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Tissue and Hygiene in Mew Zealand
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DISCLAIMER
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Away-From-Home Tissue and Hygiene in Mew Zealand
KEY DATA FINDINGS

2023 DEVELOPMENTS

Easing of COVID-19 restrictions fuels demand
Supply shortages and cost increases drive unit price growth
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Impact of weak economic outlook
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Table 22 - Distribution of Away-From-Home Tissue and Hygiene by Format: % Value 2018-2023
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Retail Adult Incontinence in New Zealand
KEY DATA FINDINGS

2023 DEVELOPMENTS

Inflationary pressures drive value growth
Ageing population drives volume sales growth
Kimberly-Clark and Asaleo Care maintain leadership

PROSPECTS AND OPPORTUNITIES

Expectations of easing inflationary pressures
Growth opportunities for private label amidst cost-of-living pressures
Sustainability considerations expected to gain prominence
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Mappies/Diapers/Pants in New Zealand
KEY DATA FINDINGS

2023 DEVELOPMENTS

Inflationary pressures drive value growth, creating cost-of-living strains
Cost-of-living pressures as a prominent trend
Huggies continues to lead
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Expectations of easing inflationary pressures
Growth opportunities for private label amidst cost-of-living pressures
Growing emphasis on sustainability
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tMenstrual Care in Mew Zealand
KEY DATA FINDINGS

2023 DEVELOPMENTS

Inflationary pressures drive value growth, increasing cost of living
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Period poverty remains a national discourse, gaining momentum in an election year
Asaleo Care maintains its lead

PROSPECTS AND OPPORTUNITIES

Expectations of easing inflationary pressures
Growing emphasis on sustainability
Opportunities for private label expansion

CATEGORY DATA
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Wipes in New Zealand
KEY DATA FINDINGS

2023 DEVELOPMENTS

Easing of COVID-19 restrictions reduces demand
Inflationary pressures drive unit price growth
Sustainability considerations at the forefront of consumer decision making

PROSPECTS AND OPPORTUNITIES

Expectations of eased value sales growth over forecast period
Opportunities arising from cost-of-living pressures
Environmental concerns likely to impact wipes demand further

CATEGORY DATA
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Retail Tissue in New Zealand
KEY DATA FINDINGS

2023 DEVELOPMENTS

Decreased demand due to easing COVID-19 restrictions
Supply shortages and cost increases drive unit price growth
High sustainability considerations balanced against cost-of-living pressures

PROSPECTS AND OPPORTUNITIES

Anticipated moderation in value sales growth
Potential growth opportunities for private label amidst cost-of-living pressures

Increasing prominence of sustainability concerns

CATEGORY DATA
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Table 52 - Retail Sales of Tissue by Category: % Value Growth 2018-2023

Table 53 - NBO Company Shares of Retail Tissue: % Value 2019-2023
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About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

o Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/tissue-and-hygiene-in-new-zealand/report.
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