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INTRODUCTION

Scope
Executive summary

STATE OF PLAY

Top companies at a glance

Stanley Black & Decker Inc strengthened its supply chain to better withstand future shocks
Stanley Black & Decker Inc’s global footprint

Company overview

Company overview. Growth split across acquisitions and gains from share and momentum

EXPOSURE TO FUTURE GROWTH

Exposure to growth
The lowest hanging fruit in positioning for future growth lie in Australasia and Asia Pacific

COMPETITIVE POSITIONING

R elative performance

Key categories and markets
Key brands

Routes to market

Stanley Black & Deckers Inc’s portfolio expansion

POWER TOOLS

Stanley Black & Decker’s tool strategy focuses on optimising the cordless experience
Flexvolt is Stanley Black & Decker’s answer to the need for flexible interchangeable batteries
AEG is offering one HD battery solution

Bosch is facilitating m any brands and product types within the “ Power-for-All Alliance”
Stanley Black & Decker Inc’s key messages in positioning, technology and sustainability

GARDENING EQUIPMENT

A focus is electrification, with sustainability messages also in frame on product maintenance
Husqvarna'’s leading position in robotic lawn mowers continues via “cutting-edge innovation”
Andreas Stihl AG & Co’s gardening equipment is packed with ingenious shortcuts

Stanley Black & Decker Inc’s key messages in positioning, technology and sustainability

KEY FINDINGS

Overview of Home and Garden: Product and brand coverage for Stanley Black & Decker Inc

APPENDIX

Projected company sales: FAQs (1/2)
Projected company sales: FAQs (2/2)

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
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of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/the-stanley-black-and-decker-inc-in-home-and-
garden/report.
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