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INTRODUCTION
Key findings

GLOBAL OUTLOOK

Sales of consumer electronics jumped in 2021 amid COVID-19
Cost-conscious consumers benefits Chinese phone brands

LEADING COMPANIES AND BRANDS

Leading companies in computers and peripherals

R&D costs allocated upstream to chip manufacturers
Market strategy of top three laptop manufacturers
Leading companies in portable consumer electronics
iPhones growing strongly in China

Premiumisation hurts Sony share in headphones market
Leading companies in in-home consumer electronics

Koreans continue to dominate TV production

KEY TRENDS SHAPING CONSUMER ELECTRONICS

BBK Electronics overtakes long-time leader Samsung
BBK brands are undercutting Samsung

KEY TRENDS SHAPING CONSUMER ELECTRONICS - AFFORDABLE FLAGSHIPS

Flagship killer is a sprint, not a marathon

Vertical integration to ensure product design flexibility

Vertical integration extends beyond semiconductors

Korean companies have a wide spectrum of business units
“Right to repair” legislation faces difficulties (for now)

Right to repair/Modular laptops and phones

Companies reinventing business models to drive revenue growth
New business models: categories and services

Services bundles to ease consumers into an ecosystem

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/corporate-strategies-in-consumer-

electronics/report.
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