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2023 DEVELOPMENTS

Declining volume sales and safety concerns
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Diminished focus on disinfecting properties

PROSPECTS AND OPPORTUNITIES

Continued popularity among budget-sensitive consumers
Challenges with slowing unit price growth

Impact of environment and health awareness
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KEY DATA FINDINGS

2023 DEVELOPMENTS

Economic dishwashing practices
Challenges in eco-friendly automatic dishwashing
Fairy dominates hand dishwashing
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Recovery in 2024 and beyond
Sustainable and eco-friendly focus
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Horme Insecticides in Finland
KEY DATA FINDINGS

2023 DEVELOPMENTS

Impact of high price increase
Mosquito protection dynamics
Focus on sustainability and health

PROSPECTS AND OPPORTUNITIES

Forecasted volume growth

Impact of convenience, sustainability, and health cautiousness
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Continued emphasis on effectiveness
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Laundry Care in Finland
KEY DATA FINDINGS

2023 DEVELOPMENTS

Impact of price growth
Refill revolution at Kesko

Innovative launches

PROSPECTS AND OPPORTUNITIES

Recovery in volume sales
Novelty-driven interest
Rise of private label and local brands

CATEGORY INDICATORS
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Polishes in Finland
KEY DATA FINDINGS

2023 DEVELOPMENTS

Impact of high-volume price growth
Strengthening sustainability
Brand loyalty and retail presence

PROSPECTS AND OPPORTUNITIES
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Positive impact of slowing unit price growth
Sustainability shapes novelties
Competition and shift to surface care

CATEGORY DATA

Table 54 - Sales of Polishes by Category: Value 2018-2023

Table 55 - Sales of Polishes by Category: % Value Growth 2018-2023

Table 56 - NBO Company Shares of Polishes: % Value 2019-2023

Table 57 - LBN Brand Shares of Polishes: % Value 2020-2023

Table 58 - Forecast Sales of Polishes by Category: Value 2023-2028
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Surface Care in Finland
KEY DATA FINDINGS

2023 DEVELOPMENTS

Impact of price growth
Emphasis on domestic origin

Sustainable innovation

PROSPECTS AND OPPORTUNITIES

Recovery in volume sales
Sustainability and natural ingredients
Strengthening positions of private label and local brands

CATEGORY DATA

Table 60 - Sales of Surface Care by Category: Value 2018-2023
Table 61 - Sales of Surface Care by Category: % Value Growth 2018-2023

Table 62 - Sales of Home Care Wipes and Floor Cleaning Systems by Category: Value 2018-2023
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Toilet Care in Finland
KEY DATA FINDINGS

2023 DEVELOPMENTS

Consumption optimisation amid high unit price growth
Premium innovations to boost ITBs sales

Growing share of sustainable products

PROSPECTS AND OPPORTUNITIES

Volume growth and recovery
Expansion of ITB assortment
Continued competition among brands

CATEGORY DATA
Table 70 - Sales of Toilet Care by Category: Value 2018-2023
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Table 71 - Sales of Toilet Care by Category: % Value Growth 2018-2023

Table 72 - NBO Company Shares of Toilet Care: % Value 2019-2023

Table 73 - LBN Brand Shares of Toilet Care: % Value 2020-2023

Table 74 - Forecast Sales of Toilet Care by Category: Value 2023-2028
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About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/home-care-in-finland/report.
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