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INTRODUCTION

Scope
Key findings

STATE OF PLAY

Top companies at a glance: Heineken stands in second place
Heineken’s global footprint
Company overview: Top markets provide a further boost to growth
Exposure to growth
Market momentum and M&A drive sales growth
Brewers are passing on their higher costs

COMPETITIVE POSITIONING

Leading companies maintain their shares amid unprecedented disruption
Premiumisation drives growing competition with key rival, AB InBev
Key categories and markets
Top brewers seek to benefit from beer’s strong performance in Brazil
Mexico: Significant opportunities but also challenges in Heineken’s largest market
India: Newly strengthened standing for Heineken in a strategically key country
Middle East and Africa is a shared priority for leading brewers
Key brands
The Heineken brand is at the heart of the company
Heineken Silver brings the metaverse to life

BEER IN DETAIL

Heineken is well represented in key growth regions
Mid-priced lager dominates across top markets despite general focus on premiumisation
Heineken 0.0 leads the way in non-alcoholic beer

CIDER/PERRY AND RTDS

Geographic expansion remains key for Strongbow in cider
Strongbow Ultra Dark Fruit: Cider meets RTDs
RTDs play a limited role for Heineken, but their significance is gradually rising

KEY FINDINGS

Executive summary

APPENDIX

Projected company sales: FAQs
Projected company sales: FAQs

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
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Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/heineken-nv-in-beer/report.


