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Scope

Key findings

What will socialising look like in the post-pandemic era?

Recreating Social Occasions

Exploring Recreating Social Occasions

Recreating Social Occasions in-depth

The new “Roaring Twenties”?

A new social geography

The advance of “hometainment”

A new path to purchase

New moods, new occasions

Recreating Social Occasions in focus

Companies are meeting the needs of consumers using various strategies
HEYTEA invests in end-to-end experiences

Tracking the new mobile worker: Rove Hotels/Emaar (United Arab Emirates)
Bringing the on-trade experience home: La Gintoneria

New products create new experiences: Three Spirit

New products create new experiences: The Original Cannabis Café
In-home machines drive data everywhere: Miele’s Barista Assistant
Recreating Social Occasions

Key Industry takeaways

Challenges to overcome

Become tomorrow's next leader

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/recreating-social-occasions/report.

Page 2 of 2



