananes

and environmentally-res

L] . .
1 centres in Vietnam and mee

= ic Boonstoppel,
anaging Director,
Fouquet’s Barriere. Paris

= Ananea includes volunte

organisations in Peru.
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~Europe -

*{ local craftsmen, musicians'e

"'l‘.

verticartarr IS

. -
commercial purpose

acting as kitchen garde

= Animal welfare and en

increasingly merit mort,! 2

Meeting local communities

= European travel retailers

helping local communitie

= TEP, a South African nq

Hidden Treasures initiati

travellers being the largest source
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- Technology e

1100

InternetValue% " N | 2012
Growth US$

Car Rental

Air Transport

Other Transportation
Hotels

Travel Retail Products

Source: Euromonitor Internations

=Online sales are a ma ng offline (1%) in

value growth in 2011 ar 3- long term.

For travel and tourism ca s enjoyed internet

penetration of 37% of total sales, €0 economies in 2011.
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. & ht .
e Tra -- fice tlon of travel

< Technolo

= Gamification is th ‘* ning enwronments which

started in the US e )w.spreading to the travel industry.

e their'e ' , photos and videos

= Gaming is used to engi

to help generate bran Travel pIa)‘ a viral effect.

-

\

= Gaming dynamics work ad S, as well as real
gifts such as trips or air (T -

= There are many syne

Terms of engagement

Dyalty programmes,
T

which can be considere avel industry.

L]
kGamification appeals to ca > younger generations,

aged 18-34 years. According to Forre al ge are aged 45-65.

-
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. & Ty ’:I.
e Tra How gamification works

- Technology e

e

Travel
_(:‘ Company h‘fv N

A
-

A
Target Group Targ*roup Targ*oup Targ*roup
b 7
Product b
Knowledge Brand Loyal T i
( d
Press 2
Coverage

Online
Communities

nal

b .
‘ Viral

Marketing Source: Euromonitor Internation
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PR TN ;
‘l un and games

1e Tra

< Technolo

e

- LN

iven that Tourism Ireland

d Vel COI

15 .ng_r‘l.&_- 2010,

available on websites |l media
' rN

ia.com

= Australia Tourism Boar

and Lufthansa www.|uft npetitions

Ireland targets netizens A

v

=|n 2011, Tourism Irelar

Facebook called Irela

* |=Ireland Town enables
L]
3 attractions, complete chal

available for tourists and win trips to the

as a fan base 0f 480,000
eople, each ofthe fans has
initurn an average of 130
i Tourismlreland can
engage with 62.4

to encourage travellers game.

3 b Gt
: fourism Ireland

worldwide
Town

or of Central

ALL ANALYSIS STAYS WITHIN THE GREEN BOX F e o

© Euromonitor International INDUSTRY: SECTOR -

PASSPORT 28


http://www.euromonitor.com/
http://www.euromonitor.com/
http://www.nothinglikeaustralia.com/
http://www.lufthansawefly.com/

- Technology e

L |
kAirIines will launch games

e

DT TUTmG: Jdl
- "/

expected to reach

= Gartner predicts that b
70% of Forbes Global 2

will have at least one ge

3

Going local

= Games on location-ba
Foursquare and Facel

target travellers in the I

levels and offer discounts.
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*MIDDLE
GIC\'HN. :
e
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- Middle Ez

Middle 2 . [ I
-

% Growth  # , . r ' 2012

Real GDP Growth

Arrivals, trips

Incoming Tourist Receipts
Value US$
Air Transport Value US$

Hotels Value US$
Travel Retail Value US$ 3

Source: Euromonitor International A

=Iln 2011, political prote:

-
»

regime change, with clz

«mTunisia’s and Egypt’s re

regimes. 2011 is expected to

or reforms and

pective authoritarian

line sharply by -6%.
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. & N Y

pring cou ntries

Middle Ez

= Turisia.and

1€ / den ocratic era with a

successful transitio

= The tourism re-brand 4

economic and social ce allenge be

»

message.

-

Country Political Situatio

\ /

Tunisia Revolution and reg »
‘ 4 No

£

Libya Uprising led to c No

Egypt Revolution and r¢

Yemen Uprising still ong

* | Bahrain Uprising led to se
L

No

\Syria Uprising still ongoing No

] Syria‘are far from recovery.

to each try nique political,

d a positive

p_p Campaign?
ra

> campaign, new logo

reral campaigns

!ou rce: Euromonitor International
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-Middle E

Eqypt—.revolutio

. e
=Campaigns launched
European and Middle Eas

=Tunisia opted for a prove

say Tunisia is nothing but
Long hard road ahead

=Bahrain’s Summer Festi

the importance of a touris

. ["Post-Gaddafi, Libya offe

as destroyed during the we

=Syria’s booming tourism industry ha

:ht .

.‘

FISM O !
ountry’o
Oqilvy tarc

g .y .

pal n i s change

satellite TV in April 2011 targete

”~
;

ef

» -

4

-

evolution”.

Y

OCCuUr.

ile the bloodshed continu

d France: “The

gue sessions include

ourism infrastructure

<D
<
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. & N TR

-Middle Ez acy 2 a oint .
= Selling.new-demc Lm fs?’ wed sense of Arabism.
-~ vt
=However, arrivals g er2010-2015 are expected to be -3%

CAGR and 1% respect aintain s tability .

Resilient in a crisis t

-

1 466°hotels in the

14

= Hotel developments are "l

pipeline for the region, a ; a
ol

}

E de opment because of jts
4

= Despite the turmail, the

an resilience to crisis.
T

oil wealth, high dispo

-

“People forget e Middle East
can bounce back very Ali, CEO, Air Arabia
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‘AFRICA

e
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- Africa - Qver

Source: Euromonitor Internation

Africa: Key |

o,

e

% Growth a0« - T ‘_ | : | 2012

Real GDP Growth 5.8

Arrivals, trips 3.6

Incoming Tourist Receipts t
Value US$

Air Transport Value US$

5.0

e

Hotels Value US$ 3.1

Travel Retail Value US$

Ji\ s -0.2
Vg

o
»
i

=In 2011, real GDP gro
and coupled with the g

conomic developmen

e class.

the 2010 FIFA World

d"domestic trips.

In 2010, African tourism be

Cup event, stimulating an increase in b

—
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af\frica -

- THa

) e
world in m-commere

to the mo 39 million-mobile phone users — Africa is leading the

)& F'f“

b purchase goods ‘according to InMobi.

el services.

=60% of mobile web usg

= According to Nnebe Bu e 7 million ers in Africa.

Tapping into 230 millic

gl
=In 2007, M-PESA in Ken purchase

electronic funds at M-P. 'ql]\ ) Vi > to any mobile.
4

= Mobile phone banking 1d mainly rural areas

T
which have no access

L]
kLow-cost 2G internet-capa s mobile handsets.
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2 MY

< Africa — Airlin WL
= In"2040, airlines | nd Uganda.Airlines joinéd M-PESA and Airtel
—-.

Money to enable ca ank account to buy air tickets.

aimf<;llr to

= Savora Resort & Ga chain globally to

A.

have integrated m-co . ing guests*

-

Embracing “app-ortunit

Aol
= South Africa Tourism Bog _1£ targeting

I“
. o

s(,u ng bdeals.
e el app in 2011

Y

Angola, Kenya, Nigeriz

= wakanow.com, a Nige

including searches for 1

L]
kFacebook launched in ma and isiZulu), offering

free access to its platform for African

ALL ANALYSIS STAYS WITHIN THE GREEN BOX e "> A
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< Africa —

e

Source: Euromonitor Internatic

.+ "Mobile technology is a @ and tourism in Africa™

Obinna Okez

'_J
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- Africa — Gres

= Travel.operators ) ebsites d-applications across all devices.
= Travel and tourism n W" obile.websites and apps to
- »

: : v .
increase reservations; and prot estinations.

= Airlines will profit from

abilities fqr | services,
allowing passengers to t e
Sl
Social media push

= African travel players

Facebook and Twitter

>
(‘? ne such as Mxit,
4

Y

» [=Allowing bookings throt
L]

2xt step.
As more smartphone mant

Android phone for US$100, this open

Google’s IDEOS

ation‘of consumers to target.

-

ALL ANALYSIS STAYS WITHIN THE GREEN BOX e "> v

L]
-
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.Global Vi

Value % Groumus

Car Rental

Hotels

Other Travel r
Accommodation
Source: Euromonitor Internationa \]

o

=\World car rental and ho

demand, yet the threat

= Hotels are set to expe

.| recovery in the advance
3
Asia Pacific presents the grea

2012

s to a recoveryin

Zzone remains high.

lower than expected

d confidence dips.
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. Global Vi

e

U LC o | ' it
strategies to reach G

more personalised a

Social media

opportunities

*The aim is to capitalise’ for hotels Crisis Exclusive

[ ' t lit
social networks and frie managemen offers

influence to drive bookings Brang a— Sl i

. . awareness service interaction
=|n 2011, social media w,

of marketing activity, le Loyalty

programme

Promotion Online sales

events to engage onli

Yational

. I=Uncertainty, however, r¢

h . .
to determine return on inve
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. Global Vi

ffline worlds
= Madison Square as transfo ito an open-air spa for a day to

boost visits {0 Mar S ﬂ—.ts, Facebook page in June 2011.

ors had to ‘like’ otel’s Facebook

1 2,000.

= To enjoy free massage

page and print an invi : ikes from 8

»

Social engagement -

= Sofitel appointed social T S guest profile t

ﬁt@;'; ¥d News.

witter to solve guest
T
. | complaints quickly and es.

| &)

send out targeted mess

= Marriott International s

L]
kIHG created a ‘Social Med d resolve complaints

across social media, also working witl onitoring.
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. Global Vi

. with b

= Social.medi:

service. The.r;ext S

= It will not be an easy ta

platforms, and increash

Word of warning

= Hotels must understand '-

and avoid the incessa

“Consumers now exg

A Nick Ayres, Mané

d. online wo
r

y .

';?& ,--‘ he most efficient.

ncierge and customer
ining media and

Sl

[

ate local aspects

ersonal interaction
edia.”

Hotels Group
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< Asia - Ove

A . A DA

>

% Growth 2012

6.6
5.2

Real GDP Growth

Arrivals, trips

Incoming Tourist Receipts t
Value US$

Air Transport Value US$
Hotels Value US$
Travel Retail Value US$ 3

A
N

2

Source: Euromonitor Internatio

= Driven by China and | Vil in 2010, although

» | are expected to slow o Jowdown.

klntra-regional travel is forece urist receipts as more

middle-class travellers explore the regic
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. Asia - China’ -

=The €hinese are

accomt odatiBh domestically and
abroad in 2(ﬂ'1 - the

0 ‘;‘l JO c

g nerfﬁé ,

d Germany.

= Hotels are customisi hinese companies and

creating programmes #¢

yroad to ca* hare of wallet.

Customised offer from ~ -

dinC )an Jia RY’,
a" to Ch ravellers.

3, that will have a
1

., | teahouse, all-day dining

L]

1

=In 2011, IHG renamed its

meaning ‘smart choice;

= |HG announced plans

1d smaller hotel bar.
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& M

+Asia — Chine nodation W‘ ding torise

L

~— . Jointventures

JS

[

L ia

- 1e

”
(

Source: Euromonitor International

ol Melia partnered with Jir
els in 2011 to develop

/

roup, a Chil
avel operator,
0% of NH Hotels

hotel development

2 best practices.

nese

to

[ in
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~Asia —

p—

= In 204.1, Hilton ar

comforts to ﬁlines

= The programme inclu |
at breakfastand TV p

= Starwood has since I!

Chinese amenities and ¢ Ti

“As many leave Ching
create a program

We have c

\ Philippe Garnier,

- comf

L2 -

ing p . ime which provides creature

“f

g

at trfe >

hinese tea, t
»

'

Y

-

nd at breakfast.

vo different congee

slippers.

uding

nce enabled us t

hinese travellers.

hinese.”

on Worldwide

| =4

~to the Chinese.
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~Future o

k
= Hotel brands are expectedte

2 MY

l*" u-m d for hotels

.“ . - .
Dendmng: r’“ A‘%f‘:&f,l&! atton domesticatty andanroadis
expected to increasé each US$67billion, second to the US.

[ ]
a. IHG, fo

ipeline of. 1

plans to have 286

= Hotel companies will €t

outlets in China by 2

-

Virtuous circle \l test

= Hotel companies will use et to feed best

practices to properties 2rS.

= Driving loyalty progra

ership has already

become the second lar¢ am in 2010.

sites, such as RenRen.
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For moreinformation:

Caroline Bremner

Head of Travel and Tourism Research
Euromonitor International
caroline.bremner@euromonitor.com
www.euromonitor.com

Paul Nelson
Press & PR Manager
World Travel Market

paul.nelson@reedexpo.co.uk

www.wtmlondon.com

Publisher’s note: at a time of macroeconomic instability, forecast data for 2011-2015 used for the
purpose of this report are provisional and are subject to revision before publication in
Euromonitor International’s Passport Travel and Tourism 2012 edition


mailto:caroline.brenmer@euromonitor.com
http://www.euromonitor.com/
mailto:paul.nelson@reedexpo.co.uk
http://www.wtmlondon.com/

