
Page 1 of 4



Page 2 of 4

KEY DATA INSIGHTS

2025 DEVELOPMENTS

Wine Summary

KEY INDUSTRY TRENDS

Chart 1 - Key Industry Trends for Wine

INDUSTRY PERFORMANCE

Still White Wine Reinforces Lead as Younger Adults Look for "Lighter" Taste Profiles in Wine
Chart 2 - Fürst Von Metternich Launches Its First Non Alcoholic Sparkling Wine
Non Alcoholic Wine Shows Dynamism, While Sparkling Wine Adds Value
Chart 3 - Volume Sales 2020-2030
Chart 4 - Volume Sales by Category 2025

WHAT'S NEXT?

Producers Invest in Premium Positioning and Heritage Initiatives to Add Value to Sales
Chart 5 - Analyst Insight for Wine
Still Light Grape Wine to Continue to Dominate Consumption, While Non Alcoholic Wine Drives Growth
Packaging Diversification to Meet Consumer Needs
Chart 6 - Forecast Volume Sales 2020-2030
Chart 7 - Forecast Volume Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Aldi and Lidl Retain Leadership as Brands Close the Price Gap
Chart 8 - Company Shares 2025
Chart 9 - Brand Shares 2025

CHANNELS

Discounters Attract Cost-Conscious Shoppers as Price-Sensitivity Rises

PRODUCTS

Fürst Von Metternich Accelerates Non Alcoholic Wine Adoption through Premium Innovation
Chart 10 - New Lightweight Cardboard Wine Bottles
Rossmann Disrupts Packaging Norms with Lightweight Cardboard Wine Bottles
Chart 11 - Geldermann Launches Special Edition Sparkling Wine
Geldermann Leverages Exclusivity and Premiumisation to Engage Discerning Consumers

ECONOMIC CONTEXT

Chart 12 - Real Gdp Growth 2020-2030
Chart 13 - Inflation 2020-2030
Chart 14 - Economic Context for Wine

CONSUMER CONTEXT

Chart 15 - Population 2020-2030
Chart 16 - Population by Generation 2025
Chart 17 - Consumer Context for Wine

COUNTRY REPORTS DISCLAIMER

EXECUTIVE SUMMARY
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2025 Developments

KEY DATA INSIGHTS

KEY INDUSTRY TRENDS

Chart 18 - Key Industry Trends for Alcoholic Drinks

INDUSTRY PERFORMANCE

Chart 19 - Kolonne Null Super Premium Non Alcoholic Wine
Declining Volumes Contrast with More Stable Value Sales Amid Changing Consumption Trends
Beer Dominates Volume Despite the Moderation Trend, While Rtds Surge on Innovation
Kolonne Null’S Super Premium Non Alcoholic Wine Exemplifies Nolo Revolution
Chart 20 - Volume Sales 2020-2030
Chart 21 - Volume Sales by Category 2025

WHAT'S NEXT?

Consumers Embrace Moderation, While Value Sales Are Resilient Despite a Subdued Economy
Brands Leverage Flavour, Energy Boost and Nolo Innovation to Engage Consumers
Chart 22 - Analyst Insight for Alcoholic Drinks
Rtds to Continue to Leverage Innovation to Drive Growth
Chart 23 - Forecast Volume Sales 2020-2030
Chart 24 - Forecast Volume Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Radeberger Gruppe Leverages a Broad Portfolio to Retain the Lead in a Fragmented Competitive Landscape
Chart 25 - Company Shares 2025
Chart 26 - Brand Shares 2025

CHANNELS

Discounters Win through Aggressive Pricing, While E-Commerce Makes Gradual Gains
On-Trade Struggles Amid Outlet Closures While Fine Weather Supports Seasonal Beer, Rtds and Cider Sales

MARKET BACKGROUND

Legislation
Legal Purchasing Age and Legal Drinking Age
Drink Driving
Advertising
Smoking Ban
Opening Hours
On-Trade Establishments

OPERATING ENVIRONMENT

Contraband/Parallel Trade
Duty Free
Cross-Border/Private Imports

PRODUCTS

Health Awareness Drives Growth of Nolo Products
Chart 27 - Carissima Ice Tea & Wine Spritz
Partnerships with Soft Drinks Firms Fuel Innovation and Variety
Innovation Reshapes Consumer Targeting and Market Dynamics

ECONOMIC CONTEXT

Chart 28 - Real Gdp Growth 2020-2030
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Chart 29 - Inflation 2020-2030
Chart 30 - Economic Context for Alcoholic Drinks

CONSUMER CONTEXT

Chart 31 - Population 2020-2030
Chart 32 - Population by Generation 2025
Chart 33 - Consumer Context for Alcoholic Drinks

COUNTRY REPORTS DISCLAIMER

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/wine-in-germany/report.


