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INTRODUCTION

Scope
Executive summary

STATE OF PLAY

adidas global footprint
Company overview
Growth decomposition
adidas improves its memberships: Revamping Creators Club into adiClub
Prada and adidas : Luxury, sportswear, sustainability and digital transformation all together
Consumer trends and circular economy at the centre of adidas strategy

EXPOSURE TO FUTURE GROWTH

adidas managed to achieve healthy growth despite challenges in demand and supply
Exposure to growth: China and the US show high growth potential
Projected rankings
“Own the Game”, the strategy that seeks to strengthen the credibility of the adidas brand
Case study: adidas’s new company strategy focuses on data-driven customer loyalty

COMPETITIVE POSITIONING

adidas remains the second apparel and footwear company after Nike
Projected rankings
Competitor overlap
A more competitive environment emerges for athleisure
Key brands
Reebok divestment completed in 2022
Digital transformation: From consumer experience to value chain evolution
adidas banks on sustainable commitments as a differentiator
adidas x Spinnova

SPORTSWEAR

Direct-to-consumer (DTC) sales a priority in sportswear
Flagship stores, concept stores and brand centres provide a premium experience
adidas focuses on attracting women to sports
Projected sportswear sales
China sees market disruptions and fierce competence challenges
adidas pursues e-commerce expansion in Latin America through Mercado Libre
adidas enters the metaverse with Ozworld experience

FOOTWEAR

Footwear sales by region
Ultraboost 22, made for women’s feet
Overview of adidas : Product and brand coverage strategy

KEY FINDINGS

Executive summary

APPENDIX

Projected company sales: FAQs (1)
Projected company sales: FAQs (2)
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Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/adidas-in-apparel-and-footwear-world/report.


