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INTRODUCTION

Scope
Key findings

INDUSTRY SNAPSHOT

Packaged food soars in 2020 due to shifting eating occasions
Convenience is key consideration when shopping food for home cooking
Shifting eating occasions drive packaged food to positive growth

CHANNEL SHIFTS

Shifting eating occasions lead to healthy growth in both channels
Surge in e-commerce across all categories, Asia leads the trend
Surge in online sales of snacks during COVID-19 pandemic

STORE-BASED CHANNELS

Preferences for larger pack size affect store-based grocery retailing
Value for money helps discounters shine during the pandemic
Food specialists less important in developing regions
Stockpiling benefits sales at modern grocery retailers
Convenience-focused retailers lose share during lockdowns
Private label in ready meals and staples focuses on easy cooking trends
Channel shifts and value for money help private label thrive in 2020

NON-STORE CHANNELS

E-commerce becomes de facto option during lockdowns in 2020
Contactless distribution becomes core strategy in pandemic
Food e-commerce soars as the most feasible option during the pandemic
LATAM e-commerce growth soars with quick response to lockdowns
Alibaba company leads e-commerce, Amazon has stronger brand power

FUTURE DEVELOPMENTS

As the pandemic subsides, consumers will return to dining out in 2021
Contactless purchasing habits in packaged food will continue
Key takeaways

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/where-consumers-shop-for-packaged-
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food/report.


