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The essential information source on the global food industry

This directory profiles the leading food companies worldwide.

World Food Marketing Directory brings together authoritative market analysis from
acknowledged experts, and sources to consult for further information. The value of this
book is it gives a detailed picture of the food industry and the major companies around the
world. This directory is available in two volumes, Volume 1 includes Introduction, Overview,
Marketing Sources, and Major Multinationals and Volume 2 includes National Operators. Content includes:

Key Features

- Unique rankings of the top national and regional food manufacturers
—> Contact information for leading national companies

- Profiles of the leading food companies including brand information

-> Quality market analysis across all key sectors from acknowledged experts

Using World Food Marketing Directory will enable you to:
-~ Understand which companies own which brands
- Understand the factors driving growth of the food market such as:
- Demographic and social changes
- Product innovation
- Improving economic conditions
- Growing health awareness
- Identify the top 10 food companies in a particular country by market share
- Find key marketing information sources on the food industry
— Compile lists of companies by country and market sector

Reasons to buy this book
- It is a great starting point for company research, monitoring competition,
researching new markets, or prospecting for sales leads

Strategic Overview: In-depth market analysis
across all food sectors, including global
market share tables

Major Multinationals: Detailed company
profiles of the top 50 food multinationals
ranked by market share

Global Directory: Over 1500 company profiles
split by country

Key Information Sources: International and
national official organisations; World trade
and business associations; World trade
business journals and information websites

We research all key food sectors:

Bakery products ¢ Canned foods ¢ Ice cream ¢
Confectionery * Dairy products  Pet food *
Savoury snacks ¢ Frozen food ¢ Hot drinks

Companies include

Arla Foods Amba ¢ Bristol-Myers Squibb Co *
Cadbury Schweppes Plc « Campbell Soup Co *
Del Monte Foods Co * Ferrero SpA ¢

General Mills Inc « HJ Heinz Co « Kellogg Co
Lotte Group ¢ Mars Inc ¢ Nestlé SA

Orkla Group * PepsiCo Inc » Royal Numico NV
Sara Lee Corp * United Biscuits (Holdings) Plc «
William Wrigley Jr Co « Yakult Honsha Co Ltd

SPECIAL OFFER

We are offering a 15% discount on all
orders placed before February 29th, 2008

Special Price: US$1,233/€863/£616
Full Price: US$1,450/€1,015/%£725
ISBN: 978-1-84264-455-3

Published: January 2008

Postage and handling: US$60/€60/%£15

For more information visit www.euromonitor.com/fooddirectory
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Chocoladefabriken Lindt & Spriingli AG

Company website(s)

Seestrasse 204, Kilchberg, Ziirich, 8802, Switzerland
+4117162233

+4117153985

www.lindt.com

Ernst Tanner (Chairman and Chief Executive Officer)
Dieter Weisskopf (Director, Finance)

Company activity

The manufacture and sale of premium chocolate. It also caters for increased demand of chocolate with a series of
boxed assortments, diabetic chocolate and diet chocolate.

-
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Detailed company profiles
and contact information

Founded in 1972, Euromonitor
International has 30 years’ experience
publishing reference books for libraries.
They are an excellent starting point for
researching international markets.
Clients that rely on our award-winning

“World Food Marketing Directory is notably
the most in-depth food industry directory ever
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Central and Eastern Europe
Jogailos Street 4,

Vilnius LT-01116

Lithuania

Tel: +370 5 243 1577

Fax: +370 5 243 1599
email: info@euromonitor.t
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Payment Details
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1 Mastercard Qvisa O American Express Expiry date,
Security code (please enter the 3-4 digit security code on the back of your card)

Cardholders Signature

U 1 enclose a cheque payable to Euromonitor International Plc

*Prices include postage and handling US$60/€60/£15. Offer available until February 29, 2008
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