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Scope

Key findings

More spending migrating into the home during the pandemic
Exploring the future home

What we mean when we talk about a “Companion Home”, and the journey to get there
Future home in-depth

. Connectivity

. Automation

. Hygiene

. Sustainability

. Time

. Space

. Health

. Supportive care
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Future home in focus

Companies are meeting the needs of consumers using various strategies

New services: Supporting improved physical and mental health routines

New services: Physical wellbeing - Peloton

Unifying standard for devices: Ensuring devices work seamlessly together

Efficient future homes : Control utility costs and contribute to global sustainability efforts
Efficient future homes : Haier Internet of Clothing (loC)

Efficient future homes : Master Al hierarchy - LG ThinQ Home Concierge

Efficient future homes : Ori robotic furniture

Efficient future homes : Samsung BotHandy

Direct to consumer links: Connecting with consumers to provide predictive and proactive customer service
Technology leadership: Hygiene - Argelik HygieneShield UV Disinfection Cabinet
Technology leadership: Sensing AirThings

Scaled sustainability: Hydraloop

Scaled sustainability: Bosch Fresh Vacuum System

The future home

Key industry takeaways

Challenges to overcome

Become tomorrow's next leader

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

o Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/the-future-home/report.
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