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INTRODUCTION

Scope

Key findings

Mindful consumption is on the rise and will shape innovation in the food and drinks industry
Mindful Eating and Food as Medicine

Exploring Mindful Eating and Food as Medicine

Mindful Eating and Food as Medicine in-depth

Immunity and gut health

Food for body and mind

Functional food targeting beauty and beyond

Clean label and minimal processing

Digital wellness and personalisation

The rise of special diets

Lifestage nutrition

Labelling and regulation

Mindful Eating and Food as Medicine in focus

Companies are meeting the needs of consumers using various strategies

Use functional ingredients to meet consumer need states: Soy Secretz

Use functional ingredients to meet consumer need states: Camino

Embrace the natural movement to drive a clean label approach: Tanya’s Just Real
Invest in digital solutions that enable a personalised experience: Nestlé and with/n app
Innovate around trendy ingredients and lifestyle choices: Halo Top

Target specific consumer segments with tailored product offers: Mission Mighty Me
Innovate and re-formulate towards healthier variants: Croc

Innovate and re-formulate towards healthier variants: Funday

Innovate and reformulate towards healthier variants: Good Moo’d

Mindful Eating and Food as Medicine

Key industry takeaways

Challenges to overcome

Become tomorrow's next leader

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/mindful-eating-and-food-as-medicine/report.
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