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Consumption of alcoholic drinks continues to grow

£HREERN NG B IRtIER Consumnption of alcohalic drinks continues to garow in Poland. Polish consumers continue to be
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heavy vodka drinkers, Beer is also enjoying grawing sales. On the other hand, the pace of
growth for still arape wins is slowing and is not affsetting the declining sales of non-arape wine.
Imported spirits are still in demand, slthough the grawth is ocourring from s law bass, Taking
inta account domestic products, liquors that offer a lat of value for mansy are witnessing the
fastest growth,

vodka sales are still below the levels seen befare the 1989 fall of Communism, when this hard
liquor was the only readily available alcohol. To some extent, beer has taken up the space
wacated by vodka. Over the review period beer sales enjoyed strang sales as Poles explored
the taste of heer, In per capita terms, bear consumption in Paland reached 74 litres in 2005,
while in 1397 it amounted to less than 48 litres per persen.
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Viewing statistical data
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Time series
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Data types
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and value
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volume and value

* Retail selling price

» Manufacturer selling price

» Company shares by global
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* Brand shares by global
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Currency conversions
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Swiss franc British pound
Year-on-year and fixed
exchange rate calculations

Volume conversions
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Thousands ¢

Millions « Billions  Actual «
% breakdown

Growth
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index

Current/constant
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inflation by swapping from
current (nominal) to
constant (real) value data
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Coloured icons offer a quick
link to other datatypes

» Company data

* Brand data
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* Pricing

* Packaging

« Off-trade vs on-trade
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