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INTRODUCTION

Scope

Key drivers affecting consumers in India in 2022

How developments today shape the consumer of tomorrow
Key findings

POPULATION AND SOCIETY

Today 2022: Generation Z constitute the largest population cohort in India
Population expands amid considerable birth rates

Indian consumers have a preference for branded goods

Tomorrow 2040: Population composition in India to remain young

Generation Z will be 30-45 and is set to remain the largest population cohort

Cities to further expand in India creating opportunities and challenges

Areas of opportunity

Case study: New metro lines in Mumbai help to address the city’s congestion issues

HOUSEHOLDS AND HOMES

Today 2022: 4-person living arrangement constitutes the majority of Indian households
Large Indian families live in large homes

Energy efficiency is of paramount importance for Indian consumers

Tomorrow 2040: Couples with children to continue to dominate in India

Male-led households to age and to continue to dominate by 2040

Mobile phone penetration rates lead digital revolution in India

Areas of opportunity

Case Study: Nothing Phone (2) entering Indian market

INCOME AND EXPENDITURE

Today 2022: Essential spending dominates consumer expenditure in India

Prices surge, yet inflation in India remains lower compared to developed economies
Millennials demonstrate highest intentions to increase spending, especially on education
Tomorrow 2040: Social class E, the lowest income class, to remain dominant by 2040
Middle-aged population will be predominant in the top-income band

India’s wealth to remain concentrated in Mumbai and Delhi

Areas of opportunity

Case Study: New outlet mall opened in Delhi

LIFESTYLES

Key findings consumer survey

Younger Indian generations believe they will be better off in the future

Indians rely on credit cards and other consumer borrowing more than the global average
Indians prioritise jobs with high salaries and security

New and branded products have unique appeal to Indian consumers

Indians worry about climate change more than their global counterparts do

Areas of opportunity

Case Study: Single-use plastic ban in India to encourage sustainable alternatives

CONCLUSION

Key takeaways

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
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spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/india-consumer-profile/report.
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