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INTRODUCTION

Scope

Key findings

GLOBAL SNAPSHOT: STATE OF THE INDUSTRY

Global economy will contract sharply in 2020
Falling off a cliff and the prolonged ascend to a New Normal

As hopes for a quick bounce-back fade, risks are skewed to the downside

Off trade, silver linings and bright spots in the gloom
Immediate bounce-back hopes fade : t he “Nike Swoosh” recovery
Questioning the premiumisation mantra: the steps to a New Normal

Premiumisation peaks?

BEYOND ‘UNPRECEDENTED'; LEARNINGS FROM THE GREAT RECESSION

History does not repeat itself but it often rhymes

Recessionary casualties: revisiting the great recession
Sobering comparisons and silver linings

Lower-end offerings gained the upper hand

Beer: economy lager saved the day

Wine: discounting came to the rescue but legacy is still lingering
Wine: finding the “sweet spot”; the complexity of trading down
RTDs/High-strength premixes: this time is different

Spirits: more resilient overall but devil is in the detail

The polarisation issue: examples from recessionary epicentres
Casualties of the great recession: categories under pressure in 2009

IS THE TIDE TURNING? PREMIUMISATION PEAKS

Polarisation and trading across: the complexity of post-premiumisation
Local specialties will come to the rescue

A gloomy forecast for global beer...

... and trading down will shape the outlook for spirits too

Where does craft fit as consumers trade down?

Champagne: the canary in the coalmine for premiumisation
Premiumization: evolution essential for survival

Beyond the parallels, this time is different

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.
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For more information on this report, further enquiries can be directed via this link www.euromonitor.com/alcoholic-drinks-and-pandemic-ripple-effects-
has-premiumization-peaked/report.
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