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Gardening in Taiwan, China - Category analysis
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Gardening Summary

INDUSTRY PERFORMANCE

Continued Solid Growth, with Horticulture Dominant and Pots and Planters Driving Growth

Chart 1 - Known-You Seed Builds Gardening Demand by Putting Professional Breeding and Teaching behind a Consumer Range
Taiwan Fertiliser Captures Recurring Value with Organic Growing Media and Professional Credibility

Chart 2 - Taiwan Fertiliser Brings Professional Agriculture Formulation Credibility to Household Gardening

Sinon Corp Unlocks Margin by Building Direct-To-Household Channels

Chart 3 - Sinon Uses Its Agricultural Scale and Own Supply Centre Network in Taiwan

Chart 4 - Value Sales 2020-2030

Chart 5 - Value Sales by Category 2025

WHAT'S NEXT?

Seed Breeders Set to Drive Repeat Sales through Guidance and Direct Channels
Agricultural Suppliers to Unlock Margin by Disintermediating Retail Specialists
Chart 6 - Forecast Value Sales 2020-2030

Chart 7 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Green Orchids and Taiwan Horticultural Secure Lead as Agricultural Expertise Insulates Shares
Chart 8 - Company Shares 2025

Chart 9 - Brand Shares 2025

CHANNELS

Home Improvement and Gardening Stores Dominates, While Warehouse Clubs Gains Share
Manufacturers Bypass Specialists by Building Direct Consumer Relationships
Chart 10 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 11 - Economic Context for Gardening
Chart 12 - Real Gdp Growth 2020-2030
Chart 13 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 14 - Consumer Context for Gardening
Chart 15 - Population 2020-2030

Chart 16 - Consumer Expenditure 2020-2030
Chart 17 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

Home and Garden in Taiwan, China - Industry Ovenvew

EXECUTIVE SUMMARY
2025 Developments

KEY DATA INSIGHTS

INDUSTRY PERFORMANCE

Test Rite Transforms Refurbishment Demand with Managed Renovation Projects
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Chart 18 - Test Rite Captures Renovation Demand by Selling Managed Projects, Not Just Materials, in Taiwan
Fitted Cabinetry and Indoor Living Absorb Renovation Budgets

lkea Expands Reach with New Formats and Direct Selling

Chart 19 - lkea Returns to Proximity, Building Varied Store Formats and Exporting These Innovations

Yung Chi and Order Win on Certification as Buyers Demand Proof

Chart 20 - Yung Chi Paint Competes on Externally Verified Certification in Home Paint

Chart 21 - Value Sales 2020-2030

Chart 22 - Value Sales by Category 2025

WHAT'S NEXT?

Domestic Leaders to Capture Subsidy-Driven Demand as Policy Reshapes Spending
Contractor-Specified Upgrades and Accessible Design to Drive Strategic Divergence
Chart 23 - Forecast Value Sales 2020-2030

Chart 24 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Dairy Farm and Test Rite Sustain Lead Due to a Presence across Categories and Meeting Taiwanese Needs
Opportunities for Domestic Manufacturers with Renovation Subsidy

Chart 25 - Company Shares 2025

Chart 26 - Brand Shares 2025

CHANNELS

Homewares and Home Furnishing Stores Maintains Lead While Retail E-Commerce Sees Value Gains
Project-Based Renovation and Direct-To-Consumer Brands to Reshape Purchase Journeys
Chart 27 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 28 - Economic Context for Home and Garden
Chart 29 - Real Gdp Growth 2020-2030
Chart 30 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 31 - Consumer Context for Home and Garden
Chart 32 - Population 2020-2030

Chart 33 - Consumer Expenditure 2020-2030

Chart 34 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

« Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.
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For more information on this report, further enquiries can be directed via this link www.euromonitor.com/gardening-in-taiwan-china/report.
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