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2023 DEVELOPMENTS
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KEY DATA FINDINGS

2023 DEVELOPMENTS
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Diversification and value-added products two strands of innovation
Private label sees growth in its share
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PROSPECTS AND OPPORTUNITIES

Juice set to face challenges in the forecast period
Value-added products an area with potential
Return to pre-pandemic levels of sales unlikely
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RTD Coffee in Spain
KEY DATA FINDINGS

2023 DEVELOPMENTS

Plenty of innovation in a dynamic category
What kind of future is there for cold brew coffee?

Private label performs well in a challenging operating environment

PROSPECTS AND OPPORTUNITIES

RTD coffee still has plenty of room for growth
On-trade expansion likely to be limited, given the key characteristics of RTD coffee
Contextualising RTD coffee in relation to other categories
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RTD Teain Spain
KEY DATA FINDINGS

2023 DEVELOPMENTS

Innovation abounds as Fuze Tea enters RTD tea in Spain
RTD tea is a consolidated category, while private label performs well in 2023
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Perception as healthy alternative to other soft drinks benefits RTD tea

PROSPECTS AND OPPORTUNITIES

Despite continued high growth rates, questions over the future of kombucha
Volume sales will remain dominated by the off-trade channel
Wide channel presence will be necessary for success

CATEGORY DATA

Table 108 - Off-trade Sales of RTD Tea by Category: Volume 2018-2023

Table 109 - Off-trade Sales of RTD Tea by Category: Value 2018-2023
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2023 DEVELOPMENTS

Solid performance amidst a challenging operating environment
Monster Energy cements its position as leader in volume terms
Plenty of innovation in energy drinks
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2023 DEVELOPMENTS
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Positive performance in both channels, despite a challenging operating environment
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Innovation and new product development seen within sports drinks
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CATEGORY DATA

Table 133 - Off-trade Sales of Sports Drinks: Volume 2018-2023

Table 134 - Off-trade Sales of Sports Drinks: Value 2018-2023

Table 135 - Off-trade Sales of Sports Drinks: % Volume Growth 2018-2023

Table 136 - Off-trade Sales of Sports Drinks: % Value Growth 2018-2023

Table 137 - NBO Company Shares of Off-trade Sports Drinks: % Volume 2019-2023
Table 138 - LBN Brand Shares of Off-trade Sports Drinks: % Volume 2020-2023
Table 139 - NBO Company Shares of Off-trade Sports Drinks: % Value 2019-2023
Table 140 - LBN Brand Shares of Off-trade Sports Drinks: % Value 2020-2023
Table 141 - Forecast Off-trade Sales of Sports Drinks: Volume 2023-2028

Table 142 - Forecast Off-trade Sales of Sports Drinks: Value 2023-2028

Table 143 - Forecast Off-trade Sales of Sports Drinks: % Volume Growth 2023-2028
Table 144 - Forecast Off-trade Sales of Sports Drinks: % Value Growth 2023-2028

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/soft-drinks-in-spain/report.
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