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INTRODUCTION

Scope
Key findings

TOYS AND GAMES: INDUSTRY OVERVIEW

Companies at a glance

Traditional toys manufacturers will experience stronger forecast growth despite competition

Most top manufacturers continue to rely on market momentum for growth
Video games thriving in emerging and developing countries

LEGO continued to thrive despite a fragmented toys market

Hasbro and Mattel shift their focus towards “core” brands

TOYS FOR ME: PERSONALISATION

Consumers are looking for personalised products and experiences
Personalisation across toys and games industry

TOYS TO SCREEN: DIGITALISATION OF PLAY

Millennials are expected to increase their online activities

Huge box office successes are helping save the toys and games industry from inflation
RISE OF KIDULTS: RE-LIVING CHILDHOOD

Kidults with no children are spending more than ever on toys and games
Targeting high-income kidults is crucial to retain growth

Blind collectibles for dolls continue to gain traction among working adults
ABETTER TOMORROW: SUSTAINABILITY

Growing consumer awareness of sustainability impacts innovation

Top manufacturers across toys and games develop creative ideas to boost sustainability

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

o Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/competitor-strategies-in-toys-and-

games/report.
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