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STATE OF PLAY

Hasbro drops to sixth place as it slips behind more video games players in 2022
North America continues to dominate Hasbro’s global sales

Loss of Russian sales contributes strongly to a dip in global revenues in 2022
Hasbro’s sale of eOne will come in the post-2019-2022 period

North America accounts for more than half of Hasbro’s global sales

Games and puzzles the biggest category for Hasbro in most of its top 10 markets

EXPOSURE TO FUTURE GROWTH
Mexico the next biggest contributor after the US to Hasbro’s new sales in 2022-2025

Electronic Arts will be the main mover in the coming years

Hasbro continues its drive to “green” its toys and manufacturing processes

COMPETITIVE POSITIONING

Video games players continue to dominate the top 10 rankings

Mattel remains Hasbro’s main competitor

Hasbro competitor Mattel’s main strengths continue to lie in dolls and model vehicles
Playing nice: Hasbro and Mattel enter into licensing agreements

Hasbro leads games and puzzes and action figures in more than 20 countries
Franchise brands continue to play an important role for Hasbro

You're not the eOne for us

GAMES AND PUZZLES

North America the major market for Hasbro’s games and puzzes
Hasbro still under-represented in games and puzzles in Asia Pacific

ACTION FIGURES AND ACCESSORIES

Hasbro manages to crack the Chinese market for action figures and accessories
Hasbro the global number one player in action figures and accessories

DOLLS AND ACCESSORIES

Baby Alive helps Latin America to be Hasbro’s number two dolls and accessories region

Loss of Disney Princess licence will put a dent in Hasbro’s dolls and accessories share
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About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
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key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/hasbro-inc-in-toys-and-games/report.
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