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INTRODUCTION

Scope

Summary

CONSCIOUS CONSUMPTION SCOPE

Conscious consumption, a growing concern for millennials

Consumers are expecting involvement from companies in multiple fields
Social concerns are rising with COVID-19

Environmental concerns force adaptation

Animal welfare spurs alternatives success

IMPACT ON ETHICAL CLAIMS

Sustainable sourcing opens up opportunities
Scrutiny around environmentally-friendly claims rises
Sustainable packaging challenged by COVID-19
Free range, a key claim for poultry-based products

CONSCIOUS CONSUMPTION AND COMPANIES’ STRATEGIES

Research and development grows in traditional meat alternatives
Sustainable cocoa sourcing, a real challenge for confectionery players
Ingredients for conscious food consumption

Despite COVID-19, plastic reduction remains a priority

Packaging reduction in evidence across markets

CONCLUSION

Willingness to pay more for ethical food differs depending on region...
...as does the impact of conscious consumption on food
Product Claims and Positioning methodology

FOR FURTHER INSIGHT PLEASE CONTACT

Giuseppe Parlato Research Analyst, Food and Nutrition giuseppe.parlato@euromonitor.com www.linkedin.convin/grparlato

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/conscious-consumptions-impact-on-food-and-

nutrition/report.
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