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INTRODUCTION

Scope
Executive summary

STATE OF PLAY

Johnson & Johnson slips below Beiersdorf into seventh place in beauty and personal care
North America and Asia Pacific account for almost two thirds of company sales

US continues to account for more than a third of global sales

Johnson & Johnson could make further forays into the premium beauty space

Consumer health spin-off coincides with similar changes from other big pharma players

EXPOSURE TO FUTURE GROWTH

Johnson & Johnson well-placed to benefit from dynamic baby care market in China
Johnson & Johnson expected to remain seventh in global BPC

Global stagflation scenario due to war in Ukraine will affect the company’s largest markets
Rising inflation rates a growing concern that call for pivots in positioning and marketing

COMPETITIVE POSITIONING

Little change in Johnson & Johnson’s global BPC share in 2018-2021

Procter & Gamble is Johnson & Johnson’s biggest competitor in terms of sales overlap
Johnson & Johnson leads mouthwashes and baby and child-specific products

End to talc-based powder will have the greatest impact in Asia Pacific, as Unilever closes in
Neutrogena, Johnson’s Baby and Listerine the main revenue generators

Consumer perceptions of top J&J Brands

SKIN CARE

North America and Asia Pacific dominate Johnson & Johnson’s skin care sales
Facial care contributes most skin care sales in the company’s biggest markets
Facial care in the US and China will be adding most new sales in global skin care
Johnson & Johnson looks to expand in travel retail with its Dr Ci:Labo brand

New Vivvi & Bloom line taps into premium baby care market

BABY AND CHILD-SPECIFIC PRODUCTS

Johnson & Johnson continues to lead baby care, albeit with a declining share

Toiletries and skin care the main revenue generators for Johnson & Johnson

Asia Pacific will lead baby care growth for Johnson & Johnson

Cornstarch’s replacement of talcum powder could pivot sales, as seen in North America

ORAL CARE

Listerine continues to power Johnson & Johnson'’s sales in oral care
Mouthwashes dominates sales in most of the company’s leading markets
Johnson & Johnson stops selling its personal care products in Russia

KEY FINDINGS

Executive summary

APPENDIX

Projected company sales: FAQs (1/2)

Projected company sales: FAQs (2/2)

Overview of Beauty Survey: Product and brand coverage
Overview of Beauty Survey
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About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/johnson-and-johnson-inc-in-beauty-and-
personal-care/report.
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