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INTRODUCTION

Scope
Executive summary

STATE OF PLAY

LVMH Moét Hennessy Louis Vuitton SA ranks first globally in personal accessories

Asia Pacific concentrates almost half of LVMH Moét Hennessy Louis Vuitton’s sales in 2022
LVMH to see sales grow in 2022 in its top three countries: The US, China, and Japan

The acquisition of Tiffany & Co strengthens LVMH's position in jewellery

EXPOSURE TO FUTURE GROWTH

The US and Asia Pacific to remain key markets over the forecast period

E EXPOSURE TO FUTURE GROWTH

LVMH Mo é t Hennessy Louis Vuitton SA to remain the leading player in personal accessories
Sustainability and omnichannel strategy are core areas for LVMH's future growth

LVMH to focus its sustainability efforts in four areas towards 2030

Sustainability in action: LVMH brands’ efforts to become more sustainable

COMPETITIVE POSITIONING

LVMH Mo é t Hennessy Louis Vuitton SA outperforms the industry and its closest competitors
LVMH overlaps most with Richemont SA, Cie Financiere and Kering SA

LVMH ranks number one in seven out of the top 10 countries in its largest category, bags
LVMH delivers strong growth in bags and luggage for two consecutive years

Tiffany becomes LVMH's second largest brand behind Louis Vuitton

Tiffany & Co turns into a strategic brand for LVMH

BAGS AND LUGGAGE

Despite a more moderate performance, Asia Pacific leads LVMH's bags and luggage sales in 2022
Handbags accounts for the majority of LVMH's sales in its top 10 markets

As travel returns to normal, luggage is expected to bring growth over the forecast period

Louis Vuitton’s Felt Line, an example of LVMH's sustainability efforts in bags

JEWELLERY

Asia Pacific and North America drive LVMH's jewellery sales over the historic period

Tiffany & Co partners with Beyoncé and Jay-Z to benefit underrepresented minorities

LVMH's costume jewellery loses weight as the company focuses on the high end of the market
Asia Pacific, a key region for growth over the forecast period in jewellery

Overview of LVMH in personal accessories: Product and brand coverage

KEY FINDINGS

Executive summary

APPENDIX

Projected company sales: FAQs (1)
Projected company sales: FAQs (2)

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
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a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/lvmh-moet-hennessy-louis-vuitton-sa-in-
personal-accessories/report.
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