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INTRODUCTION

Scope
Key findings

THE IMPACT OF INFLATION

An opportunity for food brands to draw value growth
Rising cost of living has changed the way consumers shop and select food
Prices of food and drinks climb and, in some markets, accelerate in 2022 and 2023
Expected growth in disposable income will help consumers weather through
Consumer spend to be more apparent in services
Top attractive food features vary between emerging and developed Asian markets
Price increases benefit some categories more than others
Most categories see the need to premiumise products to complement higher prices

THE FOUR ATTRIBUTES OF PREMIUMISATION

The premiumisation megatrend mapped across four attributes
Vegetarian takes on a more premium positioning owing to the plant-based trend
Products that improve consumers’ food preparation process are a sign of quality
Diet: Specific and high-demand dietary claims boost value growth
Health: One in two will purchase food with clear nutrition benefits
Quality: Premium positioning through perceived luxury and indulgence
Sustainability: Efforts to address environmental consciousness and reduce food waste

EFFECT ON THE COMPETITIVE LANDSCAPE

Private label benefits from the demand for affordable, quality products
Continued coming and going of SKUs, and even brands
Brands identify untapped categories as effective ways into premium
Value-driven categories see a surge of competitors from both new and established brands

THE WAY AHEAD

Continued cost increases will still underpin strategies moving forward
Achieving a balance to premium products

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/positioning-premium-food-in-asia/report.


