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COUNTRY REPORTS DISCLAIMER

Depilatories in Malaysia
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Depilatories Summary

INDUSTRY PERFORMANCE

Glowcode Leverages Skin Care Infusion to Drive Value-For-Money Innovation

Veet Responds to Natural Ingredient Demand with Upgraded Formula

Private Label and Salon Competition Reshape Brand Strategies and Consumer Loyalty
Chart 97 - Value Sales 2020-2030

Chart 98 - Volume Sales 2020-2030

Chart 99 - Value Sales by Category 2025

Chart 100 - Glowcode 4 in 1 Hair Removal Cream with Skin-Care Infusion Launches Locally

WHAT'S NEXT?

Waxing Salons Set to Drive Consumers to Professional Hair Removal

Women's Razors Set for Rapid Growth as Hair Removers Maintain Market Lead
Chart 101 - Forecast Value Sales 2020-2030

Chart 102 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Procter & Gamble and Reckitt Benckiser Extend Leadership with Innovation
Chart 103 - Company Shares 2025
Chart 104 - Brand Shares 2025

CHANNELS

Health and Beauty Specialists Dominate Distribution
Tiktok Shop and E-Commerce Accelerate Sales Growth of Depilatories
Chart 105 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 106 - Economic Context for Depilatories
Chart 107 - Real Gdp Growth 2020-2030
Chart 108 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 109 - Consumer Context for Depilatories
Chart 110 - Population 2020-2030

Chart 111 - Consumer Expenditure 2020-2030
Chart 112 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

Fragrances in Malaysia
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KEY DATA INSIGHTS
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COUNTRY REPORTS DISCLAIMER
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Oral Care in Malaysia
KEY DATA INSIGHTS
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COMPETITIVE LANDSCAPE
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PRODUCTS
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ECONOMIC CONTEXT
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Chart 182 - Inflation 2020-2030

CONSUMER CONTEXT
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COUNTRY REPORTS DISCLAIMER
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Skin Care in Malaysia
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Skin Care Summary

KEY INDUSTRY TRENDS
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INDUSTRY PERFORMANCE

Clean Beauty and Science Drive Skin Care's Growth in Malaysia

Kiehl'S Skin Renewal Launch Captures Longevity-Focused Consumers as Facial Care Dominates
Guardian and Asian Brands Expand Access as Dermatologist-Led Solutions Gain Ground

Chart 188 - Value Sales 2020-2030

Chart 189 - Volume Sales 2020-2030

Chart 190 - Value Sales by Category 2025

Chart 191 - Nivea Derma Skin Clear Solution as Clean Reimagined Extension to Existing Product
Chart 192 - Kiehl's Focuses on Skin Renewal
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WHAT'S NEXT?

Asian Beauty Brands Set to Accelerate Affordable Solutions for Targeted Needs
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Chart 194 - What's Next? for Skin Care

Evolving Marketing Strategies and Lifestyle Engagement in Malaysian Skin Care
Chart 195 - Forecast Value Sales 2020-2030

Chart 196 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Procter & Gamble and L'oréal Sustain Leadership as Engagement and Innovation Drive Gains
Chart 197 - Company Shares 2025
Chart 198 - Brand Shares 2025

CHANNELS

Guardian Leverages Asian Skin Care to Boost Specialist Leadership
Watsons and Tiktok Shop Drive E-Commerce Surge through Digital Engagement
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PRODUCTS

Shifting Consumer Priorities and Omnichannel Experiences
New Launches across Premium and Mass Tiers

Evolving Market Shares and Distribution Strategies

ECONOMIC CONTEXT

Chart 200 - Economic Context for Skin Care
Chart 201 - Real Gdp Growth 2020-2030
Chart 202 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 203 - Consumer Context for Skin Care
Chart 204 - Population 2020-2030
Chart 205 - Consumer Expenditure 2020-2030
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Chart 206 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

Sun Care in Malaysia
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Sun Care Summary

KEY INDUSTRY TRENDS
Chart 207 - Key Industry Trends for Sun Care

INDUSTRY PERFORMANCE

Clean Formulations and Physical Sunscreen Drive Dynamic Growth in Sun Care

Chart 208 - Sunplay Launches First Physical Tone up Sunscreen in Malaysia
Hybrid Formulations Merge Sun Protection with Skin Care Benefits

Chart 209 - Kiehl's Unveils Better Screen Uv Serum with Hybrid Skin Care
Retailers Expand Asian Sun Care Brands to Meet Shifting Consumer Needs
Chart 210 - Debut of Skintific All Day Protect Tinted Serum

WHAT'S NEXT?

Hybrid Sunscreen Launches Set to Redefine Value and Growth Expectations
Chart 211 - Analyst Insight for Sun Care

Asian Brand Influence and Digital Channels to Accelerate Hybrid Innovation
COMPETITIVE LANDSCAPE

Kao Strengthens Lead as Localisation and Asian Brands Drive Shifts

CHANNELS

Watsons and Guardian Drive Gains for Health and Personal Care Stores
Tiktok Shop Fuels E-Commerce Growth as Local Brands Expand Reach
PRODUCTS

Evolving Consumer Demands Dictate Advanced Formulations

Players Introduce Climate-Adaptive and Barrier-Strengthening Solutions
Digital Discovery and Premiumisation Reshape Market Dynamics
ECONOMIC CONTEXT

Chart 212 - Economic Context for Sun Care
Chart 213 - Real Gdp Growth 2020-2030
Chart 214 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 215 - Consumer Context for Sun Care
Chart 216 - Population 2020-2030
Chart 217 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

Frerium Beauty and Personal Care in Malaysia
KEY DATA INSIGHTS

2025 DEVELOPMENTS
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Premium Beauty and Personal Care Summary

KEY INDUSTRY TRENDS

Chart 218 - Key Industry Trends for Premium Beauty and Personal Care

INDUSTRY PERFORMANCE

Premium Beauty Growth Persists in Malaysia Despite Rising Economic Caution

Ingredient Innovation and Dermatological Trends Propel Premium Skin Care

The Rise of Multifunctional Hybrid Products in Premium Beauty

Chart 219 - Kiehl's Launches New Better Screen Uv Serum in Malaysia as Latest Hybrid Sun Care
Chart 220 - Value Sales 2020-2030

WHAT'S NEXT?

Strong Growth Projected for Malaysian Premium Beauty Driven by Innovation and Economic Stability
Premium Skin Care to Sustain Leadership as Hybridisation Shapes Demand

Chart 221 - Analyst Insight for Premium Beauty and Personal Care

Experiential Marketing and Retail Expansion to Drive Growth in Colour Cosmetics and Fragrances
Chart 222 - Forecast Value Sales 2020-2030

COMPETITIVE LANDSCAPE

L’Oréal Leverages Multi-Brand Strategy to Reinforce Leadership
Chart 223 - Company Shares 2025
Chart 224 - Brand Shares 2025

PRODUCTS

The Shift Towards Targeted Efficacy
Immersive Retail Experiences and Specialised Formulations
Sustained Premium Growth through Experiential Marketing

ECONOMIC CONTEXT

Chart 225 - Economic Context for Premium Beauty and Personal Care
Chart 226 - Real Gdp Growth 2020-2030
Chart 227 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 228 - Consumer Context for Premium Beauty and Personal Care
Chart 229 - Population 2020-2030

Chart 230 - Consumer Expenditure 2020-2030

Chart 231 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

tass Beauty and Personal Care in Malaysia
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Mass Beauty and Personal Care Summary

KEY INDUSTRY TRENDS

Chart 232 - Key Industry Trends for Mass Beauty and Personal Care

INDUSTRY PERFORMANCE

Thco Draws Young Consumers with C-Beauty and K-Beauty Expansion
Chart 233 - Giant C-Beauty Multibrand Retailer Thco Opens in Malaysia
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Skin Care Leads Mass Beauty Sales While Affordable Colour Cosmetics Help Drive Growth
Deep Discounts and Efficacy-Led Innovation Fuel Brand Loyalty Shifts
Chart 234 - Value Sales 2020-2030

WHAT'S NEXT?

Cost-Consciousness and Value-Seeking Behaviour to Drive Robust Growth in Mass Beauty
Ingredient-Led Innovation in Skin Care to Sustain Leadership Position

Chart 235 - Analyst Insight for Mass Beauty and Personal Care

Hybrid and Ingredient-Focused Launches Will Protect Value as Trading Down Persists
Chart 236 - Forecast Value Sales 2020-2030

COMPETITIVE LANDSCAPE

Unilever Maintains Leadership as Private Label Expands Reach
Chart 237 - Company Shares 2025
Chart 238 - Brand Shares 2025

PRODUCTS

Ingredient-Led Formulations and Private Label Expansion Shape New Development
Major Retailers and Global Giants Introduce Targeted Product Lines
Aggressive Promotional Strategies and Intensified Competition Redefine Brand Loyalty

ECONOMIC CONTEXT

Chart 239 - Economic Context for Mass Beauty and Personal Care
Chart 240 - Real Gdp Growth 2020-2030
Chart 241 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 242 - Consumer Context for Mass Beauty and Personal Care
Chart 243 - Population 2020-2030

Chart 244 - Consumer Expenditure 2020-2030

Chart 245 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

« Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/beauty-and-personal-care-in-malaysia/report.
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