
Regional Growth Markets 2008
Identifying the top ten growth countries in each region

This new book from Euromonitor International provides statistical
information on the top ten growth countries in each of the following
regions: Western Europe, Eastern Europe, Asia-Pacific, Latin America 
and Africa and the Middle East.  

Countries are selected based on their per capita private consumption growth in real terms.
This book is ideal for anyone wanting to know more about these countries which are
currently showing the greatest growth in terms of economy and wealth, during the global
scenario of ageing populations and global credit crunch.

Key Features
� Compare socio-economic parameters and market sizes
� Overview of each region analysing trends relating to economic performance
� Understand the current situation and emerging trends

Key Benefits
� Understand what factors are driving growth in these countries
� Evaluate the market potential in each country
� Make informed decisions using the latest statistics 

Using Regional Growth Markets will enable you to:
� Access up-to-date consumer market information
� Pinpoint potential risks and opportunities, enabling you to plan effectively
� Find thousands of clearly presented, accurate statistics from a source you can trust

Reasons to buy this book
� Provides essential statistical information relevant to market planning in each of the 

five regions covered
� Saves hours of research time
� Provides a wealth of hard-to-get information drawn from many sources

We are offering a 15% discount on all 
orders placed before September 30, 2008

Special price: US$718/e531/£387
Full price: US$845/e625/£455
ISBN: 978-1-84264-470-6  
Available now
Postage and handling costs:
US$60/e60/£15
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Geographic coverage
Western Europe: Denmark; Finland; France;
Greece; Italy; Norway; Spain; Sweden; Turkey;
United Kingdom
Eastern Europe: Belarus; Bulgaria; 
Czech Republic; Hungary; Latvia; Lithuania;
Poland; Romania; Russia; Ukraine
Latin America: Argentina; Brazil; Chile;
Colombia; Dominican Republic; Ecuador;
Mexico; Peru; Uruquay; Venezuela
Asia-Pacific: China; India; Indonesia;
Kazakhstan; Malaysia; Pakistan; Philippines;
South Korea; Thailand; Vietnam
Africa and the Middle East: Algeria; Egypt;
Israel; Kuwait; Morocco; Nigeria; Qatar; 
Saudi Arabia; South Africa; Tunisia

Key socio-economic parameters include:
Population • Economic indicators • Banking
and finance • External trade • Industry •
Energy • Labour • Income and earnings •
Consumer expenditure • Retail distribution •
Advertising, media and leisure • Consumer
market sizes • Consumer prices and costs •
Home ownership • Household profiles • Health
• Crime • Literacy and education • Agricultural
resources • IT and telecommunications •
Automotives • Travel and tourism

For more information visit www.euromonitor.com/rgm
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Learn which country has
the highest number of
store-based retailers

Western and Southern Europe
Euromonitor International – Head Office 
Tel: +44 (0) 20 7251 8024
Fax: +44 (0) 20 7608 3149
email: info@euromonitor.com

North and Latin America
Tel: +1 312 922 1115
Fax: +1 312 922 1157
email: insight@euromonitorintl.com

Asia Pacific and Australasia
Tel: +65 6429 0590
Fax: +65 6324 1855
email: info@euromonitor.com.sg

China
Tel: +86 21 63726288
Fax: +86 21 63726289
email: info@euromonitor.com.cn

Central and Eastern Europe
Tel: +370 5 243 1577    
Fax: +370 5 243 1599
email: info@euromonitor.lt

Middle East and North Africa
Tel : +971 4 609 1340
Fax : +971 4 609 1343
email: info-mena@euromonitor.com

Central and South Africa
Tel: +27 21 552 0037
Fax: +27 21 552 7071
email: info-africa@euromonitor.com

For more information or to place 
your order contact your local 

Euromonitor International office

Overview of each region analysing the trends
relating to economic performance, demographic
trends, growth drivers and negative factors

FFoouunnddeedd  iinn  11997722,,  EEuurroommoonniittoorr
IInntteerrnnaattiioonnaall  hhaass  oovveerr  3300  yyeeaarrss’’  eexxppeerriieennccee
ppuubblliisshhiinngg  rreeffeerreennccee  bbooookkss  ffoorr  lliibbrraarriieess..
TThheeyy  aarree  aann  eexxcceelllleenntt  ssttaarrttiinngg  ppooiinntt  ffoorr
rreesseeaarrcchhiinngg  iinntteerrnnaattiioonnaall  mmaarrkkeettss..  CClliieennttss
tthhaatt  rreellyy  oonn  oouurr  aawwaarrdd--wwiinnnniinngg  pprroodduuccttss
iinncclluuddee  bbuussiinneessss  sscchhoooollss,,  bbuussiinneessss  lliibbrraarriieess
aanndd  uunniivveerrssiittyy  lliibbrraarriieess..

Table 3.97

Consumer Expenditure on Clothing and Footwear 2007

US$ per capita

Cleaning,
Clothing Clothing Other Repair and

& Footwear Clothing Materials Garments Clothing Hire Footwear

Belarus 192.6 127.6 2.3 115.4 8.4 1.6 65.0

Bulgaria 105.8 67.9 0.4 65.5 1.6 0.4 37.9

Czech Republic 343.7 263.7 1.8 244.2 13.2 4.5 80.0

Hungary 298.4 223.7 1.2 210.0 6.1 6.5 74.7

Latvia 474.2 313.8 6.8 283.3 19.7 3.9 160.4

Lithuania 416.2 265.9 0.6 238.6 14.6 12.0 150.3

Poland 274.8 202.3 3.0 188.1 6.3 5.0 72.5

Romania 170.6 129.3 4.6 119.0 3.9 1.8 41.3

Russia 370.6 322.4 3.8 291.8 19.1 7.7 48.3

Ukraine 310.9 238.9 5.3 217.3 12.4 4.0 72.0

Source: National statistical offices/OECD/Eurostat/Euromonitor International

Table 3.98

Consumer Expenditure on Housing 2007

US$ per capita

Actual Imputed Water
Rentals Rentals for Maintenance and

Housing for Housing Housing & Repair Sewerage

Belarus 296.2 59.5 99.0 17.7 0.0

Bulgaria 653.8 11.6 241.1 47.8 54.6

Czech Republic 1,625.8 227.5 643.5 25.1 151.6

Hungary 1,543.0 101.6 791.1 51.3 154.5

Latvia 1,378.3 31.1 858.0 166.2 75.7

Lithuania 829.2 23.7 394.8 94.9 59.9

Poland 1,457.8 120.8 383.7 334.5 122.3

Romania 1,182.0 1.0 629.7 56.1 68.4

Russia 495.1 33.9 21.5 39.0 152.9

Ukraine 184.6 16.5 55.6 11.2 23.5

Source: National statistical offices/OECD/Eurostat/Euromonitor International

Consumer Expenditure on Housing 2007 (continued)

US$ per capita

Electricity,
Gas and Liquid Solid Heat

Other Fuels Electricity Gas Fuels Fuels Energy

Belarus 120.1 46.4 18.4 3.8 51.4 0.0

Bulgaria 298.7 184.7 8.1 0.3 67.7 37.9

Czech Republic 578.0 223.3 143.7 0.4 14.4 196.2

Hungary 444.5 181.0 158.3 2.7 39.8 62.6

Latvia 247.3 78.3 30.5 10.2 31.3 97.0

Lithuania 255.8 87.1 34.7 0.0 28.8 105.2

Poland 496.4 166.5 93.3 18.7 76.1 141.9

Romania 426.9 128.7 57.1 62.8 54.9 123.5

Russia 247.9 39.2 27.2 7.1 84.5 89.9

Ukraine 77.7 21.9 10.7 5.6 23.1 16.5

Source: National statistical offices/OECD/Eurostat/Euromonitor International

Chapter 3 Eastern Europe Regional Growth Markets 2008

158 ©  Euromonitor International 2008

Table 4.107

Store-Based Retailer Sales by Grocery/Non-Grocery Split 2007

US$ billion

Grocery Non-Grocery
Retailers Retailers Total

China 291.96 339.90 631.87

India 128.55 71.37 199.92

Indonesia 60.46 26.43 86.89

Kazakhstan

Malaysia 5.38 13.91 19.29

Pakistan

Philippines 25.09 19.33 44.42

South Korea 61.20 74.47 135.67

Thailand 28.12 16.71 44.83

Vietnam 11.44 7.93 19.38

Source: Euromonitor International from trade sources

Table 4.108

Number of Store-Based Retailers by Grocery/Non-Grocery Split 2007

No of Outlets

Grocery Non-Grocery
Retailers Retailers Total

China 3,626,951 869,922 4,496,873

India 11,946,137 1,502,322 13,448,459

Indonesia 2,501,978 216,060 2,718,038

Kazakhstan

Malaysia 48,782 100,870 149,652

Pakistan

Philippines 744,002 111,301 855,303

South Korea 217,856 323,300 541,156

Thailand 1,009,669 123,836 1,133,505

Vietnam 285,465 121,077 406,542

Source: Euromonitor International from trade sources

Table 4.109

Retail Sales through Grocery Retailers by Type 2007

US$ billion
Food/drink

Convenience Small grocery tobacco Other grocery
Hypermarkets Supermarkets Discounters stores retailers specialists Retailers

China 39.40 130.55 0.19 2.36 16.53 4.16 101.13

India 0.88 1.53 0.13 0.40 93.94 26.56 5.50

Indonesia 1.80 2.60 0.01 1.52 21.23 0.70 34.11

Kazakhstan

Malaysia 1.70 0.68 0.22 2.54 0.35 0.11

Pakistan

Philippines 0.30 4.32 0.24 1.60 1.30 17.58

South Korea 27.27 10.59 5.44 13.04 7.88 2.42

Thailand 4.54 1.03 0.01 2.93 5.81 12.78 3.95

Vietnam 0.07 0.42 0.12 9.69 0.15 1.11

Source: Euromonitor International from trade sources
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Discover which country has
the highest consumer
expenditure on clothing and
footwear

Identify which country
has the highest number
of small grocery
retailers

Find out which country
has the highest consumer
expenditure on housing


