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INTRODUCTION

Scope
Key findings

INDUSTRY SNAPSHOT

Industry developments: Home care
Category performance
Regional market details
Geopolitical conflict and inflation exert pressure on demand growth
The many drivers of inflation within home care
Stagflation’s pressure on retail home care is most felt in developing markets…
…due to stagflation-reinforced inflation and spending contraction

CHANNEL SHIFTS

Channel shifts: Store-based vs non-store
Channel shift by category and region
Growth in retail e-commerce slows post-pandemic, with declines in some markets
Reducing packaging waste: An industry concern across channels

RETAIL OFFLINE CHANNELS

Retail offline snapshot in 2022
Dynamic Retail offline channels
Role of modern grocery retailing in home care
Leading companies in modern grocery retailing
Consumers value convenience in modern grocery retailers
Private label by category
Share of private label by region
High inflation and economic uncertainty support private label sales

NON-STORE CHANNELS

Non-store snapshot in 2022
Retail e-commerce by category
E-commerce growth slows as consumers return to store-based channels
Internet retailing by region
Leading companies in internet retailing
Prices and free delivery are most relevant for online consumers

FUTURE DEVELOPMENTS

Consumers less concerned about product performance claims
Industry prospects
Forecast channel development
New business models: Changing technology, structure and metrics
New business models: Motivation for change and a D2C driver
Key takeaways

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:
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Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/where-consumers-shop-for-home-care/report.


