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Horme and Garden in Sweden

EXECUTIVE SUMMARY
2025 Developments

KEY DATA INSIGHTS

INDUSTRY PERFORMANCE

lkea and Value Retailers Drive Polarised Spending Habits
Modular Furnishings and Affordable Homewares Anchor Resilient Demand

Chart 1 - Mio Utilises 3D Visualisation So Shoppers Can Picture Products in Home Environment

lkea Leverages Circularity and Omnichannel to Capture Cautious Shoppers
Chart 2 - Value Sales 2020-2030
Chart 3 - Value Sales by Category 2025

WHAT'S NEXT?

lkea Set to Advance Omnichannel Integration to Shape New Shopping Journeys

Homewares and Home Furnishings to Sustain Leadership as Value-Consciousness Endures
Sustainability Regulations Set to Prompt Brands to Invest in Circularity and Compliance
Chart 4 - Forecast Value Sales 2020-2030

Chart 5 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

lkea Defends Lead as Value and Circularity Set New Standards
Chart 6 - Company Shares 2025
Chart 7 - Brand Shares 2025

CHANNELS

lkea, Mio and Jysk Anchor Physical Shops as Consumer Priorities Shift
E-Commerce Accelerates as Digital Tools and Sustainability Reshape Buying Habits
Chart 8 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 9 - Economic Context for Home and Garden
Chart 10 - Real Gdp Growth 2020-2030
Chart 11 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 12 - Consumer Context for Home and Garden
Chart 13 - Population 2020-2030

Chart 14 - Consumer Expenditure 2020-2030

Chart 15 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

Home Improvement in Sweden
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Home Improvement Summary

INDUSTRY PERFORMANCE

Ongoing Decline for Home Improvement Amidst Cost-Of-Living Pressures
Bathroom Upgrades Anchor Spend as Eco-Credentials Become Essential
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Tikkurila and Akzo Nobel Meet Demand for Affordable, Eco-Labelled Refreshes
Chart 16 - Tikkurila's Home Paint Brands Compete on Nordic Swan Eco- Credentials
Chart 17 - Value Sales 2020-2030

Chart 18 - Value Sales by Category 2025

WHAT'S NEXT?

Specialists to Bridge Digital and In-Store Journeys to Drive Growth
Bathroom and Sanitaryware to Maintain Lead as Renovation Priorities Shift
Sustainability and Value Offers Set to Reshape Consumer Expectations
Chart 19 - Forecast Value Sales 2020-2030

Chart 20 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Tarkett and lkea Sustain Leadership as Sustainability Shapes Demand
Chart 21 - Company Shares 2025
Chart 22 - Brand Shares 2025

CHANNELS

Home Improvement Stores Maintain Dominance through Digital Integration and Circular Models
Click-And-Collect Fuels Hybrid Shopping
Chart 23 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 24 - Economic Context for Home Improvement
Chart 25 - Real Gdp Growth 2020-2030
Chart 26 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 27 - Consumer Context for Home Improvement
Chart 28 - Population 2020-2030

Chart 29 - Consumer Expenditure 2020-2030

Chart 30 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

Gardening in Sweden
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Gardening Summary

INDUSTRY PERFORMANCE

Blomsterlandet and Plantagen Shift Retail Focus to Convenience and Sustainability
Elho and lkea Drive a Surge in Demand for Design-Led Planters

Chart 31 - Elho Pairs Recycled Materials with Self-Watering, Design-Led Planters
Husqvarna’S Robotic Tech Accelerates the Transition to Cleaner, Quieter Gardens
Chart 32 - Value Sales 2020-2030

Chart 33 - Value Sales by Category 2025

WHAT'S NEXT?

Steady Growth, with Consumers Expected to Prioritise Low-Maintenance Solutions
Demand for Recycled Pots and Planters Set to Rise as Urban Living Reshapes Preferences

Husqvarna Set to Drive Battery and Smart Technology as App-Connected Tools Replace Petrol Equipment

Chart 34 - Forecast Value Sales 2020-2030
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Chart 35 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Blomsterlandet Extends Its Lead as Plantagen Retrenches
Chart 36 - Company Shares 2025
Chart 37 - Brand Shares 2025

CHANNELS

Home Products Specialists Maintains Dominance as E-Commerce Accelerates
Chart 38 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 39 - Economic Context for Gardening
Chart 40 - Real Gdp Growth 2020-2030
Chart 41 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 42 - Consumer Context for Gardening
Chart 43 - Population 2020-2030

Chart 44 - Consumer Expenditure 2020-2030
Chart 45 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

Hormewares in Sweden
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Homewares Summary

INDUSTRY PERFORMANCE

lkea and Nordic Nest Drive Digital-First, Value and Design Polarisation

Chart 46 - lkea Rolls Out Compact Urban Format for Space-Conscious City Dwellers

Kitchen Brands Expand Modular, Sustainable Ranges to Capture Growth
lkea and Sellpy Mainstream Circular Design and Second Life for Homewares
Chart 47 - Value Sales 2020-2030

Chart 48 - Value Sales by Category 2025

WHAT'S NEXT?

Urban Consumers to Shift to Modular Essentials and Online Discovery
Retailers Set to Elevate Compliance and Value Clarity to Retain Relevance
Chart 49 - Forecast Value Sales 2020-2030

Chart 50 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

lkea Retains Lead through Value, Design and Digital Reach
Chart 51 - Company Shares 2025
Chart 52 - Brand Shares 2025

CHANNELS

lkea and Nordic Nest Reshape Shopping through Omnichannel Agility
E-Commerce Accelerates as Omnichannel Strategies Attract Younger Shoppers
Chart 53 - Retail Channels 2020-2025

Page 4 of 6



ECONOMIC CONTEXT

Chart 54 - Economic Context for Homewares
Chart 55 - Real Gdp Growth 2020-2030
Chart 56 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 57 - Consumer Context for Homewares
Chart 58 - Population 2020-2030

Chart 59 - Consumer Expenditure 2020-2030
Chart 60 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

Horme Furnishings in Sweden
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Home Furnishings Summary

INDUSTRY PERFORMANCE

lkea and Value Brands Intensify Competition as Households Prioritise Affordability

Chart 61 - lkea's Besta and Platsa Adapt to Small Spaces
Modular Indoor Living Solutions Meet Urban Demand for Flexibility

Smart Lighting and Digital Personalisation Drive Resilience and Engagement

Chart 62 - Value Sales 2020-2030
Chart 63 - Value Sales by Category 2025

WHAT'S NEXT?

lkea Set to Elevate Digital-Physical Integration to Capture Value-Driven Shoppers
Dux to Strengthen Premium Appeal with Circular Design and Wellness Focus

Jysk Looks to Gain Share by Combining Sharp Pricing and Modular Offers
Chart 64 - Forecast Value Sales 2020-2030
Chart 65 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

lkea, Mio and Jysk Retain Lead as Value and Flexibility Drive Loyalty
Chart 66 - Company Shares 2025
Chart 67 - Brand Shares 2025

CHANNELS

lkea Accelerates Omnichannel Strategy as Physical Stores Retain Lead
Jysk Expands Digital Tools and Circular Offers to Capture Value Seekers
Chart 68 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 69 - Economic Context for Home Furnishings
Chart 70 - Real Gdp Growth 2020-2030
Chart 71 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 72 - Consumer Context for Home Furnishings
Chart 73 - Population 2020-2030
Chart 74 - Population by Generation 2025
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COUNTRY REPORTS DISCLAIMER

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/home-and-garden-in-sweden/report.
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