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INTRODUCTION

Scope
Key findings

THE NEW TRAJECTORY OF SPORTS FANDOM

Outlining some of the many pivotal challenges facing the sports industry
Has COVID fundamentally altered the trajectory of the sports industry?
Live attendance engrained in the fabric of entertainment globally
Protecting the loyal fan base is essential, attracting new fans is a luxury
Should | stay or should 1 go?

In European football, heritage and loyalty will cushion the COVID blow
Bundesliga stats: Fan-friendly pricing

How will one-off events fare in the post-COVID world?

Will one-off events rebound faster?

COVID-19 impact on travel at a glance

Atmosphere impacted by fans cautious of travelling

Outdoor events, such as golf, will endure

Golf offers more breathing room for fans

Formula 1 keeping fans engaged online

The keys to enduring and re-emerging

PARTNERSHIPS TO HELP RE-IMAGINE THE FAN JOURNEY

Examining the fan journey

Most expect changes in travel behaviour to be short- or mid-term

Can ride-hailing services ease public transport bottlenecks at events?
New technologies to help in-venue navigation

Tech partnerships to help solve new pain points

Beer: Concessions, pouring rights and brand exposure

Tottenham Hotspur Stadium: Hands-free pouring technology

Tech and innovation will be at the heart of sports’ re-emergence

PLANNING FOR THE FUTURE

Planning for the future

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/rebuilding-confidence-among-sports-fans-after-

coronavirus/report.
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