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INTRODUCTION

Scope
Key findings

CULTURE AND SOCIAL MEDIA CULTIVATE LOCAL FOOD TO GO GLOBAL

Proudly Local, Going Global is one of key trends in 2020
How local food can spread around the world
Popular movies as key platforms for local food to be known elsewhere
Significant impact of social media on local food moving global

INSTANT NOODLES: A K-FOOD ICON FOR GLOBAL CONSUMERS

Korean instant noodles, Ram-don shown in Parasite hit the world market

INSTANT NOODLES: A K-FOOD ICON FOR GLOBAL CONSUMERS

Nong Shim benefited from Oscar-winning movie Parasite
Other Korean instant noodle brands also expand across the globe
Fire Chicken Noodle considered as the origin of K-food to the world

THE IMPACT OF COVID-19 ON K-FOOD

Noodles benefit from stockpiling effect during global lockdowns
Healthier options of instant noodles attract the US market
Targeting lockdown period, showing eye-catching K-food advertising
COVID-19 drives global consumers to be interested in healthy K-food
Pulmuone develops US market with “Made in Korea” Kimchi
Virtual travel during COVID-19 era could bring opportunities for K-food

K-FOOD DEVELOPS VIA GLOBAL E-COMMERCE

K-food has its own section via collaboration with Asian local e-commerce
Amazon.com is a new stage for K-food to spread beyond Asia

KEY TAKEAWAYS

Key takeaways

APPENDIX

About Via Online Tracking from Euromonitor International

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/beyond-asia-coronavirus-renews-interest-in-k-
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food-globally/report.


