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INTRODUCTION

Scope
Key findings

INDUSTRY SNAPSHOT

Global growth rate remains elevated
Traditional toys and games returns to positive growth in real value terms
US remains ahead of South Korea with the highest per capita spend on toys and games
Pandemic boosts demand in construction, the most popular toy category
New-generation game consoles help drive demand
Supply chain constraints and inflation impacting the toy industry

CHANNEL SHIFTS

Non-store retailing now accounts for almost two thirds of retail value sales
Store-based retailing still dominates sales in Middle East and Africa
E-commerce expected to continue eating into physical stores’ sales globally
Ongoing switch from physical to digital gaming

STORE-BASED CHANNELS

Modern grocery retailers generate the most store-based sales in toys and games
Specialist retailers losing share, but still have a role to play
Traditional toys and games stores channel records strong sales growth in 2021
Tru Kids ensures that Toys “R” Us remains at the head of the rankings
Toy stores offer an experience for children that cannot necessarily be replicated online
Reliance Retail putting its faith in its Hamleys and Rowan store network
Private label only really operates in traditional toys and games
Western Europe and Asia Pacific account for the bulk of private label sales

NON-STORE CHANNELS

E-commerce dominates video games sales
E-commerce continues gaining share in toys and games
E-commerce growth slows in 2021 for traditional products after 2020’s demand spike
Livestreaming and virtual reality will help drive digitalisation of toys and games
Latin America and Eastern Europe record the strongest CAGRs
Amazon continues to dominate global online sales

FUTURE DEVELOPMENTS

Dolls and accessories sales to more than double in China over 2021-2026
Sustainability will be increasingly to the fore in the coming years
AR/VR headsets sales rise as interest in the metaverse intensifies
No kidding – adults buying toys and games represent a growing consumer segment
Key takeaways

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
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Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/where-consumers-shop-for-toys-and-
games/report.


