AR FRTer | 59

YYYYY

Tissue and Hygiene in Hong Kong, China

February 2024

Table of Contents

Page 1 of 5



Tissue and Hygiene in Hong Kong, China
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Away-From-Haorme Tissue and Hygiene in Hong Kong, China
KEY DATA FINDINGS

2023 DEVELOPMENTS

Away-from-home tissue recovery driven by return of international tourists
AFH adult incontinence demand remains strong

PROSPECTS AND OPPORTUNITIES

Away-from-home tissue demand returning to normal
AFH adult incontinence keeps growing, due to the ageing of the population
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Table 24 - Forecast Sales of Away-From-Home Tissue and Hygiene by Category: Value 2023-2028
Table 25 - Forecast Sales of Away-From-Home Tissue and Hygiene by Category: % Value Growth 2023-2028

Fetaill Adult Incontinence in Hong Kong, China
KEY DATA FINDINGS

2023 DEVELOPMENTS

Growing ageing population leads to strong growth in retail adult incontinence
Inclusive and customised fitting options more prevalent

PROSPECTS AND OPPORTUNITIES

Continue growing momentum for retail adult incontinence

Local players launching private label products
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Mappies/Diapers/Pants in Hong Kong, China
KEY DATA FINDINGS

2023 DEVELOPMENTS

Return of tourists aids the recovery of nappies/diapers/pants
Skin friendliness and leakage protection are important considerations
Nappies/diaper brands leverage IP collaboration to penetrate local market

PROSPECTS AND OPPORTUNITIES

Declining birth rate will lead to tepid growth in nappies/diapers/pants
Nappies/diapers/pants product diversification based on usage scenarios
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tenstrual Care in Hong Kong, China
KEY DATA FINDINGS

2023 DEVELOPMENTS

Comfort and functionality remain key purchase attributes for menstrual products
Consumers return to bricks-and-mortar shopping for menstrual care products
PROSPECTS AND OPPORTUNITIES

Menstrual care brands empower women with knowledge about menstrual health
Increasing share for private label brands and small local players
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Table 38 - Retail Sales of Menstrual Care by Category: Value 2018-2023

Table 39 - Retail Sales of Menstrual Care by Category: % Value Growth 2018-2023
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Wipes in Hong Kong, China
KEY DATA FINDINGS

2023 DEVELOPMENTS

Rising popularity of smaller packaged wipes for travel, due to convenience
Antibacterial properties and “skinification” are key criteria for personal wipes
Return of shopping in bricks-and-mortar outlets

PROSPECTS AND OPPORTUNITIES

Rising popularity of moist toilet wipes
Increase in private label wipes
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Fetail Tissue in Hong Kong, China
KEY DATA FINDINGS

2023 DEVELOPMENTS

Price sensitivity hinders value gains
Consumers looking for comfort in tissue-related products
Local tissue consumption negatively affected by “reverse shopping” trend

PROSPECTS AND OPPORTUNITIES

Growth in private label
Sustainability keeps being future product innovation focus
Tissue players slowly increase price to reduce inflationary pressure
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Table 52 - Retail Sales of Tissue by Category: % Value Growth 2018-2023
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Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/tissue-and-hygiene-in-hong-kong-china/report.
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