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Tissue and Hygiene in the United Arab Emirates
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Away-From-Horme Tissue and Hygiene in the United Arab Emirates
KEY DATA FINDINGS

2023 DEVELOPMENTS

Tourism and foodservice support growth in away-from-home tissue
Challenges remain for away-from-home tissue through horeca
Away-from-home hygiene maintains its upwards trajectory

PROSPECTS AND OPPORTUNITIES
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Retail Adult Incontinence in the United Arab Emirates
KEY DATA FINDINGS

2023 DEVELOPMENTS

Surge in volume and value sales for retail adult incontinence supported by ageing population
Consumers shift towards affordability amid inflationary pressures
Fine Hygienic Paper FZE maintains dominance of retail adult incontinence

PROSPECTS AND OPPORTUNITIES

Demographic factors set to boost further demand for retail adult incontinence
Appealing deals and convenience propel online buying trend
Growing private label penetration and discounters set to drive price competition
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Mappies/Diapers/Pants in the United Arab Emirates
KEY DATA FINDINGS

2023 DEVELOPMENTS

Unit price growth fuels demand for private label and smaller brands in 2023
Online purchases reshape distribution of nappies/diapers/pants
Polarising consumer demand drives shift towards quality products

PROSPECTS AND OPPORTUNITIES

Growing emphasis on sustainability in tissue and hygiene
Growing demand for affordable premium baby products
Anticipated expansion of e-commerce’s position in the future
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tenstrual Care in the United Arab Emirates
KEY DATA FINDINGS

2023 DEVELOPMENTS

Shift towards online purchases boosts category sales
Rising demand for ultra-thin towels due to the format’s discreet nature
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Increasing number of brands offer natural and organic menstrual care

PROSPECTS AND OPPORTUNITIES

Demand for standard towels set to slow due to competition from slimmer formats
Traditional menstrual care to face competition from the increasing adoption of menstrual cups
Sustainability shift amid cost pressures in the United Arab Emirates
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Wipes in the United Arab Emirates
KEY DATA FINDINGS

2023 DEVELOPMENTS

Category expansion fuelled by diverse offerings and environmental focus
Sales through e-commerce continue to boost category sales
Affordability drives preference for local brands

PROSPECTS AND OPPORTUNITIES

Inflationary pressures to propel unit price growth in wipes into 2024
Price pressures set to boost further demand for private label wipes
Sustainability expected to shape the future of consumer behaviour

CATEGORY DATA

Table 45 - Retail Sales of Wipes by Category: Value 2018-2023
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Retail Tissue in the United Arab Emirates
KEY DATA FINDINGS

2023 DEVELOPMENTS

Higher prices impact households’ purchasing behaviour
Paper tableware experiences increasing demand, driven by more frequent social gatherings

Private label undergoes a competitive transformation

PROSPECTS AND OPPORTUNITIES

Consumer spending expected to shift over the forecast period
Polarising trends to push premiumisation in retail tissue
E-commerce set to further boost category sales

CATEGORY DATA

Table 51 - Retail Sales of Tissue by Category: Value 2018-2023
Table 52 - Retail Sales of Tissue by Category: % Value Growth 2018-2023
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Table 53 - NBO Company Shares of Retail Tissue: % Value 2019-2023

Table 54 - LBN Brand Shares of Retail Tissue: % Value 2020-2023
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About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/tissue-and-hygiene-in-the-united-arab-
emirates/report.
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