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Evewear in Thailand

EXECUTIVE SUMMARY
2026 Developments

KEY DATA INSIGHTS

INDUSTRY PERFORMANCE

Brands Leverage Digital Influence and Omnichannel Retail to Transform Purchasing Habits
Contact Lenses Leads Volumes as Premium Spectacles Drive Value Growth

Chart 1 - Gentle Monster Limited Edition in Thailand

Premium and Accessible Brands Expand Dual Growth Amid Polarisation
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Chart 3 - Volume Sales 2021-2031
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WHAT'S NEXT?

Contact Lenses to Lead Volumes Amid Steady Value Growth for Spectacles and Sunglasses
Sustainable Materials and Digital Retail to Shape Product Innovation and Competition
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COMPETITIVE LANDSCAPE

Luxottica Strengthens Its Lead as Concentration Rises Steadily

Competitive Shifts Create Openings for Innovation and Strategic Growth
Chart 7 - Company Shares 2025
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CHANNELS

Optical Goods Stores Dominates While Retail E-Commerce Gains Momentum
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ECONOMIC CONTEXT
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CONSUMER CONTEXT
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INDUSTRY PERFORMANCE

Steady Growth Amid Evolving Consumer Spending and Demographic Trends

Contact Lenses Leads Value Sales as Multifunctional Daily Disposables Gain Traction

Chart 18 - Social Media and E-Commerce Drive Contact Lens Discovery, While Stores Remain Key for Fitting
Brands Leverage Beauty Trends and Omnichannel Strategies to Boost Loyalty and Sales

Chart 19 - Pm2.5 Pollution and Digital Lifestyles Shift Thai Consumers toward Daily Disposable Lenses
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WHAT'S NEXT?

Affordable and Premium Lenses to Drive Polarised Growth among Diverse Consumers

Daily Disposables and Cosmetic Lenses Expected to Fuel Expansion

Brands and Retailers Set to Embrace Omnichannel Strategies to Engage Image-Conscious Consumers
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COMPETITIVE LANDSCAPE

Leading Multinational Brands Maintain Dominance Amid Growing Asian Competition
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CHANNELS

Optical Goods Stores Maintains Leadership While Retail E-Commerce Expands
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PRODUCTS

Evolving Functional Demands within Contact Lenses

Collaborative Launches, Beauty Developments, and Advanced Technologies
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Omnichannel Shopper Behaviour Drives Steady Volume and Value Growth in Thailand

Readymade Reading Glasses Dominates Volumes, While Frames and Lenses Lead Value

Bolon and Lenskart Leverage Fashion and Digital Tools to Boost Upgrades

Chart 36 - Fashion Positioning and Asian Trends Drive Spectacles Replacement Demand in Thailand
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WHAT'S NEXT?

Ageing Population and Premiumisation to Shift Growth Towards Value

Omnichannel Discovery and Lifestyle Features Will Redefine Consumer Expectations
Retailers Expected to Leverage Professional Services and Premium Tech to Drive Growth
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Chart 41 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Leading Multinational Lens Suppliers Sustain Combined Dominance Amid Intensifying Mid-Tier Competition
Emerging Omnichannel and Tech-Driven Players Reshape Consumer Engagement and Value Growth
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Optical Goods Stores Leads as Hybrid Journeys Reshape Consumer Purchase Paths
Chart 44 - Retail Channels 2021-2026

ECONOMIC CONTEXT
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CONSUMER CONTEXT
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Chart 49 - Population 2021-2031
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COUNTRY REPORTS DISCLAIMER

Sunglasses in Thailand
KEY DATA INSIGHTS

2026 DEVELOPMENTS

Sunglasses Summary

INDUSTRY PERFORMANCE

Urban Consumers Embrace Sport-Inspired Styles, Driving Sustained Value Growth
Premium and Mid-Premium Brands Lead Value Growth through Lifestyle and Innovation
Brands Leverage Sustainability and Influencer Marketing to Differentiate and Engage
Chart 52 - Sustainability Supports Brand Differentiation in Premium Sunglasses
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WHAT'S NEXT?
Urban Consumers to Drive Sustained Growth through Lifestyle and Fashion Shifts

Page 4 of 5



Accessible Luxury to Drive Volume Growth and Premium Brands Value Growth

Social Media Influence and Sustainability Expected to Reshape Product Innovation and Retail Strategies

Chart 55 - Forecast Value Sales 2021-2031

COMPETITIVE LANDSCAPE

Leading Global Players Sustain Dominance Amid Growing Mid-Tier Competition
Innovative Premium Launches and Sustainability Efforts Reshape Consumer Appeal
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CHANNELS

Optical Goods Stores and Department Stores Lead as Consumers Prioritise In-Person Experiences

Chart 58 - Retail Channels 2021-2026

ECONOMIC CONTEXT
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CONSUMER CONTEXT
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Chart 65 - Population by Generation 2026

COUNTRY REPORTS DISCLAIMER

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

o Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/eyewear-in-thailand/report.
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