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Scope

Key findings

The Future of Commerce

Exploring The Future of Commerce

The Future of Commerce in-depth

Rethinking the store

Digital as the default

Virtual hits mainstream

Know your customer

New rules of the game

Siloed shopping

Great reset on the last mile

Quick commerce

The Future of Commerce in focus

Companies are meeting the needs of consumers using various strategies

Re-evaluating the role of the store: Beautycounter’s store blends offline-online experience
Becoming omnipresent: Shopify benefited from the surge in small shops going online
Prioritising new routes to market: Taobao Live cements position as live selling leader
Prioritising new routes to market: Nike shows the upside of reducing reliance on wholesale
Utilising the power of data: Unilever’'s Graze leverages data for product development
Utilising the power of data: Amazon’s Subscribe and Save keeps consumers purchasing more
Rethinking the last mile: Zasilkovna launches innovative locker concept in Eastern Europe
Rethinking the last mile: Weezy promises delivery in less than 15 minutes

The Future of Commerce

Key industry takeaways

Challenges to overcome

Become tomorrow's next leader

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/the-future-of-commerce/report.
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