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Consurmer Foodservice in the Netherlands

EXECUTIVE SUMMARY

Consumer foodservice in 2023: The big picture
2023 key trends

Competitive landscape

Independent foodservice developments

What next for consumer foodservice?

MARKET DATA
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DISCLAIMER

SOURCES

Summary 1 - Research Sources

Cafés/Bars in the Netherlands
KEY DATA FINDINGS

2023 DEVELOPMENTS

Independents struggle as traditional Dutch bars and pubs fade away
Specialist coffee and tea shops fares well
Staffing issues prompt higher tech investment

PROSPECTS AND OPPORTUNITIES

Cafés/bars to see slight price drops
Low purchasing power will hurt outdated independent bars, pubs and cafés
Young consumers motivated by social media trends and show little interest in boozing

CATEGORY DATA

Table 14 - Cafés/Bars by Category: Units/Outlets 2018-2023

Table 15 - Sales in Cafés/Bars by Category: Number of Transactions 2018-2023

Table 16 - Sales in Cafés/Bars by Category: Foodservice Value 2018-2023

Table 17 - Cafés/Bars by Category: % Units/Outlets Growth 2018-2023

Table 18 - Sales in Cafés/Bars by Category: % Transaction Growth 2018-2023

Table 19 - Sales in Cafés/Bars by Category: % Foodservice Value Growth 2018-2023
Table 20 - GBO Company Shares in Chained Cafés/Bars: % Foodservice Value 2019-2023
Table 21 - GBN Brand Shares in Chained Cafés/Bars: % Foodservice Value 2020-2023
Table 22 - Forecast Cafés/Bars by Category: Units/Outlets 2023-2028

Table 23 - Forecast Sales in Cafés/Bars by Category: Number of Transactions 2023-2028
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Table 24 - Forecast Sales in Cafés/Bars by Category: Foodservice Value 2023-2028

Table 25 - Forecast Cafés/Bars by Category: % Units/Outlets Growth 2023-2028

Table 26 - Forecast Sales in Cafés/Bars by Category: % Transaction Growth 2023-2028

Table 27 - Forecast Sales in Cafés/Bars by Category: % Foodservice Value Growth 2023-2028

Ful-Service Restaurants in the Netherlands
KEY DATA FINDINGS

2023 DEVELOPMENTS

Outlets struggle despite strong recovery post-pandemic
Chained players outperform independents in 2023
Restaurant Bunkr tests ground for artificial intelligence

PROSPECTS AND OPPORTUNITIES

Purchasing power to remain under pressure for first half of forecast period
Chained full-service restaurants will see outlet expansion
Dutch take on Japanese listening bars is niche with growth potential

CATEGORY DATA

Table 28 - Full-Service Restaurants by Category: Units/Outlets 2018-2023

Table 29 - Sales in Full-Service Restaurants by Category: Number of Transactions 2018-2023

Table 30 - Sales in Full-Service Restaurants by Category: Foodservice Value 2018-2023

Table 31 - Full-Service Restaurants by Category: % Units/Outlets Growth 2018-2023

Table 32 - Sales in Full-Service Restaurants by Category: % Transaction Growth 2018-2023

Table 33 - Sales in Full-Service Restaurants by Category: % Foodservice Value Growth 2018-2023
Table 34 - GBO Company Shares in Chained Full-Service Restaurants: % Foodservice Value 2019-2023
Table 35 - GBN Brand Shares in Chained Full-Service Restaurants: % Foodservice Value 2020-2023
Table 36 - Forecast Full-Service Restaurants by Category: Units/Outlets 2023-2028

Table 37 - Forecast Sales in Full-Service Restaurants by Category: Number of Transactions 2023-2028
Table 38 - Forecast Sales in Full-Service Restaurants by Category: Foodservice Value 2023-2028

Table 39 - Forecast Full-Service Restaurants by Category: % Units/Outlets Growth 2023-2028

Table 40 - Forecast Sales in Full-Service Restaurants by Category: % Transaction Growth 2023-2028
Table 41 - Forecast Sales in Full-Service Restaurants by Category: % Foodservice Value Growth 2023-2028

Limited-Service Restaurants in the Netherlands
KEY DATA FINDINGS

2023 DEVELOPMENTS

Limited-service restaurants benefits from high inflation as players fret over price hikes
Chained outlets fare better than independents and hold greater potential for expansion
More major players launch vegetarian and vegan options, while McDonald’s courts controversy

PROSPECTS AND OPPORTUNITIES

Limited-service restaurants risk pricing themselves out of the market
Kwalitaria paves the way for domestic innovation
Chained pizza players face bright future

CATEGORY DATA

Table 42 - Limited-Service Restaurants by Category: Units/Outlets 2018-2023

Table 43 - Sales in Limited-Service Restaurants by Category: Number of Transactions 2018-2023
Table 44 - Sales in Limited-Service Restaurants by Category: Foodservice Value 2018-2023
Table 45 - Limited-Service Restaurants by Category: % Units/Outlets Growth 2018-2023
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Table 46 - Sales in Limited-Service Restaurants by Category: % Transaction Growth 2018-2023

Table 47 - Sales in Limited-Service Restaurants by Category: % Foodservice Value Growth 2018-2023

Table 48 - GBO Company Shares in Chained Limited-Service Restaurants: % Foodservice Value 2019-2023
Table 49 - GBN Brand Shares in Chained Limited-Service Restaurants: % Foodservice Value 2020-2023

Table 50 - Forecast Limited-Service Restaurants by Category: Units/Outlets 2023-2028

Table 51 - Forecast Sales in Limited-Service Restaurants by Category: Number of Transactions 2023-2028
Table 52 - Forecast Sales in Limited-Service Restaurants by Category: Foodservice Value 2023-2028

Table 53 - Forecast Limited-Service Restaurants by Category: % Units/Outlets Growth 2023-2028

Table 54 - Forecast Sales in Limited-Service Restaurants by Category: % Transaction Growth 2023-2028

Table 55 - Forecast Sales in Limited-Service Restaurants by Category: % Foodservice Value Growth 2023-2028

Self-Service Cafeterias in the Netherlands
KEY DATA FINDINGS

2023 DEVELOPMENTS

Self-service cafeterias still underdeveloped
Strong link between self-service brands and major retail brands
La Place opens outlets in Hema retail stores

PROSPECTS AND OPPORTUNITIES

Falling number of outlets to further undermine development
Full-service restaurants may incorporate self-service elements in response to staffing issues

New focus on La Place could potentially alienate loyal Hema customers

CATEGORY DATA

Table 56 - Self-Service Cafeterias: Units/Outlets 2018-2023

Table 57 - Sales in Self-Service Cafeterias: Number of Transactions 2018-2023

Table 58 - Sales in Self-Service Cafeterias: Foodservice Value 2018-2023

Table 59 - Sales in Self-Service Cafeterias: % Units/Outlets Growth 2018-2023

Table 60 - Sales in Self-Service Cafeterias: % Transaction Growth 2018-2023

Table 61 - Sales in Self-Service Cafeterias: % Foodservice Value Growth 2018-2023

Table 62 - GBO Company Shares in Chained Self-Service Cafeterias: % Foodservice Value 2019-2023
Table 63 - GBN Brand Shares in Chained Self-Service Cafeterias: % Foodservice Value 2020-2023
Table 64 - Forecast Self-Service Cafeterias: Units/Outlets 2023-2028

Table 65 - Forecast Sales in Self-Service Cafeterias: Number of Transactions 2023-2028

Table 66 - Forecast Sales in Self-Service Cafeterias: Foodservice Value 2023-2028

Table 67 - Forecast Self-Service Cafeterias: % Units/Outlets Growth 2023-2028

Table 68 - Forecast Sales in Self-Service Cafeterias: % Transaction Growth 2023-2028

Table 69 - Forecast Sales in Self-Service Cafeterias: % Foodservice Value Growth 2023-2028

Street Stalls/Kiosks in the Metherlands
KEY DATA FINDINGS

2023 DEVELOPMENTS

Category sees further recovery but faces challenges
New-concept grocery stores represent competitive threat to street stalls/kiosks
National railway company dominates with Kiosk foodservice brand

PROSPECTS AND OPPORTUNITIES

Street stalls/kiosks faces negative trends throughout forecast period
Stricter legislation will mean fewer issued licenses

Innovation in terms of reinvention necessary for future success
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CATEGORY DATA

Table 70 - Street Stalls/Kiosks: Units/Outlets 2018-2023

Table 71 - Sales in Street Stalls/Kiosks: Number of Transactions 2018-2023

Table 72 - Sales in Street Stalls/Kiosks: Foodservice Value 2018-2023

Table 73 - Street Stalls/Kiosks: % Units/Outlets Growth 2018-2023

Table 74 - Sales in Street Stalls/Kiosks: % Transaction Growth 2018-2023

Table 75 - Sales in Street Stalls/Kiosks: % Foodservice Value Growth 2018-2023

Table 76 - GBO Company Shares in Chained Street Stalls/Kiosks: % Foodservice Value 2019-2023
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Table 79 - Forecast Sales in Street Stalls/Kiosks: Number of Transactions 2023-2028

Table 80 - Forecast Sales in Street Stalls/Kiosks: Foodservice Value 2023-2028

Table 81 - Forecast Street Stalls/Kiosks: % Units/Outlets Growth 2023-2028

Table 82 - Forecast Sales in Street Stalls/Kiosks: % Transaction Growth 2023-2028

Table 83 - Forecast Sales in Street Stalls/Kiosks: % Foodservice Value Growth 2023-2028

Consumer Foodservice By Location in the Netherlands
KEY DATA FINDINGS

2023 DEVELOPMENTS

Standalone sees high price rises in 2023
Lodging enjoys continued post-pandemic recovery
Freshly Chopped opens fourth outlet at Westfield Mall

PROSPECTS AND OPPORTUNITIES

Chained restaurants to drive growth for non-standalone outlets
Travel locations will thrive, but challenges remain
Retail locations will benefit from vacant spaces

CATEGORY DATA

Table 84 - Consumer Foodservice by Location: Units/Outlets 2018-2023

Table 85 - Sales in Consumer Foodservice by Location: Number of Transactions 2018-2023

Table 86 - Sales in Consumer Foodservice by Location: Foodservice Value 2018-2023

Table 87 - Consumer Foodservice by Location: % Units/Outlets Growth 2018-2023

Table 88 - Sales in Consumer Foodservice by Location: % Transaction Growth 2018-2023

Table 89 - Sales in Consumer Foodservice by Location: % Foodservice Value Growth 2018-2023
Table 90 - Consumer Foodservice through Standalone: Units/Outlets 2018-2023
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Table 96 - Consumer Foodservice through Leisure: Units/Outlets 2018-2023

Table 97 - Sales in Consumer Foodservice through Leisure: Number of Transactions 2018-2023
Table 98 - Sales in Consumer Foodservice through Leisure: Foodservice Value 2018-2023

Table 99 - Consumer Foodservice through Leisure: % Units/Outlets Growth 2018-2023

Table 100 - Sales in Consumer Foodservice through Leisure: % Transaction Growth 2018-2023
Table 101 - Sales in Consumer Foodservice through Leisure: % Foodservice Value Growth 2018-2023
Table 102 - Consumer Foodservice through Retail: Units/Outlets 2018-2023

Table 103 - Sales in Consumer Foodservice through Retail: Number of Transactions 2018-2023
Table 104 - Sales in Consumer Foodservice through Retail: Foodservice Value 2018-2023

Table 105 - Consumer Foodservice through Retail: % Units/Outlets Growth 2018-2023
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Table 106 - Sales in Consumer Foodservice through Retail: % Transaction Growth 2018-2023

Table 107 - Sales in Consumer Foodservice through Retail: % Foodservice Value Growth 2018-2023

Table 108 - Consumer Foodservice through Lodging: Units/Outlets 2018-2023

Table 109 - Sales in Consumer Foodservice through Lodging: Number of Transactions 2018-2023

Table 110 - Sales in Consumer Foodservice through Lodging: Foodservice Value 2018-2023

Table 111 - Consumer Foodservice through Lodging: % Units/Outlets Growth 2018-2023

Table 112 - Sales in Consumer Foodservice through Lodging: % Transaction Growth 2018-2023

Table 113 - Sales in Consumer Foodservice through Lodging: % Foodservice Value Growth 2018-2023

Table 114 - Consumer Foodservice through Travel: Units/Outlets 2018-2023

Table 115 - Sales in Consumer Foodservice through Travel: Number of Transactions 2018-2023

Table 116 - Sales in Consumer Foodservice through Travel: Foodservice Value 2018-2023

Table 117 - Consumer Foodservice through Travel: % Units/Outlets Growth 2018-2023

Table 118 - Sales in Consumer Foodservice through Travel: % Transaction Growth 2018-2023
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Table 139 - Forecast Sales in Consumer Foodservice through Retail: Number of Transactions 2023-2028
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About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

« Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/consumer-foodservice-in-the-
netherlands/report.
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