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Consumer China 2009

The key to understanding consumer markets in China

Consumer China provides essential information for companies looking to
sell products or services in the region.

This book provides volume and value market statistics for over 330 consumer markets
together with manufacturer and brand shares for all the major consumer goods sectors in
China. Combine this with full coverage of socio-economic parameters and you have an
essential research tool capable of giving a complete picture of modern consumer trends in
China, including detailed information on Hong Kong.

Key Features

-~ Volume and value size data

—> Over 330 consumer products covered

— Key socio-economic parameters for a clearer picture

Key Benefits

— Examine historic and forecasted market size data (2002-2007)

= Identify brand and manufacturer shares for all the leading consumer markets
— Compare product performance by year or country

—> Find detailed written analysis on the Chinese economy and market

Using Consumer China will enable you to plan your market strategy by:
- Identifying potential new markets

- Forecasting growth potential

— Comparing country markets

- Hi-lighting purchasing trends

Reasons to buy this book

= It is the most economical way of accessing up-to-date consumer market information

- Provides all the knowledge to pinpoint potential risks and opportunities, enabling
you to plan effectively

— Thousands of clearly presented, accurate statistics from a source you can trust

Consumer China 2009

Market size data for over 330 consumer
products, across these sectors:

Food * Drinks ¢ Automotives ¢ Tobacco °
Cosmetics and toiletries « Eyewear °
Consumer electronics * Home furnishings °
Disposable paper products « Domestic
electrical appliances  Toys and games *
Household care products ¢ Over-the-counter
healthcare » Housewares ¢ Personal and
leisure goods  IT and telecommunications ¢
Pet food and pet care

Key socio-economic parameters include:
Population trends and forecasts * Income ¢
Economic indicators * Foreign trade °

Health * Household characteristics ©
Possession of household durables « Labour ¢
Consumer expenditure * Retail sales ©
Travel and tourism ¢« Communications

SPECIAL OFFER
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See how sales of fresh food in
Hong Kong have grown since 2002

Domestic electrical appliances

«Domestic electrical appliances » Small electrical appliances » Ai treatment products

Identify which brands

have the highest and
lowest share in the

© Euromonitor International 2008

L—— Find out the %
increase in sales
of meat in Hong
Kong over the last
5 years

“An invaluable reference for any company

Source:

Discover manufacturer

shares of baby care

Hong Kong: Sales of air treatment products 2002-2007 Table 6.196
As stated . . .
cosmetics and toiletries
202 2003 200 2005 2006 20 k
Total sales (000 units) 41077 40952 41180 42343 42841 43848
Per capita sales (Per 000 market
inhabitants) 6052 5954 5918 60.14 6016 6087
Totalsales (USS million) 1603 137.40 15626 16967 17393 17746
Per capita sales (USS) 17.10 19.98 2246 2.10 2042 2054
Total sales (USS million] 1603 13740 156.26 16967 17393 17748
Sources Euromonitor ntemational from trade soures
«Domestic electrical appliances » Small electrical applianc Cosmetics and toilefries
Hong Kong: Sales of heating appliances 2002-2007
As stated v —
China: Brand shares of cosmetics and tofletries 2006-2007 Tableb 19
i Y
Total sales (000 units) 19107 Brand
Per capita sales (Per 000 Company 2008 2001
inhabitants) 215 Olay (Procter & Gamble Co, The) Procter & Gamble (Guangzhou) Ltd 590 605
Total sales (USS millon) 1932 Avon {Avon Products Inc) Avon (China) Co Ltd 292 302
Per capita sales (USS) 285 Aupres (Shiseido Co Ltd] Shiseido Liyuan Cosmetics Co Ltd 262 277
Total sales (USS millon) 1932 Crest [Procter & Gamble Co, The] Procter § Gamble (Guangzhou) Ltd 275 264
» ” - Rejoice (Procter & Gamble Co, The) Procter & Gamble (Guangzhou) Ltd 257 263
Source: Euromonitor ntermationat from trade sources Colgate (Colgate-Palmolive Co} Colgate (Guangzhou) Co Ltd 205 239
Atistry (Aficor Inc) Amway (China) Co Ltd 220 219
Lux (Unilever Group) Uniever China Lid 207 202
*Fresh food Mary Kay (Mary Kay Inc) Hangzhou Mary Kay Cosmetics Co 203 198
Maybeline New York (L'Oréal Groupe) L'0réal China 188 193
= : X Headl & Shoulders (Procter & Gamble
‘Hong Kong: Sales offresh food 2002-2007 Co, The) Procte & Gamble (Guangzhou) Ltd 205 176
Longligi Jiangsu Longlia Group Co Lid 161 170
™ Safeguard (Procter & Gamble Co, The) Procter § Gamble (Guangzhou) Ltd 159 150
hers 67.36 67.42
Total sales (000 tonnes) 255148 2, Total 100,00 10000
P capita sales (K per 37594 Sources uromonitor Intemational from trade soures
Source: Euromonitar Intemational fro rade sources
* Cosmetics and toiletries » Bahy care
«Fresh food » Meat
China: Sales of baby care 2002-2007 Table 5.160
As stated
. Hong Kong: Sales of meat 2002-2007 °
- As stated 2002 2003 2005 2008 2001
2002 Total sales (000 ltres) 2100860 2250889 26,827.43 2936937 3231181
- Per capita sales (Militres
Total sales (‘000 tonnes) 636.99 ‘per capita) 16.46 1759 2064 2248 2457
Per capita sales (K per Total sales (RMB milion) 147089 158497 1.885.71 208068 236282
capita) 9385 Per capita sales (RMB) 115 123 145 159 180
Source: uromonitar Intemational from trade source| Total sales at constant 2002
pices (M milion) 147089 1,566.85 176066 191465 212747
Total sales (USS millon) il 191.49 23012 260.95 31101
Sources uromonitor Intemational from trade sourcs
«Fresh food » Fish and seafood
Hong Kong: Sales of fish and seafood 2002-2007 China: Manufacturer shares of baby care 2006-2007 Table 5.161
As stated value
202 Company 206 2001
Total sales (1000 tonnes) 253,60 Johnson & Johnson Inc 6315 63.92
Per capita sales (K per Henkel KGaA 852 813
capita) 37.37 Tianjin Yumeijing Group Co Ltd 429 43
O ——N——— o ——— Shanghai Baiqueling Daiy Use Chemical Products Co Ltd 402 386
Source: Euromanitar nternationalfrom trad Pigeon Corp 206 228
MAPA GmbH 200 208
Shanghai Chaozhong Cosmetics Co Ltd 194 176
Procter & Gamble Co, The 143 128
Guangzhou Lixin Cosmetics Co Ltd 128 125
Les Enphants Co Ltd 103 109
Shuangfei Daily Chemicals Co Ltd 065 062
Others 964 940
Total 100.00 10000
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looking to sell into the Chinese consumer

market”

China-Britain Trade Review

Founded in 1972, Euromonitor
International has 30 years’ experience
publishing reference books for libraries.
They are an excellent starting point for
researching international markets.
Clients that rely on our award-winning
products include business schools,
business libraries and university libraries.

For more information or to place

your order contact your local
Euromonitor International office
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