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2025 DEVELOPMENTS

Api and Carrefour City Renew Local Store Transformation Drive and Boost Category Performance
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Forecourt Retailers Leverage Local Partnerships and Tourism to Drive Incremental Growth
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Stagnation for Supermarkets in Terms of Value Sales and Outlet Numbers in 2025
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WHAT'S NEXT?

Intermarché Accelerates Express Store Rollout to Capture Urban Demand
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Chart 35 - Analyst Insight for Supermarkets
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Chart 40 - Real Gdp Growth 2020-2030
Chart 41 - Inflation 2020-2030

CONSUMER CONTEXT
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2025 DEVELOPMENTS

Carrefour and Systeme U Drive Alliances to Counter Competitive Pressure
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Carrefour and Systeme U Drive Alliances to Counter Competitive Pressure
Carrefour Leverages Ai to Enhance Loyalty and Efficiency

Chart 46 - Ai in Retail: Carrefour 2026

Chart 47 - Analyst Insight for Hypermarkets

Hypermarkets Prioritise Simplicity as Wide Assortments Lose Appeal
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2025 DEVELOPMENTS

Traditional Grocers Lose Ground as Shoppers Seek Convenience and Value
KEY INDUSTRY TRENDS

INDUSTRY PERFORMANCE

Traditional Grocers Lose Ground as Shoppers Seek Convenience and Value
Organic Specialists Retain Loyal Shoppers Despite Premium Pricing

Ready Meal Demand Reshapes Grocery Shopping Habits and Store Formats
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WHAT'S NEXT?
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General Merchandise Stores in France
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Action and Similar Retailers Attract Value-Driven Shoppers with Low Prices and Diverse Ranges

KEY INDUSTRY TRENDS

Chart 84 - Key Industry Trends for General Merchandise Stores

INDUSTRY PERFORMANCE

Action and Similar Retailers Attract Value-Driven Shoppers with Low Prices and Diverse Ranges
Wibra Challenges Established Discounters by Targeting Urban Value-Conscious Families

Chart 85 - Dutch Discount Retailer Wibra Enters French Market
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Chart 86 - Galeries Lafayettes Using Gala Chatbot
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ECONOMIC CONTEXT
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COUNTRY REPORTS DISCLAIMER

Apparel and Footwear Specialists in France
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Naumy Flash Attracts Price-Focused Shoppers as Traditional Players Exit
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Naumy Flash Attracts Price-Focused Shoppers as Traditional Players Exit
Chart 101 - Naumy Flash Targets Price-Focussed Shoppers
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Chart 102 - Analyst Insight for Apparel and Footwear Specialists

Chart 103 - Marine Serre Offers Sustainable Luxury

Chart 104 - Value Sales 2020-2030
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COMPETITIVE LANDSCAPE

Groupe Beaumanoir Drives Growth with Acquisitions and Brand Expansion
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Chart 110 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 111 - Consumer Context for Apparel and Footwear Specialists
Chart 112 - Population 2020-2030
Chart 113 - Population by Generation 2025
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Appliances and Electronics Specialists in France
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2025 DEVELOPMENTS

Boulanger and Electro Dép6t Boost Loyalty through Sustainability and Recommerce

KEY INDUSTRY TRENDS

Chart 114 - Key Industry Trends for Appliances and Electronics Specialists

INDUSTRY PERFORMANCE

Boulanger and Electro Dép6t Boost Loyalty through Sustainability and Recommerce

Chart 115 - Recommerce: Focus on Sustainable Development

Boulanger Reimagines Retail Spaces to Drive Digital Engagement and Experiential Shopping
Chart 116 - Boulanger Reconceptualising its Sales Space and Customer Journey

Chart 117 - Value Sales 2020-2030

WHAT'S NEXT?
Rising Mortgage Costs to Shift Appliance Demand to Affordable Segments

Refurbished Tech Gains Traction as Ai Smartphones Drive Premium Interest

Chart 118 - Forecast Value Sales 2020-2030

COMPETITIVE LANDSCAPE

Boulanger Gains Ground as Darty Pivots to Services

Chart 119 - Analyst Insight for Appliances and Electronics Specialists
Chart 120 - Company Shares 2025

Chart 121 - Brand Shares 2025

ECONOMIC CONTEXT

Chart 122 - Economic Context for Appliances and Electronics Specialists
Chart 123 - Real Gdp Growth 2020-2030
Chart 124 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 125 - Consumer Context for Appliances and Electronics Specialists
Chart 126 - Population 2020-2030
Chart 127 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

Home Products Specialists in France
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Mr Bricolage Adapts Store Formats to Attract Urban and Rural Shoppers
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KEY INDUSTRY TRENDS

Chart 128 - Key Industry Trends for Home Products Specialists

INDUSTRY PERFORMANCE

Mr Bricolage Adapts Store Formats to Attract Urban and Rural Shoppers

Home Improvement Stores Lose Ground as Pet Shops Accelerate with Premium Services
Chart 129 - Mr Bricolage: Smaller Urban Stores

Chart 130 - Analyst Insight for Home Products Specialists

Maxi Zoo Launches Digital Pet Care to Sustain Growth Despite Spending Caution

Chart 131 - Value Sales 2020-2030

Chart 132 - Value Sales by Category 2025

WHAT'S NEXT?

Rising Rates and Cautious Spending to Reshape Purchasing Decisions
Manomano and Variety Chains Pressure Traditional Homeware Retailers
Franchised Pet Store Expansion and E-Commerce Reshape Competitive Dynamics
Chart 133 - Forecast Value Sales 2020-2030

Chart 134 - Forecast Value Sales by Category 2025-2030
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Leroy Merlin Drives Share Gains with Localised Formats and Loyalty
Chart 135 - Maxi Zoo Bets on More Services for Pets

Chart 136 - Company Shares 2025

Chart 137 - Brand Shares 2025

ECONOMIC CONTEXT

Chart 138 - Economic Context for Home Products Specialists
Chart 139 - Real Gdp Growth 2020-2030
Chart 140 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 141 - Consumer Context for Home Products Specialists
Chart 142 - Population 2020-2030
Chart 143 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

Health and Beauty Specialists in France
KEY DATA INSIGHTS

2025 DEVELOPMENTS
Discount Optics Brands Disrupt Established Eyewear Players with Rapid Expansion

KEY INDUSTRY TRENDS
Chart 144 - Key Industry Trends for Health and Beauty Specialists

INDUSTRY PERFORMANCE

Discount Optics Brands Disrupt Established Eyewear Players with Rapid Expansion
Chart 145 - Analyst Insight for Health and Beauty Specialists

Optik Budget’'S Free Frames Model Accelerates Eyewear Price Competition

Chart 146 - Free Frames from Optik Budget

Sephora and Marionnaud Enhance Personalisation and Diagnostics with Ai Adoption
Chart 147 - Marionnaud Bets on Atrtificial Intelligence as it Reaches 40
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Chart 148 - Value Sales 2020-2030
Chart 149 - Value Sales by Category 2025

WHAT'S NEXT?

Pharmacy Chains to Accelerate Expansion as Independents Risk Closures

Beauty Specialists Will Ride the Lipstick Effect as the Transition to Natural Beauty Continues
Economic Headwinds and Changing Consumer Priorities to Reshape Future Growth

Chart 150 - Forecast Value Sales 2020-2030

Chart 151 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Evolupharm and Giphar Defend the Leading Positions through Digital and Brand Innovation
Chart 152 - Company Shares 2025
Chart 153 - Brand Shares 2025

CHANNELS

Pharmacies Sustain Lead as Wellness Drives Channel Growth

ECONOMIC CONTEXT

Chart 154 - Economic Context for Health and Beauty Specialists
Chart 155 - Real Gdp Growth 2020-2030
Chart 156 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 157 - Consumer Context for Health and Beauty Specialists
Chart 158 - Population 2020-2030
Chart 159 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

Yending in France
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Employees Returning to Offices Drive Drinks Sales through Automated Convenience Stores

INDUSTRY PERFORMANCE

Employees Returning to Offices Drive Drinks Sales through Automated Convenience Stores
Chart 160 - Value Sales 2020-2030
Chart 161 - Value Sales by Category 2025

WHAT'S NEXT?

Api to Expand Automated Stores to Rural Villages, Reshaping Local Access
Contactless Payments and Connectivity to Drive Higher Quality and Efficiency
Chart 162 - Forecast Value Sales 2020-2030

Chart 163 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Selecta France Cedes Ground as Ivs France Makes Gains in Public Transport
Chart 164 - Company Shares 2025
Chart 165 - Brand Shares 2025

ECONOMIC CONTEXT
Chart 166 - Economic Context for Vending
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Chart 167 - Real Gdp Growth 2020-2030
Chart 168 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 169 - Consumer Context for Vending
Chart 170 - Population 2020-2030
Chart 171 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

Direct Selling in France
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Jolimoi Leverages Digital Platforms to Drive Renewed Activity and Profitability

KEY INDUSTRY TRENDS
Chart 172 - Key Industry Trends for Direct Selling

INDUSTRY PERFORMANCE

Jolimoi Leverages Digital Platforms to Drive Renewed Activity and Profitability
Chart 173 - Analyst Insight for Direct Selling

Jolimoi and Social Selling Shift Drive Growth as Traditional Categories Stagnate
Chart 174 - Value Sales 2020-2030

Chart 175 - Value Sales by Category 2025

WHAT'S NEXT?

Tupperware Relaunch and Digital Tools Reshape Salesforce Growth

Other Products Will Maintain Their Dominance, Appliances and Electronics to See Strong Growth
Salesforce Expansion and Digitalisation Drive Resilience Amid Economic Pressure

Chart 176 - Forecast Value Sales 2020-2030

Chart 177 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Vorwerk Strengthens Sales Lead with Local Production and Innovation
Chart 178 - Company Shares 2025
Chart 179 - Brand Shares 2025

CHANNELS

Jolimoi Accelerates Growth by Embracing Social Selling and Digital Tools
Chart 180 - Jolimoi Leads Social Selling in France

Jolimoi and Tupperware Revitalise Sales through Digital Innovation

Retail E-Commerce Heightens Competitive Pressure for Digitally Agile Sellers

ECONOMIC CONTEXT

Chart 181 - Economic Context for Direct Selling
Chart 182 - Real Gdp Growth 2020-2030
Chart 183 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 184 - Consumer Context for Direct Selling
Chart 185 - Population 2020-2030
Chart 186 - Population by Generation 2025
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COUNTRY REPORTS DISCLAIMER

Retail E-Commerce in France
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Discount-Driven Shoppers Fuel Sustained E-Commerce Order Growth as Inflation Eases

KEY INDUSTRY TRENDS
Chart 187 - Key Industry Trends for Retail E-Commerce

INDUSTRY PERFORMANCE

Discount-Driven Shoppers Fuel Sustained E-Commerce Order Growth as Inflation Eases
Marketplace Operators Extend Lead as Grocery Platforms Accelerate Order Growth
Shein’S Store Launches and Ai-Powered Experiences Reshape Shopper Engagement
Chart 188 - Shein Ventures into Physical Retail in France

Chart 189 - Value Sales 2020-2030

Chart 190 - Value Sales by Category 2025

WHAT'S NEXT?

French Authorities to Boost Logistics as Marketplaces Expand Reach
Mobile Commerce and Grocery E-Commerce to Drive Future Order Growth
Social Platforms Will Reshape Buying Habits and Profit Margins

Chart 191 - Analyst Insight for Retail E-Commerce

Chart 192 - Forecast Value Sales 2020-2030

Chart 193 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Amazon Responds to Temu’S Surge by Launching Content-Driven Platform
Temu Gains Ground with Aggressive Pricing and Data-Driven Marketing
Shein and L’Oréal Redefine Shopper Experience through Omnichannel and Ai
Chart 194 - L’Oréal Paris Launches Beauty Genius Al Assistant

Chart 195 - Company Shares 2025

Chart 196 - Brand Shares 2025

ECONOMIC CONTEXT

Chart 197 - Economic Context for Retail E-Commerce
Chart 198 - Real Gdp Growth 2020-2030
Chart 199 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 200 - Consumer Context for Retail E-Commerce
Chart 201 - Population 2020-2030
Chart 202 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
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a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/retail-in-france/report.
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