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INTRODUCTION

Scope
Key findings

SETTING THE SCENE

Licensing is among the key drivers of industry growth

Housebound consumers look to technology for recreation in 2020
Established powerhouses have the upper hand in a growing industry
Digital engagement and entertainment will transform toys and games

NEW ROUTES TO CONSUMERS

Hasbro seeks new route to consumers via eOne acquisition

YouTube “kidfluencer” brands strike gold with new toy licensing deals
Animated films an increasingly lucrative vehicle for toy licensing...
...but is it the beginning of the end for the cinema?

Growing spending on streaming services globally

Streaming landscape becoming more crowded

The world’s largest licensor pivots to streaming

Anime: a new generation challenges established legacies

Licensing opportunities are endless in video games, especially Fortnite

FUN DOESNT GET OLD

“Kidults” is already a lucrative market in Asia Pacific, especially Japan
LEGO sets its sights on stressed-out adults

“ Funkomania ”: a true obsession for adult collectors

The return of family fun night? At least through 2021

ANEW GENERATION OF GIRL POWER

Entertainment and licensed toys as a vehicle for gender equality

No box office premiere? Hasbro, Funko and Mattel plough forward
Mattel: reimagining the Barbie brand

Toys and games explore emotion and wellbeing during the pandemic

STRATEGIC TAKEAWAYS

Key takeaways: path to successful licensing strategies

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.
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For more information on this report, further enquiries can be directed via this link www.euromonitor.com/reimagining-licensing-in-toys-and-games-the-
rise-of-new-players-challenges-for-established-powe/report.

Page 3 of 3



