
Consumer China 2009
The key to understanding consumer markets in China

Consumer China provides essential information for companies looking to
sell products or services in the region.

This book provides volume and value market statistics for over 330 consumer markets
together with manufacturer and brand shares for all the major consumer goods sectors in
China. Combine this with full coverage of socio-economic parameters and you have an
essential research tool capable of giving a complete picture of modern consumer trends in
China, including detailed information on Hong Kong.

Key Features
� Volume and value size data
� Over 330 consumer products covered
� Key socio-economic parameters for a clearer picture

Key Benefits
� Examine historic and forecasted market size data (2002-2007)
� Identify brand and manufacturer shares for all the leading consumer markets
� Compare product performance by year or country
� Find detailed written analysis on the Chinese economy and market

Using Consumer China will enable you to plan your market strategy by:
� Identifying potential new markets
� Forecasting growth potential
� Comparing country markets
� Hi-lighting purchasing trends

Reasons to buy this book
� It is the most economical way of accessing up-to-date consumer market information
� Provides all the knowledge to pinpoint potential risks and opportunities, enabling 

you to plan effectively
� Thousands of clearly presented, accurate statistics from a source you can trust

For more information visit www.euromonitor.com/consumerchina

We are offering a 15% discount on all
orders placed before December 31, 2008

Special price: US$845/e718/£463
Full price: US$995/e845/£545
ISBN: 978-1-84264-483-6  Available Now
Postage and handling costs:
US$60/e60/£15
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Market size data for over 330 consumer
products, across these sectors:
Food • Drinks • Automotives • Tobacco •
Cosmetics and toiletries • Eyewear •  
Consumer electronics • Home furnishings •
Disposable paper products • Domestic
electrical appliances • Toys and games •
Household care products • Over-the-counter
healthcare • Housewares • Personal and
leisure goods • IT and telecommunications •
Pet food and pet care

Key socio-economic parameters include:
Population trends and forecasts • Income •
Economic indicators • Foreign trade • 
Health • Household characteristics •
Possession of household durables • Labour •
Consumer expenditure • Retail sales • 
Travel and tourism • Communications



For more information visit www.euromonitor.com/consumerchina
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“An invaluable reference for any company
looking to sell into the Chinese consumer
market”

China-Britain Trade Review

FFoouunnddeedd  iinn  11997722,,  EEuurroommoonniittoorr
IInntteerrnnaattiioonnaall  hhaass  3300  yyeeaarrss’’  eexxppeerriieennccee
ppuubblliisshhiinngg  rreeffeerreennccee  bbooookkss  ffoorr  lliibbrraarriieess..
TThheeyy  aarree  aann  eexxcceelllleenntt  ssttaarrttiinngg  ppooiinntt  ffoorr
rreesseeaarrcchhiinngg  iinntteerrnnaattiioonnaall  mmaarrkkeettss..
CClliieennttss  tthhaatt  rreellyy  oonn  oouurr  aawwaarrdd--wwiinnnniinngg
pprroodduuccttss  iinncclluuddee  bbuussiinneessss  sscchhoooollss,,
bbuussiinneessss  lliibbrraarriieess  aanndd  uunniivveerrssiittyy  lliibbrraarriieess..

� Domestic electrical appliances » Small electrical appliances » Air treatment products

Table  6.196Hong Kong: Sales of air treatment products 2002-2007
As stated

2002 2003 2004 2005 2006 2007

Total sales (‘000 units) 410.77 409.52 411.80 423.43 428.41 438.48
Per capita sales (Per ‘000

inhabitants) 60.52 59.54 59.18 60.14 60.16 60.87
Total sales (US$ million) 116.03 137.40 156.26 169.67 173.93 177.46
Per capita sales (US$) 17.10 19.98 22.46 24.10 24.42 24.64
Total sales (US$ million) 116.03 137.40 156.26 169.67 173.93 177.46

Source: Euromonitor International from trade sources

� Domestic electrical appliances » Small electrical appliances » Heating appliances

Table  6.197Hong Kong: Sales of heating appliances 2002-2007
As stated

2002 2003 2004 2005 2006 2007

Total sales (‘000 units) 191.07 193.96 198.18 202.27 205.75 219.58
Per capita sales (Per ‘000

inhabitants) 28.15 28.20 28.48 28.73 28.89 30.48
Total sales (US$ million) 19.32 20.52 24.99 28.82 30.52 34.51
Per capita sales (US$) 2.85 2.98 3.59 4.09 4.29 4.79
Total sales (US$ million) 19.32 20.52 24.99 28.82 30.52 34.51

Source: Euromonitor International from trade sources

� Fresh food

Table  6.198Hong Kong: Sales of fresh food 2002-2007
As stated

2002 2003 2004 2005 2006 2007

Total sales (‘000 tonnes) 2,551.48 2,639.89 2,712.04 2,804.64 2,878.62 2,976.52
Per capita sales (Kg per

capita) 375.94 383.80 389.78 398.37 404.23 413.20

Source: Euromonitor International from trade sources

� Fresh food » Meat

Table  6.199Hong Kong: Sales of meat 2002-2007
As stated

2002 2003 2004 2005 2006 2007

Total sales (‘000 tonnes) 636.99 650.38 663.11 685.54 702.28 729.05
Per capita sales (Kg per

capita) 93.85 94.56 95.30 97.37 98.62 101.21

Source: Euromonitor International from trade sources

� Fresh food » Fish and seafood

Table  6.200Hong Kong: Sales of fish and seafood 2002-2007
As stated

2002 2003 2004 2005 2006 2007

Total sales (‘000 tonnes) 253.60 264.68 275.38 286.04 296.34 306.93
Per capita sales (Kg per

capita) 37.37 38.48 39.58 40.63 41.61 42.61

Source: Euromonitor International from trade sources

Domestic electrical appliances
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Table  5.159China: Brand shares of cosmetics and toiletries 2006-2007
% value

Brand (Global Brand Owner) Company Name (National Brand Owner) 2006 2007

Olay (Procter & Gamble Co, The) Procter & Gamble (Guangzhou) Ltd 5.90 6.05
Avon (Avon Products Inc) Avon (China) Co Ltd 2.92 3.02
Aupres (Shiseido Co Ltd) Shiseido Liyuan Cosmetics Co Ltd 2.62 2.77
Crest (Procter & Gamble Co, The) Procter & Gamble (Guangzhou) Ltd 2.75 2.64
Rejoice (Procter & Gamble Co, The) Procter & Gamble (Guangzhou) Ltd 2.57 2.63
Colgate (Colgate-Palmolive Co) Colgate (Guangzhou) Co Ltd 2.45 2.39
Artistry (Alticor Inc) Amway (China) Co Ltd 2.20 2.19
Lux (Unilever Group) Unilever China Ltd 2.07 2.02
Mary Kay (Mary Kay Inc) Hangzhou Mary Kay Cosmetics Co 2.03 1.98
Maybelline New York (L’Oréal Groupe) L’Oréal China 1.88 1.93
Head & Shoulders (Procter & Gamble

Co, The) Procter & Gamble (Guangzhou) Ltd 2.05 1.76
Longliqi Jiangsu Longliqi Group Co Ltd 1.61 1.70
Safeguard (Procter & Gamble Co, The) Procter & Gamble (Guangzhou) Ltd 1.59 1.50
Others 67.36 67.42
Total 100.00 100.00

Source: Euromonitor International from trade sources

� Cosmetics and toiletries » Baby care

Table  5.160China: Sales of baby care 2002-2007
As stated

2002 2003 2004 2005 2006 2007

Total sales (‘000 litres) 21,008.60 22,588.89 24,537.40 26,827.43 29,369.37 32,311.81
Per capita sales (Millilitres

per capita) 16.46 17.59 18.99 20.64 22.46 24.57
Total sales (RMB million) 1,470.89 1,584.97 1,719.82 1,885.71 2,080.68 2,362.82
Per capita sales (RMB) 1.15 1.23 1.33 1.45 1.59 1.80
Total sales at constant 2002

prices (RMB million) 1,470.89 1,566.85 1,634.99 1,760.66 1,914.65 2,127.47
Total sales (US$ million) 177.71 191.49 207.79 230.12 260.95 311.01

Source: Euromonitor International from trade sources

Table  5.161China: Manufacturer shares of baby care 2006-2007
% value

Company Name (Global Brand Owner) 2006 2007

Johnson & Johnson Inc 63.15 63.92
Henkel KGaA 8.52 8.13
Tianjin Yumeijing Group Co Ltd 4.29 4.33
Shanghai Baiqueling Daily Use Chemical Products Co Ltd 4.02 3.86
Pigeon Corp 2.06 2.28
MAPA GmbH 2.00 2.08
Shanghai Chaozhong Cosmetics Co Ltd 1.94 1.76
Procter & Gamble Co, The 1.43 1.28
Guangzhou Lixin Cosmetics Co Ltd 1.28 1.25
Les Enphants Co Ltd 1.03 1.09
Shuangfei Daily Chemicals Co Ltd 0.65 0.62
Others 9.64 9.40
Total 100.00 100.00

Source: Euromonitor International from trade sources

Cosmetics and toiletries
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Discover manufacturer
shares of baby care

Find out the %
increase in sales 
of meat in Hong
Kong over the last 
5 years

See how sales of fresh food in
Hong Kong have grown since 2002

Identify which brands
have the highest and
lowest share in the
cosmetics and toiletries
market


