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INTRODUCTION

Megatrends: A Framework for the Future
Leaders harness megatrends to disrupt a market
The drivers shaping consumer behaviour
Quantitative drivers of change

Euromonitor International’s 10 megatrends
Megatrend definitions (1/3)

Megatrend definitions (2/3)

Megatrend definitions (3/3)

EUROMONITOR’S 10 MEGATRENDS: WELLNESS

Wellness

The pillars of Wellness

Wellness: What to focus on

AmorePacific : Targeted skin health through wearable electronic skin

EUROMONITOR’S 10 MEGATRENDS: EXPERIENCE MORE

Experience More

The pillars of Experience More

Experience More: What to focus on

Hollywood Park teams up with Samsung for immersive Dreamground experiences

EUROMONITOR’S 10 MEGATRENDS: DIGITAL LIVING
Digital Living

The pillars of Digital Living

Digital Living: What to focus on

Haier’s scenarios use AR to help you build your smart home

Tencent is building its metaverse ecosystem

EUROMONITOR’S 10 MEGATRENDS: PURSUIT OF VALUE

Pursuit of Value

The pillars of Pursuit of Value

Pursuit of Value: What to focus on

Amazon Renewed offers like-new refurbished products

EUROMONITOR’S 10 MEGATRENDS: SUSTAINABLE LIVING

Sustainable Living

The pillars of Sustainable Living

Sustainable Living: What to focus on
Selfridges: Focus on boosting circular shopping

EUROMONITOR’S 10 MEGATRENDS: SHOPPER REINVENTED

Shopper Reinvented

The pillars of Shopper Reinvented

Shopper Reinvented: What to focus on

Case study: Amazon engenders customer loyalty through its one-stop ecosystem
Case study: adidas aims to reach consumers with experiential retail concept

EUROMONITOR’S 10 MEGATRENDS: PREMIUMISATION

Premiumisation

The pillars of Premiumisation

Premiumisation : What to focus on

Avallen embraces planet positive messaging and thoughtful consumption as a premium spirit
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Hapbee offers premium, advanced wellness technologies and services for a better you
Personalisation

The pillars of Personalisation

Personalisation: What to focus on

Cana One’s “molecular beverage printer” redefines personalisation in beverages
LemonBox embeds personalisation within Chinese social media

EUROMONITOR’S 10 MEGATRENDS: CONVENIENCE

Convenience

The pillars of Convenience

Convenience: What to focus on

Kavak is changing the way people buy and sell used cars in Mexico
Gympass allows for full flexibility when working out

EUROMONITOR’S 10 MEGATRENDS: DIVERSITY AND INCLUSION

Diversity and Inclusion

Pillars of Diversity and Inclusion

Diversity and Inclusion: What to focus on

Case study: TikTok introduces creator-crediting to recognise original creators

Case study: Target’s 2022 Pride is making gender-affirming clothing more affordable

HOW TO APPLY MEGATRENDS ANALYSIS TO STRATEGY PLANNING

Why are megatrends important?

How do they help?

Megatrends play a key role in the path to innovation

The four key steps to successfully incorporating megatrends analysis into your business

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

o Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/megatrends-a-framework-for-the-future/report.
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