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SPECIAL OFFER

World Food Marketing 
Directory 2008
The essential information source on the global food industry

This directory profiles the leading food companies worldwide.

World Food Marketing Directory brings together authoritative market analysis from
acknowledged experts, and sources to consult for further information. The value of this
book is it gives a detailed picture of the food industry and the major companies around the
world. This directory is available in two volumes, Volume 1 includes Introduction, Overview,
Marketing Sources, and Major Multinationals and Volume 2 includes National Operators.

Key Features
� Unique rankings of the top national and regional food manufacturers
� Contact information for leading national companies
� Profiles of the leading food companies including brand information
� Quality market analysis across all key sectors from acknowledged experts

Using World Food Marketing Directory will enable you to:
� Understand which companies own which brands 
� Understand the factors driving growth of the food market such as:
� Demographic and social changes
� Product innovation
� Improving economic conditions
� Growing health awareness

� Identify the top 10 food companies in a particular country by market share
� Find key marketing information sources on the food industry
� Compile lists of companies by country and market sector

Reasons to buy this book
� It is a great starting point for company research, monitoring competition, 

researching new markets, or prospecting for sales leads

World Food Marketing 
Directory 2008

volume 1 5th edition

D
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Content includes:
Strategic Overview: In-depth market analysis
across all food sectors, including global
market share tables

Major Multinationals: Detailed company
profiles of the top 50 food multinationals
ranked by market share

Global Directory: Over 1500 company profiles
split by country

Key Information Sources: International and
national official organisations; World trade
and business associations; World trade
business journals and information websites

We research all key food sectors:
Bakery products • Canned foods • Ice cream •
Confectionery • Dairy products • Pet food •
Savoury snacks • Frozen food • Hot drinks

Companies include
Arla Foods Amba • Bristol-Myers Squibb Co •
Cadbury Schweppes Plc • Campbell Soup Co •
Del Monte Foods Co • Ferrero SpA • 
General Mills Inc • HJ Heinz Co • Kellogg Co •
Lotte Group • Mars Inc • Nestlé SA • 
Orkla Group • PepsiCo Inc • Royal Numico NV •
Sara Lee Corp • United Biscuits (Holdings) Plc •
William Wrigley Jr Co • Yakult Honsha Co Ltd

For more information visit www.euromonitor.com/fooddirectory



For more information visit www.euromonitor.com/fooddirectory

Chocoladefabriken Lindt & Sprüngli AG
Address Seestrasse 204, Kilchberg, Zürich, 8802, Switzerland

Telephone +41 1 716 2233

Fax +41 1 715 3985

Company website(s) www.lindt.com

Key personnel Ernst Tanner (Chairman and Chief Executive Officer)

Dieter Weisskopf (Director, Finance)

Company activity The manufacture and sale of premium chocolate. It also caters for increased demand of chocolate with a series of
boxed assortments, diabetic chocolate and diet chocolate.

Corporate summary Lindt is one of the world’s leading packaged food companies, with its head office in Kilchberg (Switzerland) and
subsidiaries in Europe, Asia-Pacific, Australasia and North America. The group specialises in the manufacture of
high-quality chocolate products, thereby continuing the tradition of the company’s founder, who helped establish
the reputation of Swiss chocolate through the development of new production methods in the 19th Century. 

Lindt enjoyed another year of record net sales growth in 2006 (15%) as revenue reached nearly CHF2.6 billion; the
performance is even more notable given the maturity of the company’s core Western Europe sales areas and
pedestrian overall confectionery market conditions. The company markedly outpaced the chocolate confectionery
market. The major growth driver in 2006 was rising demand for premium chocolate in Western Europe and North
America, part of a broader consumer trend for indulgence foods.

Key events 2007 Business agreements
– (September 13) The company announces the  interest in buying Campbell Soup Co.’s  Godiva Chocolatier brand.

Product launches
– (May) Lindt & Sprungli launches a range of mousse-filled dark chocolate bars in the US under the brand name Creation

70%.

2005 Other topics
– (January) The company announces that  its worldwide sales exceeded the CHF2bn (US$1.69bn) mark for the first time in

2004.

2004 Manufacturing changes
– (May) Swiss chocolate maker Lindt & Sprungli invests €15m (US$17.9m)  in extending its Oloron-St Marie plant, near Pau, in 

south-west France.

2002 Product launches
– (October) Launches Excellence Minis in the UK, individually wrapped pieces based on the tablet range.

2000 Divestments and demergers
– Lindt & Sprüngli sells its factory in Kenosha, in the US state of Wisconsin, to Decobel of Belgium. Decobel Inc is the US

subsidiary of Belgian confectionery specialist Puratos.

Restructuring
– The company consolidates all of the activities in the Middle East, Africa, India and the Eastern Mediterranean in a single

building at the office in Dubai.

1998 Acquisitions
– The company acquires the Ghirardelli Chocolate Company, founded in the US in 1852.

1997 – Acquires the Italian chocolate maker Caffarel, known for its Gianduia 1865 line.

1994 – Lindt & Sprungli begins expansion into new markets. The first major step is the company’s acquisition of the Austrian
confectionery group Hofbauer.

Table 3.65

Employees
2002 2003 2004 2005 2006

Number of employees 6,029 6,011 6,293 6,652 7,044

Table 3.66

Financial information
CHF (million) 2002 2003 2004 2005 2006

Net sales 1,681 1,801 1,995 2,247 2,586

EBITDA 242 265 295 325 381

Pre-tax profit 143 180 216 249 297

Net profit 102 122 149 173 209

Earnings per share 468 562 684 788 947

Total assets 1,492 1,592 1,714 1,908 2,131

Long-term debt 380 383 314 313 -

Shareholders’ equity 609 729 794 971 1,155
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Section Three Major Food Multinationals

Geographic breakdown of net sales 2002 2003 2004 2005 2006

N & S Americas 405 407 427 526 638

Other 71.50 80.60 167 149 174

Europe and the Middle East - - - 1,698 1,919

Financial year end December

Table 3.67

Annual growth
% change 2001-2002 2002-2003 2003-2004 2004-2005 2005-2006

Net sales 5.64 7.14 10.78 12.65 15.07

EBITDA 5.03 9.41 11.27 10.17 17.16

Pre-tax profit 2.15 25.77 20.16 15.20 19.43

Net profit 11.37 20.12 21.73 15.91 21.02

Earnings per share 11.16 20.09 21.64 15.30 20.15

Total assets -0.54 6.72 7.64 11.32 11.69

Long-term debt -1.63 0.74 -17.96 -0.38 -

Shareholders’ equity 13.05 19.67 8.92 22.35 18.95

Geographic breakdown of net sales 2001-2002 2002-2003 2003-2004 2004-2005 2005-2006

N & S Americas 1.05 0.39 4.86 23.27 21.25

Other 16.64 12.73 107 -10.85 17.22

Europe and the Middle East - - - - 13.04

Table 3.68

Company shares and market rank

Packaged Food

Region Unit 2002 (rank) 2003 (rank) 2004 (rank) 2005 (rank) 2006 (rank)

World % Retail Value RSP 0.13 (57) 0.14 (52) 0.15 (48) 0.16 (50) 0.17 (48)

Western Europe % Retail Value RSP 0.32 (25) 0.34 (23) 0.35 (24) 0.36 (24) 0.38 (25)

North America % Retail Value RSP 0.09 (75) 0.10 (72) 0.11 (63) 0.14 (55) 0.17 (50)

Australasia % Retail Value RSP 0.14 (54) 0.14 (54) 0.13 (56) 0.14 (55) 0.14 (54)

Major subsidiaries
Australia Lindt & Sprüngli (Australia) Pty Ltd

Austria Lindt & Sprüngli Austria GmbH

British Virgin Islands Lindt & Sprüngli (Finance) Ltd

Canada Lindt & Sprüngli Canada Inc

France Lindt & Sprüngli SA

Germany Chokoladenfrabriken Lindt & Sprüngli GmbH

Hong Kong, China Lindt & Sprüngli (Asia-Pacific) Ltd

Italy Caffarel SpA; Lindt & Sprüngli SpA

Poland Lindt & Sprüngli (Poland) Sp zoo

Spain Lindt & Sprüngli (España) SA

Switzerland Chocoladefabriken Lindt & Sprüngli AG; Chokoladenfrabriken Lindt & Sprüngli (Schweiz)
AG; Lindt & Sprüngli Financière AG

United Kingdom Lindt & Sprüngli (UK) Ltd; Lindt & Sprüngli Ltd

USA Ghiradelli Chocolate Co; Lindt & Sprüngli USA Inc

Table 3.69

Leading brands
Industry (latest year) Sector Brand % share (Rank)

Packaged Food (2006) Confectionery Excellence 0.14 (108)

Lindor 0.26 (54)

Lindt 1.11 (8)

Impulse snack products Lindt 0.32 (20)

Website(s) Address (url) Name (country)
National website www.caffarel.it (Italy)

www.lindt.ch (Switzerland)
www.lindtusa.com (USA)
www.lindt.de (Germany)

Brand website www.caffarel.com (World)
www.ghirardelli.com (USA)
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Western Europe, Middle East and Africa
60-61 Britton Street,
London, EC1M 5UX
United Kingdom
Tel: +44 (0) 20 7251 8024
Fax: +44 (0) 20 7608 3149
email: books@euromonitor.com

North and Latin America
224 South Michigan Avenue
Suite 1500
Chicago, IL 60604
Tel: +1 (312) 922 1115
Fax: +1 (312) 922 1157
email: insight@euromonitorintl.com

Asia Pacific and Australasia
3 Lim Teck Kim Road,
#08-01 Singapore Technologies Building, 
Singapore 088934
Tel: +65 6429 0590    
Fax: +65 6324 1855
email: info@euromonitor.com.sg

China
Level 21 Unit 06, Tian An Center 
No. 338 Nanjing Road (West)
Shanghai 200003 China
Tel: +86 21 63726288    
Fax: +86 21 63726289
email: info@euromonitor.com.cn

Central and Eastern Europe
Jogailos Street 4,
Vilnius LT-01116 
Lithuania
Tel: +370 5 243 1577    
Fax: +370 5 243 1599
email: info@euromonitor.lt

For more information or to place 
your order contact your local 

Euromonitor International office

“World Food Marketing Directory is notably 
the most in-depth food industry directory ever
to be published”

Foods for Trade

FFoouunnddeedd  iinn  11997722,,  EEuurroommoonniittoorr
IInntteerrnnaattiioonnaall  hhaass  3300  yyeeaarrss’’  eexxppeerriieennccee
ppuubblliisshhiinngg  rreeffeerreennccee  bbooookkss  ffoorr  lliibbrraarriieess..
TThheeyy  aarree  aann  eexxcceelllleenntt  ssttaarrttiinngg  ppooiinntt  ffoorr
rreesseeaarrcchhiinngg  iinntteerrnnaattiioonnaall  mmaarrkkeettss..
CClliieennttss  tthhaatt  rreellyy  oonn  oouurr  aawwaarrdd--wwiinnnniinngg
pprroodduuccttss  iinncclluuddee  bbuussiinneessss  sscchhoooollss,,
bbuussiinneessss  lliibbrraarriieess  aanndd  uunniivveerrssiittyy  lliibbrraarriieess..

Detailed company profiles
and contact information
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