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Scope
Key findings
The World Beyond the Pandemic: The Big Picture
Future of Globalisation
Future of Work and Education
Future Priorities and Preferences
What does the World Beyond the Pandemic mean for Home Care
COVID-19 and its influence on Home Care
Routes to disruption
The 5-step consumer progression of COVID-19 for Home Care
Long-term impacts of COVID-19 on Home Care
Long-term impact on the industry (1)
Long-term impact on the industry (2)
Pandemic as a catalyst for wider economic and cultural shifts
Long-term impact on the industry (1)
Long-term impact on the industry (2)
Home economics gives way to home management theory
Long-term impact on the industry (1)
Long-term impact on the industry (2)
Hygiene ownership brings clear intent to a foggy notion
Long-term impact on the industry (1)
Long-term impact on the industry (2)
The ongoing battle over working from home
Long-term impact on the industry (1)
Long-term impact on the industry (2)
Day Zero example: Crisis forges irrevocable changes in behavioural group “norms”
Long-term impact on the industry (1)
Long-term impact on the industry (2)
Long-term impact on the industry (3)
Major behavioural shifts shaping long-term consumption

DIGITAL LIVING

A multifactorial rise of e-commerce has kicked off
The implications of a growing install base of smart connected appliances
The Fabric Care Consumer System

SOCIAL AND ENVIRONMENTAL RESPONSIBILITY

Sustainable development in home care (1)
Sustainable development in home care (2)
Cold water washing is entering the next stage
Shared values
Home as sanctuary trend will further manifest itself (1)
Home as sanctuary trend will further manifest itself (2)
Self-cleaning applications making their way into the home
Remote working supports home as sanctuary post-pandemic
An opportunity to prevent further decent into commoditisation? (1)
An opportunity to prevent further descent into commoditisation? (2)
New technologies, new opportunities
We are what we breathe (1)
We are what we breathe (2)
We are what we breathe (3)
Implications
Consumer experience for the long term
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Yellow dust in South Korea (1)
Yellow dust in South Korea (2)
Day Zero
Challenges to overcome
Key areas of opportunities
Home care companies are meeting the needs of consumers using various strategies
Beko’s HygieneShield serves as example for hygiene being top of mind for R&D
iRobot and Bona with new partnership in growing market for robotic floor cleaning
Haier’s introduces auto-dosing detergent cartridges to Chinese consumers
Procter & Gamble continues to turn the dials on average wash temperatures
Henkel launches dishwashing tablets with cold wash claim
Home Care: The World Beyond the Pandemic
Key learnings for Home Care

CONCLUSION

Reassessment
Become tomorrow’s next leader
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Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.
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