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Tissue and Hygiene in Romania
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Summary 1 - Research Sources

Away-From-Home Tissue and Hygiene in Romania
KEY DATA FINDINGS

2023 DEVELOPMENTS
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Emphasis on sustainability

PROSPECTS AND OPPORTUNITIES
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Retail Adult Incontinence in Romania
KEY DATA FINDINGS

2023 DEVELOPMENTS

Expanding sales in retail adult incontinence
Brand extensions and diversification

Innovative product offerings

PROSPECTS AND OPPORTUNITIES

Promising prospects for retail adult incontinence
Shift towards moderate incontinence products
Rise of private label
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MNappies/Diapers/Pants in Romania
KEY DATA FINDINGS

2023 DEVELOPMENTS

Consumer adaptation to high inflation rates
Pampers' commitment to CSR practices
Rising interest in eco-friendly diapers

PROSPECTS AND OPPORTUNITIES

More demanding consumers to drive innovation
Rise of online retailing
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tMenstrual Care in Romania
KEY DATA FINDINGS

2023 DEVELOPMENTS

Continued growth in sales for menstrual care
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Rise of private label
Embracing innovation

PROSPECTS AND OPPORTUNITIES

Towards safer and eco-friendlier products
Ongoing product diversification
Promising future for internet retailing
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Wipes in Romania
KEY DATA FINDINGS

2023 DEVELOPMENTS

Inflationary pressures drive market dynamics
Increased emphasis on product safety
Heightened hygiene consciousness boosts demand for moist toilet wipes

PROSPECTS AND OPPORTUNITIES

Continued growth in wipes
Rising demand for sustainable solutions
Emphasis on packaging innovation
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Retail Tissue in Romania
KEY DATA FINDINGS

2023 DEVELOPMENTS

Impact of inflation on retail tissue shopping behaviour
Rising quality in retail tissue
Aggressive promotion of retail tissue brands

PROSPECTS AND OPPORTUNITIES

Sustainable products to gain more ground
Massive upgrades from manufacturers
Expected innovations
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About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

o Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/tissue-and-hygiene-in-romania/report.
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