






Millionaires Club 2009: Bacardi
Brand	 Category	 2004	 2005	 2006	 2007	 2008	 % +/-	 Status
Bacardi	 Rum	 19.50	 20.10	 20.00	 19.90	 19.64	 -1.3	 International
Grey Goose	 Vodka	 1.80	 2.30	 3.00	 3.60	 3.60	 0.0	 International
Dewar’s	 Whisky – Scotch	 3.50	 3.50	 3.40	 3.50	 3.41	 -2.6	 International
Bombay	 Gin	 1.80	 1.80	 2.10	 2.00	 2.01	 0.5	 International
Eristoff	 Vodka	 1.20	 1.40	 1.50	 1.70	 1.79	 5.3	 International
William Lawson’s	 Whisky – Scotch	 1.10	 1.20	 1.30	 1.30	 1.50	 15.4	 International
Castillo	 Rum	 1.60	 1.50	 1.40	 1.30	 1.20	 -7.7	 Regional
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Mixed bag at the top
The multinationals
The performance of the big two players, Diageo 
and Pernod Ricard, was less strong in 2008 – an 
indication that the global economic conditions 
were already having an effect by the end of the 
calendar year. 

With Vat 69 Scotch label dropping out of the 
chart, Diageo has seen its number of brands fall 
to 15, which in turn has meant its overall volumes 
have only grown by 1% in 2008 to 87.6 million 
cases.

Pernod Ricard has seen a strong improvement, 
with the acquisition of V&S from the Swedish 
government increasing its number of brands in 
the list by two to 22 and overall volumes up 28% 
to 72 million cases. Even if one excludes its new 
vodkas, Absolut and Luksusowa, volumes still 
grew by a healthy 6%, primarily due to its Indian 
whiskey brands.

Both Bacardi and Beam Global saw declines in 
their volumes. Beam Global was particularly hit 
by the poor performance of its two Spanish-
focused brands Larios Gin and DYC whiskey, 
both of which are perceived as being old-
fashioned. Bacardi’s decline was less serious, with 
its eponymous rum brand slipping a little for the 
third year in succession, and its expensively 
acquired US-focused premium vodka brand Grey 
Goose remaining worryingly static. If it were not 
for the strong growth of two of its smaller brands, 
Eristoff and William Lawson, the decline would 
have been far worse.

For other multinationals it was a mixed bag, 
with Brown-Forman seeing strong growth from 
its Finlandia and El Jimador brands, but falls in 
Southern Comfort and Canadian Mist. 

While Campari saw good growth of its Skyy 
and Aperol brands, its Dreher and Campari 
performed less well.

The local players
Still leading the charge of local players is United 
Spirits, which its Millionaire brands grow by one 
to 17 and its volumes increase by 17% in 2008. All 
but two of its brands saw volume growth in 2008 
as the company continued to exploit its national 
distribution work. Driving the company’s growth 
has been its Indian whiskey and rum brands, with 
many in healthy double-digit growth, reflecting 
the ongoing boom in India’s drinks market.

Other large local players have also performed 
well with CEDC and Belvédère still strong. Both 
companies have benefited from the dynamic 
growth of the Polish vodka market, although with DI 

William Peel Belvédère also benefited from the 
booming Scotch market in France, as well as the 
international expansion of its Sobieski brand – 
not bad for a company in bankruptcy protection. 
CEDC also enjoyed the continued strong 
performance of its Parliament brand in Russia.

Svedka took another leap forward in its first full 
year backed by the might of Constellation in the 
US, the Swedish vodka brand’s prime market. In 
January this year Constellation announced the 
divestment of more than 40 spirits brands, 
including two of its Millionaire vodka brands 
Barton and Skol, in a $334m deal with the Sazerac 
Company in New Orleans.  



Millionaires Club 2009: Beam Global Spirits & Wine
Brand	 Category	 2004	 2005	 2006	 2007	 2008	 % +/-	 Status
Jim Beam	 Whiskey - American-Bourbon	 	 	  5.12 	 5.24	 5.16	 -1.5	 International
Sauza	 Tequila	 3.00	 2.88	 3.12	 3.21	 3.13	 -2.6	 International
Teacher’s Highland Cream	 Whisky - Scotch	 1.75	 1.75	 1.84	 1.98	 1.96	 -0.7	 International
Canadian Club	 Whisky - Canadian	 	 	 2.07	 2.04	 1.96	 -4.0	 International
DYC	 Whisky - Spanish	 1.70	 1.34	 1.42	 1.43	 1.22	 -14.9	 Domestic/Local
Courvoisier	 Cognac	 1.20	 1.12	 1.14	 1.17	 1.19	 2.1	 International
Larios	 Gin	 1.67	 1.45	 1.45	 1.319	 1.04	 -21.2	 Domestic/Local

Millionaires Club 2009: Gruppo Campari
Brand	 Category	 2004	 2005	 2006	 2007	 2008	 % +/-	 Status
Dreher	 Brandy – Brazilian	 2.90	 3.10	 3.50	 3.75	 3.60	 -4.0	 Domestic/Local
Skyy	 Vodka	 2.10	 2.30	 2.70	 2.90	 3.15	 8.6	 International
Campari	 Bitters	 2.90	 2.90	 2.90	 2.93	 2.93	 0.0	 International
Aperol	 Bitters	 0.70	 0.85	 1.00	 1.15	 1.30	 13.0	 Regional

Millionaires Club 2009: Diageo
Brand	 Category	 2004	 2005	 2006	 2007	 2008	 % +/-	 Status
Smirnoff	 Vodka	 20.10	 21.30	 23.00	 24.30	 25.70	 5.8	 International
Johnnie Walker 	 Whisky – Scotch	 12.00	 12.80	 14.30	 15.80	 16.30	 3.2	 International
Captain Morgan	 Rum	 6.30	 6.90	 7.30	 7.80	 8.30	 6.4	 International
Baileys	 Liqueurs	 6.80	 6.70	 7.10	 7.70	 7.60	 -1.3	 International
J&B Rare	 Whisky – Scotch	 6.00	 5.90	 5.90	 5.90	 5.90	 0.0	 International
Crown Royal	 Whisky – Canadian	 4.20	 4.50	 4.70	 5.00	 5.10	 2.0	 International
Gordon’s	 Gin	 5.30	 5.00	 5.00	 4.50	 4.30	 -4.4	 International
Seagram’s 7 Crown	 Whiskey – American-Other	 2.50	 2.50	 2.50	 2.50	 2.50	 0.0	 Regional
Bell’s	 Whisky – Scotch	 2.00	 2.20	 2.00	 2.30	 2.20	 -4.3	 International
Tanqueray	 Gin	 2.00	 1.90	 2.00	 2.20	 2.10	 -4.5	 International
Popov	 Vodka	 1.90	 1.80	 1.80	 1.80	 1.90	 5.6	 Regional
Cacique	 Rum	 1.70	 1.80	 1.80	 1.70	 1.70	 0.0	 Regional
Buchanan’s	 Whisky – Scotch	 0.90	 1.00	 1.30	 1.60	 1.50	 -6.3	 Regional
Seagram’s VO	 Whisky – Canadian	 1.40	 1.40	 1.30	 1.30	 1.30	 0.0	 Regional
Gordon’s Vodka	 Vodka	 1.50	 1.50	 1.40	 1.30	 1.30	 0.0	 Regional

Millionaires Club 2009: Pernod Ricard
Brand	 Category	 2004	 2005	 2006	 2007	 2008	 % +/-	 Status
Absolut	 Vodka	 8.50	 9.20	 9.80	 10.73	 10.73	 0.0	 International
Royal Stag	 Whisky – Indian	 2.94	 3.43	 4.24	 5.63	 6.76	 20.1	 Domestic/Local
Ballantine’s	 Whisky – Scotch	 5.68	 5.63	 5.62	 6.17	 6.50	 5.3	 International
Ricard	 Anis	 6.03	 5.72	 5.66	 5.78	 5.52	 -4.5	 International
Chivas Regal	 Whisky – Scotch	 3.29	 3.81	 3.95	 4.37	 4.58	 4.8	 International
Imperial Blue	 Whisky – Indian	 1.72	 2.00	 2.51	 3.13	 3.83	 22.4	 Domestic/Local
Malibu	 Liqueurs	 2.96	 3.23	 3.33	 3.63	 3.70	 1.9	 International
Havana Club	 Rum	 2.00	 2.32	 2.61	 3.00	 3.40	 13.3	 International
Seagram’s	 Gin	 3.31	 3.30	 3.44	 3.44	 3.38	 -1.7	 Regional
Montilla	 Rum	 2.29	 2.32	 2.72	 2.67	 2.73	 2.2	 Domestic/Local
Jameson	 Whiskey – Irish	 1.73	 1.95	 2.18	 2.48	 2.73	 10.1	 International
Beefeater	 Gin	 2.37	 2.31	 2.32	 2.42	 2.41	 -0.4	 International
Wyborowa	 Vodka	 1.00	 0.93	 1.17	 1.78	 2.32	 30.3	 International
100 Pipers	 Whisky – Scotch	 3.16	 3.34	 2.94	 2.50	 2.25	 -10.0	 International
Kahlúa	 Liqueurs	 2.20	 2.13	 2.17	 2.14	 2.00	 -6.5	 International
Blenders Pride 	 Whisky – Indian	 0.00	 0.92	 1.17	 1.51	 1.92	 27.2	 Domestic/Local
Luksusowa	 Vodka	 1.20	 1.15	 1.15	 1.47	 1.76	 20.0	 Domestic/Local
Clan Campbell	 Whisky – Scotch	 1.59	 1.58	 1.56	 1.64	 1.72	 4.9	 Regional
Martell	 Cognac	 1.16	 1.26	 1.46	 1.61	 1.54	 -4.3	 International
Pastis 51	 Anis	 1.76	 1.66	 1.53	 1.49	 1.41	 -5.4	 Regional
Amaro Ramazzotti	 Bitters	 1.25	 1.26	 1.27	 1.18	 1.22	 3.4	 Regional
Presidente	 Brandy – Mexican	 2.03	 0.84	 1.16	 1.11	 1.03	 -7.2	 Domestic/Local
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Millionaires Club 2009: United Spirits
Brand	 Category	 2004	 2005	 2006	 2007	 2008	 % +/-	 Status
Bagpiper	 Whisky – Indian	 7.34	 10.54	 13.02	 13.95	 15.41	 10.5	 Domestic/Local
McDowell’s No1	 Whisky – Indian	 5.68	 6.07	 8.65	 11.46	 13.39	 16.8	 Domestic/Local
McDowell’s No1 Celebration	 Rum	 4.86	 5.42	 6.17	 7.63	 9.67	 26.7	 Domestic/Local
McDowell’s No1	 Brandy – Indian	 4.58	 5.29	 5.99	 7.64	 7.53	 -1.4	 Domestic/Local
Old Tavern	 Whisky – Indian	 1.29	 1.87	 2.55	 2.84	 4.77	 68.0	 Domestic/Local
Director’s Special	 Whisky – Indian	 3.89	 4.32	 3.77	 3.69	 4.00	 8.4	 Domestic/Local
Honey Bee	 Brandy – Indian	 1.26	 1.30	 1.73	 2.20	 2.82	 28.2	 Domestic/Local
Hayward’s	 Whisky – Indian	 2.26	 2.96	 2.17	 2.31	 2.77	 19.9	 Domestic/Local
Gold Riband	 Whisky – Indian	 0.96	 1.73	 1.72	 1.63	 1.84	 12.9	 Domestic/Local
John Exshaw	 Brandy – Indian	 0.98	 1.18	 1.12	 1.49	 1.77	 18.8	 Domestic/Local
Director’s Special Black	 Whisky – Indian	 n/a	 n/a	 0.9	 1.34	 1.77	 32.1	 Domestic/Local
Old Cask	 Rum	 1.74	 1.78	 1.45	 1.28	 1.72	 34.4	 Domestic/Local
McDowell’s Green Label	 Whisky – Indian	 2.40	 2.27	 1.85	 1.83	 1.70	 -7.1	 Domestic/Local
White Mischief	 Vodka	 n/a	 n/a	 1.12	 1.26	 1.57	 24.6	 Domestic/Local
Royal Challenge	 Whisky – Indian	 0.94	 0.98	 1.03	 1.17	 1.29	 10.3	 Domestic/Local
Old Adventurer	 Rum	 1.14	 1.03	 1.22	 1.12	 1.20	 7.1	 Domestic/Local
Romanov	 Vodka	 0.44	 0.52	 0.81	 0.98	 1.17	 19.4	 Domestic/Local

Millionaires Club 2009: Belvédère
Brand	 Category	 2004	 2005	 2006	 2007	 2008	 % +/-	 Status
Starogardzka	 Vodka	 3.73	 3.19	 2.60	 2.84	 3.01	 6.0	 Domestic/Local
Sobieski	 Vodka	 1.38	 1.67	 2.15	 2.50	 2.75	 10.0	 International
William Peel	 Whisky – Scotch	 1.53	 1.60	 1.76	 1.78	 2.12	 19.1	 Domestic/Local
Polonaise	 Vodka	 n/a	 n/a	 0.75	 1.06	 1.02	 -3.8	 Domestic/Local

Millionaires Club 2009: CEDC
Brand	 Category	 2004	 2005	 2006	 2007	 2008	 % +/-	 Status
Absolwent	 Vodka	 3.80	 3.94	 4.04	 4.12	 4.18	 1.6	 Domestic/Local
Parliament	 Vodka	 1.12	 1.48	 2.03	 2.70	 3.08	 14.1	 Regional
Bols	 Vodka	 2.08	 1.58	 1.40	 1.67	 1.85	 10.8	 Regional
Soplica	 Vodka	 0.81	 0.73	 1.06	 1.29	 1.47	 14.0	 Regional
Zubrowka	 Vodka	 n/a	 n/a	 n/a	 1.00	 1.00	 0.0	 Domestic/Local

Millionaires Club 2009: Constellation Brands
Brand	 Category	 2004	 2005	 2006	 2007	 2008	 % +/-	 Status
Svedka	 Vodka	 0.45	 0.64	 1.02	 1.51	 2.10	 39.1	 Domestic/Local
Black Velvet	 Whisky – Canadian	 2.10	 2.07	 2.10	 1.90	 1.96	 3.2	 International
Barton	 Vodka	 1.61	 1.55	 1.58	 1.65	 1.69	 2.4	 Domestic/Local
Skol	 Vodka	 1.37	 1.39	 1.47	 1.59	 1.59	 0.0	 Domestic/Local
Paul Masson Grand Ambre	 Brandy – American	 1.28	 1.33	 1.32	 1.29	 1.35	 4.7	 Domestic/Local
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Millionaires Club 2009: Brown-Forman
Brand	 Category	 2004	 2005	 2006	 2007	 2008	 % +/-	 Status
Jack Daniel’s	 Whiskey – American-Tennessee 	 7.64	 8.38	 8.94	 9.33	 9.52	 2.0	 International
Finlandia	 Vodka	 1.84	 2.10	 2.30	 2.75	 3.05	 10.8	 International
Southern Comfort	 Liqueurs	 2.26	 2.34	 2.45	 2.48	 2.38	 -4.1	 International
Canadian Mist	 Whisky – Canadian	 2.14	 2.07	 1.98	 1.91	 1.87	 -2.4	 Domestic/Local
El Jimador	 Tequila	 	 	 	 0.92	 1.02	 10.8	 Domestic/Local

Millionaires Club 2009: Rémy Cointreau
Brand	 Category	 2004	 2005	 2006	 2007	 2008	 % +/-	 Status
Rémy Martin	 Cognac	 1.70	 1.70	 1.70	 1.80	 1.70	 -5.6	 International
Metaxa	 Brandy – Greek	 0.00	 0.00	 1.10	 1.10	 1.15	 4.5	 International
Cointreau	 Liqueurs	 1.20	 1.30	 1.30	 1.30	 1.10	 -15.4	 International

Volume: Millions of 9-litre cases



Millionaires Club 2009: Whiskies of the world
Brand	 Owner	 Category	 2004	 2005	 2006	 2007	 2008	 % +/-	 Status
Bagpiper	 United Spirits	 Whisky – Indian	 7.34	 10.54	 13.02	 13.95	 15.41	 10.5	 Domestic/Local
McDowell’s No.1	 United Spirits	 Whisky – Indian	 5.68	 6.07	 8.65	 11.46	 13.39	 16.8	 Domestic/Local
Jack Daniel’s	 Brown-Forman	 Whiskey – American-Tennessee 	 7.64	 8.38	 8.94	 9.33	 9.52	 2.0	 International
Officer’s Choice	 ABD	 Whisky – Indian	 3.30	 3.94	 5.01	 6.60	 9.50	 43.9	 Domestic/Local
Original Choice	 John Distilleries	 Whisky – Indian	 2.28	 3.16	 4.12	 6.41	 8.84	 37.9	 Domestic/Local
Royal Stag	 Pernod Ricard	 Whisky – Indian	 2.94	 3.43	 4.24	 5.63	 6.76	 20.1	 Domestic/Local
Jim Beam	 Beam Global Spirits & Wine	 Whiskey - American-Bourbon	 n/a	 n/a	  5.12 	 5.24	 5.16	 -1.5	 International
Crown Royal	 Diageo	 Whisky – Canadian	 4.20	 4.50	 4.70	 5.00	 5.10	 2.0	 International
Old Tavern	 United Spirits	 Whisky – Indian	 1.29	 1.87	 2.55	 2.84	 4.77	 68.0	 Domestic/Local
Director’s Special	 United Spirits	 Whisky – Indian	 3.89	 4.32	 3.77	 3.69	 4.00	 8.4	 Domestic/Local
Imperial Blue	 Pernod Ricard	 Whisky – Indian	 1.72	 2.00	 2.51	 3.13	 3.83	 22.4	 Domestic/Local
Hayward’s	 United Spirits	 Whisky – Indian	 2.26	 2.96	 2.17	 2.31	 2.77	 19.9	 Domestic/Local
Jameson	 Pernod Ricard	 Whiskey – Irish	 1.73	 1.95	 2.18	 2.48	 2.73	 10.1	 International
Seagram’s 7 Crown	 Diageo	 Whiskey – American-Other	 2.50	 2.50	 2.50	 2.50	 2.50	 0.0	 Regional
Canadian Club	 Beam Global Spirits & Wine	 Whisky – Canadian	 n/a	 n/a	 2.07	 2.04	 1.96	 -4.0	 International
Black Velvet	 Constellation Brands	 Whisky – Canadian	 2.10	 2.07	 2.10	 1.90	 1.96	 3.2	 International
Blenders Pride 	 Pernod Ricard	 Whisky – Indian	 0.00	 0.92	 1.17	 1.51	 1.92	 27.2	 Domestic/Local
Canadian Mist	 Brown-Forman	 Whisky – Canadian	 2.14	 2.07	 1.98	 1.91	 1.87	 -2.4	 Domestic/Local
Gold Riband	 United Spirits	 Whisky – Indian	 0.96	 1.73	 1.72	 1.63	 1.84	 12.9	 Domestic/Local
Director’s Special Black	 United Spirits	 Whisky – Indian	 n/a	 n/a	 0.90	 1.34	 1.77	 32.1	 Domestic/Local
McDowell’s Green Label	 United Spirits	 Whisky – Indian	 2.40	 2.27	 1.85	 1.83	 1.70	 -7.1	 Domestic/Local
Suntory Kakubin	 Suntory	 Whisky – Japanese	 1.83	 1.72	 1.60	 1.59	 1.61	 1.3	 Regional
Seagram’s VO	 Diageo	 Whisky – Canadian	 1.40	 1.40	 1.30	 1.30	 1.30	 0.0	 Regional
Royal Challenge	 United Spirits	 Whisky – Indian	 0.94	 0.98	 1.03	 1.17	 1.29	 10.3	 Domestic/Local
Black Nikka	 Asahi Breweries	 Whisky – Japanese	 1.40	 1.50	 1.47	 1.11	 1.23	 10.8	 Regional
DYC	 Beam Global Spirits & Wine	 Whisky – Spanish	 1.70	 1.34	 1.42	 1.43	 1.22	 -14.9	 Domestic/Local
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Whiskies of the World

United Spirits tops list
Leading brands
Indian whiskies continued to dominate whiskies 
of the world rankings, accounting for 14 out of 
the 26 brands and five out of the leading six. This 
is hardly surprising when you consider that the 
Indian whisky market had a size in excess of 100 
million 9-litre cases in 2008 – around twice that 
of all the other types of whisk(e)y combined, 
excluding Scotch.

United Spirits’ brands Bagpiper and 
McDowell’s led the way, each of them seeing 
double-digit growth in 2008, building on United 
Spirits’ unique pan-Indian production and 
distribution network. This network, along with a 
market growing at double digits, meant that all 
bar one of its brands saw growth in 2008. 

The only non-Indian whiskey brand in the top 
five was Brown-Forman’s Jack Daniel’s Tennessee 
whiskey. Yet, after a number of years of strong 
growth, the brand’s advance appears to have 
slowed down. Despite a declining domestic 
market (the brand’s largest) it still managed to 
grow volumes there thanks to increased emphasis 

on the off-trade. The brand also continued to see 
growth in eastern Europe, Australia and South 
Africa, although this was nearly offset by the 
declines in many western European countries as 
consumers moved away from on-trade, the 
brand’s main distribution channel. Yet, compared 
with the other two US whiskey Millionaires, Jack 
Daniel’s performed well with Beam Global’s Jim 
Beam brand suffering a decline and Diageo’s 
Seagram’s 7 Crown remaining static.

In Canadian whisky, as befits a mature 
category, growth among the brands was minimal, 
with only Diageo’s leading brand, Crown Royal, 
seeing any substantial growth, probably due to 
Diageo putting extra support behind it to 
capitalise on consumers trading down. 

Remaining the sole representative from 
Ireland in the list, Pernod Ricard’s Jameson saw 
strong growth again thanks to continued 
progress in the category’s leading market, the US, 
but as for Jack Daniel’s, Jameson gained ground 
in eastern Europe and South Africa. This 
countered declines in the brand’s other large 

markets, the UK and Ireland.
The steepest declining brand was Beam 

Global’s DYC Spanish whisky, which saw volumes 
fall almost 15% in 2008, due to a combination of 
the brand’s old-fashioned image and hence limited 
appeal, along with the deep Spanish recession.

Fastest growing
Indian whiskies dominated the top 10 positions of 
the fastest growing brands, in a category that saw 
double-digit growth in 2008 from an already 
high base. The dominance of United Spirits, with 
its national distribution, is evident in this table, 
although the upper echelons of the rankings have 
a great presence of smaller companies, whose 
brands have equally benefited from the booming 
sector, albeit from a much lower base.

The one surprise brand in the most dynamic 
of all this year’s lists is the entry of the Japanese 
whisky brand Black Nikka, which saw double-
digit growth in a generally moribund category. 
Yet that is likely a result of the brand recovering 
some volumes following a steep decline in 2007.DI 



Millionaires Club 2009: Whiskies of the world – Fastest growing
Brand	 Owner	 Category	 2004	 2005	 2006	 2007	 2008	 % +/-	 Status
Old Tavern	 United Spirits	 Whisky – Indian	 1.29	 1.87	 2.55	 2.84	 4.77	 68.0	 Domestic/Local
Officer’s Choice	 ABD	 Whisky – Indian	 3.30	 3.94	 5.01	 6.60	 9.50	 43.9	 Domestic/Local
Original Choice	 John Distilleries	 Whisky – Indian	 2.28	 3.16	 4.12	 6.41	 8.84	 37.9	 Domestic/Local
Director’s Special Black	 United Spirits	 Whisky – Indian	 n/a	 n/a	 0.90	 1.34	 1.77	 32.1	 Domestic/Local
Blenders Pride 	 Pernod Ricard	 Whisky – Indian	 n/a	 0.92	 1.17	 1.51	 1.92	 27.2	 Domestic/Local
Imperial Blue	 Pernod Ricard	 Whisky – Indian	 1.72	 2.00	 2.51	 3.13	 3.83	 22.4	 Domestic/Local
Royal Stag	 Pernod Ricard	 Whisky – Indian	 2.94	 3.43	 4.24	 5.63	 6.76	 20.1	 Domestic/Local
Hayward’s	 United Spirits	 Whisky – Indian	 2.26	 2.96	 2.17	 2.31	 2.77	 19.9	 Domestic/Local
McDowell’s No.1	 United Spirits	 Whisky – Indian	 5.68	 6.07	 8.65	 11.46	 13.39	 16.8	 Domestic/Local
Gold Riband	 United Spirits	 Whisky – Indian	 0.96	 1.73	 1.72	 1.63	 1.84	 12.9	 Domestic/Local
Black Nikka	 Asahi Breweries	 Whisky – Japanese	 1.40	 1.50	 1.47	 1.11	 1.23	 10.8	 Regional
Bagpiper	 United Spirits	 Whisky – Indian	 7.34	 10.54	 13.02	 13.95	 15.41	 10.5	 Domestic/Local
Royal Challenge	 United Spirits	 Whisky – Indian	 0.94	 0.98	 1.03	 1.17	 1.29	 10.3	 Domestic/Local
Jameson	 Pernod Ricard	 Whiskey – Irish	 1.73	 1.95	 2.18	 2.48	 2.73	 10.1	 International
Director’s Special	 United Spirits	 Whisky – Indian	 3.89	 4.32	 3.77	 3.69	 4.00	 8.4	 Domestic/Local
Black Velvet	 Constellation Brands	 Whisky – Canadian	 2.10	 2.07	 2.10	 1.90	 1.96	 3.2	 International
Jack Daniel’s	 Brown-Forman	 Whiskey – American-Tennessee 	 7.64	 8.38	 8.94	 9.33	 9.52	 2.0	 International
Crown Royal	 Diageo	 Whisky – Canadian	 4.20	 4.50	 4.70	 5.00	 5.10	 2.0	 International
Suntory Kakubin	 Suntory	 Whisky – Japanese	 1.83	 1.72	 1.60	 1.59	 1.61	 1.3	 Regional
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Leaders make steady 
ground
Blended Scotch has seen little movement in 
ranking terms during 2008, although that’s not 
to say there aren’t interesting things happening 
in the category. The most notable is that actual 
volume increases for all the leading brands 
were smaller in 2008, suggesting that much of 
any brand’s growth was achieved in the first 
part of 2008, with the global economic conditions 
starting to have an effect later in the year. 

Brands which were over-exposed to Spain 
were badly hit, as the country went into recession 
much earlier than most countries and saw a 
dramatic fall in Scotch volumes. Brands such as 
Ballantine’s, J&B and Sir Edward’s suffered, 
although Ballantine’s & J&B were able to offset 
those declines with growth in other regions, 
notably central and eastern Europe. Label 5 was 
further hit by steep declines in its other key 
region, Indochina, as these countries were hit by 
the economic downturn. 

Central and eastern Europe seem to have 
been the main saviour for Scotch brands, with 
Johnnie Walker and Chivas Regal maintaining 
their popularity while volumes in their key 
market of China suffered. 

In western Europe, the continued taste  
for blended Scotch in France also helped to  
boost brands such as Grant’s, William Peel,  
Clan Campbell William Lawson and, to a lesser 

extent, Label 5.
Of the brands that suffered declines in 2008, 

100 Pipers still seems to be suffering in its major 
market, Thailand, while Bacardi’s Dewar’s brand 
suffered from its over-reliance on mature 
“western” markets, notably the US. 

Bell’s is also likely to have suffered due to a 

Millionaires Club 2009: Scotch whisky
Brand	 Owner	 2004	 2005	 2006	 2007	 2008	 % +/-	 Status
Johnnie Walker 	 Diageo	 12.00	 12.80	 14.30	 15.80	 16.30	 3.2	 International
Ballantine’s	 Pernod Ricard	 5.68	 5.63	 5.62	 6.17	 6.50	 5.3	 International
J&B Rare	 Diageo	 6.00	 5.90	 5.90	 5.90	 5.90	 0.0	 International
Grant’s	 William Grant & Sons	 4.12	 4.10	 4.39	 4.79	 4.97	 3.7	 International
Chivas Regal	 Pernod Ricard	 3.29	 3.81	 3.95	 4.37	 4.58	 4.8	 International
Dewar’s	 Bacardi	 3.50	 3.50	 3.40	 3.50	 3.41	 -2.6	 International
100 Pipers	 Pernod Ricard	 3.16	 3.34	 2.94	 2.50	 2.25	 -10.0	 International
Bell’s	 Diageo	 2.00	 2.20	 2.00	 2.30	 2.20	 -4.3	 International
William Peel	 Belvédère	 1.53	 1.60	 1.76	 1.78	 2.12	 19.1	 Domestic/Local
Label 5	 La Martiniquaise	 1.56	 1.62	 1.74	 1.91	 1.98	 3.7	 International
Teacher’s Highland Cream	 Beam Global Spirits & Wine	 1.75	 1.75	 1.84	 1.98	 1.96	 -0.7	 International
Clan Campbell	 Pernod Ricard	 1.59	 1.58	 1.56	 1.64	 1.72	 4.9	 Regional
William Lawson’s	 Bacardi	 1.10	 1.20	 1.30	 1.30	 1.50	 15.4	 International
Buchanan’s	 Diageo	 0.90	 1.00	 1.30	 1.60	 1.50	 -6.3	 Regional
Clan MacGregor	 William Grant & Sons	 1.60	 1.50	 1.30	 1.35	 1.37	 1.5	 Regional
Sir Edward’s	 Bardinet	 0.98	 1.04	 1.26	 1.27	 1.05	 -17.5	 International

decline in its major market, the UK.
There are also some familiar names absent 

this year, with neither of the two Edrington 
brands, The Famous Grouse and Cutty Sark, 
featured in the list, due to the company declining 
to participate, while Diageo’s VAT 69 brand fell 
out of the list. DI 
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Favourites in reshuffle
Vodka remains unrivalled as the most populated 
category in the Millionaires list, with 42 entries 
this year, up from 37 in 2008. This is despite the 
fast churn of vodka brands in Russia, that can see 
a brand such as Myagkov with more than 2 
million cases in 2007 not appear at all in 2008. 

The category has also seen a certain amount of 
movement. Among the established brands the 
most dramatic move has been the growth of 
RAG’s Green Mark, which has moved it from fifth 
place in the volume rankings to second, behind 
the distant leader Smirnoff. Absolut, which was 
second in 2008 fell a place as its sales stagnated 
due to its change of ownership from V&S to 
Pernod Ricard and the consequent effects on 
global distribution arrangements.

Beneath Absolut it is interesting to note that 
the two predominant Ukrainian vodka producers 
in the list, Khortytsa and Nemiroff, both seem to 
be suffering from the troubles facing the 
country’s domestic economy, showing growth of 
2% and a decline of 4% respectively. In 2007, both 
brands had seen double-digit growth.

Fastest growers
An additional factor in the weak performance of 
the two big Ukrainian brands could also be the 
rapid rise of a new Ukrainian entry to the list – 

Khlibnyi Dar, produced by Bayadera Group. 
With year-on-year growth in excess of 85%, it 
proved to be the most dynamic vodka brand in 
2008, and its impressive 6.63m case volume 
catapulted it above Russia’s Pyat Ozer, though it 
still trails its nearest rival, Nemiroff, by a couple 
of million cases.

At least as impressive in second place in the 
growth stakes was Green Mark, leaping nearly 
48% to put it close to 12 million cases in volume 
and into the top 10 in the Millionaires list overall.

Yet it is worth noting the broad geographic 
spread of the most dynamic brands in the vodka 
category. Following the Ukrainian and Russian 
big hitters, the third fastest growing brand was 
US-focused Svedka with 39% growth. 

Other US focused brands included 
McCormick, Skyy and Burnett’s. 

Perhaps the most prevalent country in the list 
was Poland with brands such as Wyborowa, 
Zoladkowa Gorzka, Luksusowa, Soplica, Bols and 
Sobieski all seeing considerable growth – 
although in the latter case it has also benefited 
from international expansion, including a launch 
in the US. In addition, much of the growth for 
Brown-Forman’s Finlandia’s has come in the 
Polish market. Poland’s numerical dominace is 
closely followed by Russia, however, with 
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Millionaires Club 2009: Top 20 vodkas
Brand	 Owner	 2004	 2005	 2006	 2007	 2008	 % +/-	 Status
Smirnoff	 Diageo	 20.10	 21.30	 23.00	 24.30	 25.70	 5.8	 International
Zelenaya Marka (Green Mark)	 Russian Alcohol Group	 1.30	 5.00	 7.30	 8.10	 11.97	 47.8	 Domestic/Local
Absolut	 Pernod Ricard	 8.50	 9.20	 9.80	 10.73	 10.73	 0.0	 International
Khortytsa	 Khortytsa Distillery	 1.84	 3.87	 8.10	 9.40	 9.60	 2.1	 Regional
Nemiroff	 Nemiroff Ukrainian Vodka Co	 7.28	 9.32	 7.80	 8.89	 8.55	 -3.8	 International
Khlibnyi Dar	 Bayadera Group	 0.08	 1.06	 1.55	 3.57	 6.63	 85.7	 Domestic/Local
Pyat Ozer	 Alcohol Siberian Group	 0.41	 1.08	 2.38	 6.04	 6.54	 8.3	 Domestic/Local
Absolwent	 CEDC	 3.80	 3.94	 4.04	 4.12	 4.18	 1.6	 Domestic/Local
Grey Goose	 Bacardi	 1.80	 2.30	 3.00	 3.60	 3.60	 0.0	 International
Skyy	 Gruppo Campari	 2.10	 2.30	 2.70	 2.90	 3.15	 8.6	 International
Parliament	 CEDC	 1.12	 1.48	 2.03	 2.70	 3.08	 14.1	 Regional
Finlandia	 Brown-Forman	 1.84	 2.10	 2.30	 2.75	 3.05	 10.8	 International
Starogardzka	 Belvédère	 3.73	 3.19	 2.60	 2.84	 3.01	 6.0	 Domestic/Local
Sobieski	 Belvédère	 1.38	 1.67	 2.15	 2.50	 2.75	 10.0	 International
Zhuravli	 Russian Alcohol Group	 n/a	 n/a	 n/a	 n/a	 2.55	 n/a	 Domestic/Local
Wyborowa	 Pernod Ricard	 1.00	 0.93	 1.17	 1.78	 2.32	 30.3	 International
Belenkaya	 SY Group	 n/a	 2.96	 1.89	 2.04	 2.25	 10.1	 Domestic/Local
Yamskaya	 Russian Alcohol Group	 n/a	 n/a	 n/a	 n/a	 2.16	 n/a	 Domestic/Local
Russian Standard	 Roust	 0.99	 1.03	 1.35	 1.90	 2.10	 10.5	 International
Svedka	 Constellation Brands	 0.45	 0.64	 1.02	 1.51	 2.10	 39.1	 Domestic/Local

t
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brands such as Gosudarev Zakaz, Russian 
Standard and Pyat Ozer.

More interesting, perhaps, are the two 
Indian brands in the list, White Mischief and the 
new entrant Romanov, both from the United 
Spirits stable. This is testament to the rapidly 
growing popularity of the category in India, 
something that is expected to continue for the 
foreseeable future.

International
The underlying strength of the vodka category 
can be seen in the fact that only one of the top 10 
International brands showed negative growth in 
2008 volumes – and, in the case of Nemiroff, it 
was the economic problems in the domestic 
Ukrainian market that caused the drop. 

Conversely, the reversal in fortunes of the US 
super-premium sector can be seen in the abrupt 
halt in the rise of Grey Goose and, with Absolut’s 
temporary slow-down, one can only speculate 
what further progress might have been made by 
Smirnoff and Skyy had economic conditions in 
the US been more favourable.

Regional, domestic/local
Away from the International stage, it’s vodka’s 
traditional heartlands that drive the category. The 
top regional performers were dominated by the 
CEDC trio of Parliament, Bols and Soplica, 
covering Russia and Poland/central Europe, with 
Russian and Ukrainian brands putting in the big 
volumes in domestic/local.

Making it into the list for the first time in 2008 
were four brands in the domestic/local vodka 
section: RAG’s Zhuravli and Yamskaya, Stock 
Spirits’ Czysta de Luxe and Synergy’s Russky 
Lyod. 

Millionaires Club 2009: Fastest growing vodkas, Top 20
Brand	 Owner	 2004	 2005	 2006	 2007	 2008	 % +/-	 Status
Khlibnyi Dar	 Bayadera Group	 0.08	 1.06	 1.55	 3.57	 6.63	 85.7	 Domestic/Local
Zelenaya Marka (Green Mark)	 Russian Alcohol Group	 1.30	 5.00	 7.30	 8.10	 11.97	 47.8	 Domestic/Local
Svedka	 Constellation Brands	 0.45	 0.64	 1.02	 1.51	 2.10	 39.1	 Domestic/Local
Wyborowa	 Pernod Ricard	 1.00	 0.93	 1.17	 1.78	 2.32	 30.3	 International
Gosudarev Zakaz	 SY Group	 0.00	 0.10	 0.65	 1.23	 1.59	 29.5	 Domestic/Local
Zoladkowa Gorzka	 Stock Spirits Group	 n/a	 0.94	 1.19	 1.36	 1.71	 25.8	 Domestic/Local
White Mischief	 United Spirits	 n/a	 n/a	 1.12	 1.26	 1.57	 24.6	 Domestic/Local
Burnett’s Vodka	 Heaven Hill	 0.51	 0.55	 0.63	 1.00	 1.20	 20.0	 Domestic/local
Luksusowa	 Pernod Ricard	 1.20	 1.15	 1.15	 1.47	 1.76	 20.0	 Domestic/Local
Romanov	 United Spirits	 0.44	 0.52	 0.81	 0.98	 1.17	 19.4	 Domestic/Local
Parliament	 CEDC	 1.12	 1.48	 2.03	 2.70	 3.08	 14.1	 Regional
Soplica	 CEDC	 0.81	 0.73	 1.06	 1.29	 1.47	 14.0	 Regional
Bols	 CEDC	 2.08	 1.58	 1.40	 1.67	 1.85	 10.8	 Regional
Finlandia	 Brown-Forman	 1.84	 2.10	 2.30	 2.75	 3.05	 10.8	 International
Russian Standard	 Roust	 0.99	 1.03	 1.35	 1.90	 2.10	 10.5	 International
Belenkaya	 SY Group	 n/a	 2.96	 1.89	 2.04	 2.25	 10.1	 Domestic/Local
Sobieski	 Belvédère	 1.38	 1.67	 2.15	 2.50	 2.75	 10.0	 International
Skyy	 Gruppo Campari	 2.10	 2.30	 2.70	 2.90	 3.15	 8.6	 International
Pyat Ozer	 Alcohol Siberian Group	 0.41	 1.08	 2.38	 6.04	 6.54	 8.3	 Domestic/Local
McCormick	 McCormick Distilling	 1.93	 1.98	 2.01	 1.80	 1.93	 7.6	 Domestic/Local
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