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Horme and Garden in Meaxico

EXECUTIVE SUMMARY
2025 Developments

KEY DATA INSIGHTS

INDUSTRY PERFORMANCE

lkea and Vasconia Set the Pace as Shoppers Focus on Trusted Brands and Adaptable Design
Chart 1 - lkea Makes Adaptability for Small and Changing Homes lts Core Message

Furniture Anchors Spending as Gardening and Renovation Outpace the Core Category

Chart 2 - Vasconia Keeps Trusted Kitchen Brands on Shelves through Its 2025 Restructuring
Infonavit Reform and Tariff Changes Shift Spending Towards Domestic Supply and Renovation
Chart 3 - Value Sales 2020-2030

Chart 4 - Value Sales by Category 2025

WHAT'S NEXT?

Market to Mature as Consumers Adapt to Compact Living and Digital Convenience
Chart 5 - Liverpool Extends Click and Collect and Credit through Small Express Stores
Value, Local Production and Omnichannel Ease to Define the Winners

Chart 6 - Forecast Value Sales 2020-2030

Chart 7 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Liverpool Leverages Credit and Omnichannel to Defend Lead as lkea Accelerates Share Gains

Established Players Consolidate as Local Manufacturing and Adaptable Design Take Centre Stage

Chart 8 - Company Shares 2025
Chart 9 - Brand Shares 2025

CHANNELS

Home Improvement Stores Retain Lead through Wide Offering

Liverpool Express and Home Depot Expand Digital Reach to Drive Innovation
E-Commerce Strengthens through Click-And-Collect and Tailored Product Strategies
Chart 10 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 11 - Economic Context for Home and Garden
Chart 12 - Real Gdp Growth 2020-2030
Chart 13 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 14 - Consumer Context for Home and Garden
Chart 15 - Population 2020-2030

Chart 16 - Consumer Expenditure 2020-2030

Chart 17 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

Home Improvement in Mexico
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Home Improvement Summary
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INDUSTRY PERFORMANCE

Interceramic Drives Renovation Demand with Design-Led Campaigns

Chart 18 - Interceramic Sells Renovation as Design, From Mr Bigfoot Campaign to First Kohler Signature Store in Mexico
Bosch Accelerates Cordless Tool Adoption, Shifting Household Behaviour

Chart 19 - Comex Expands Eco Range with Easy-Clean and Multi-Surface Products for Diy Painting

Households Fuel Renovation with Finance Reforms and Rising Expenditure

Chart 20 - Value Sales 2020-2030

Chart 21 - Value Sales by Category 2025

WHAT'S NEXT?

Cordless Tool Innovation Set to Drive Repeat Purchases and Shape Retail Strategies
Paint and Finishing Brands to Win by Making Projects Simpler for Households
Design-Led Renovation and Flexible Finance to Fuel Sustained Demand

Chart 22 - Forecast Value Sales 2020-2030

Chart 23 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Pinturas Berel Strengthens Leadership as Rivals Pursue Design and Innovation
Comex Drives Repainting Demand with Dual-Colour Launch and Design Partnerships
Chart 24 - Company Shares 2025

Chart 25 - Brand Shares 2025

CHANNELS

Physical Retail Networks Evolve through Experience-Led Showrooms and Integrated Services
Retail E-Commerce Grows as a Complementary Channel for Specific Product Categories
Chart 26 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 27 - Economic Context for Home Improvement
Chart 28 - Real Gdp Growth 2020-2030
Chart 29 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 30 - Consumer Context for Home Improvement
Chart 31 - Population 2020-2030

Chart 32 - Consumer Expenditure 2020-2030

Chart 33 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

Gardening in Mexico
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Gardening Summary

INDUSTRY PERFORMANCE

Floramundo Delivers Small-Space Solutions as Urban Gardening Shifts to Containers

Chart 34 - Floramundo Supplies Potted Plants to Most Home Depot Stores to Serve Small-Space Gardening
Chart 35 - Home Depot's Garden Departments Act as National Garden Centres Supplied by Mexican Nurseries
Home Depot Partners with Mexican Nurseries to Anchor Retail Dominance

Truper Enables Widespread Diy Garden Care as Import Costs Rise

Chart 36 - Truper Keeps Diy Gardening Affordable with Hardware Stores across Mexico
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Chart 37 - Value Sales 2020-2030
Chart 38 - Value Sales by Category 2025

WHAT'S NEXT?

Home Improvement Chains to Reshape Supply as Households Adopt Small-Space Gardening
Value-Focused Tools and Consumables to Drive Growth as Machinery Lags

Nurseries and Brands to Adapt to Urban Lifestyles with Compact, Repeat-Purchase Solutions
Chart 39 - Forecast Value Sales 2020-2030

Chart 40 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Unlimited Business and Truper Consolidate Leadership as Nurseries Expand through Retail Partnerships
Chart 41 - Company Shares 2025
Chart 42 - Brand Shares 2025

CHANNELS

Home Depot Expands Store Network and Digital Tools to Reinforce Garden Centre Leadership
App-Based Tools and Omnichannel Services Enable Gradual Online Sales Gains
Chart 43 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 44 - Economic Context for Gardening
Chart 45 - Real Gdp Growth 2020-2030
Chart 46 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 47 - Consumer Context for Gardening
Chart 48 - Population 2020-2030

Chart 49 - Consumer Expenditure 2020-2030
Chart 50 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

Hormewares in Mexico
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Homewares Summary

INDUSTRY PERFORMANCE

Vasconia Navigates Financial Crisis as Households Favour Trusted Kitchen Brands

Chart 51 - Vasconia Keeps Brands on Shelves through Its 2025 Restructuring

Tramontina Invests in Local Production to Boost Cookware Innovation and Reliability

Chart 52 - Tramontina Moves Non-Stick Cookware Production to Mexico as Import Costs Rise

Tupperware’S Direct Selling Adapts as E-Commerce Gains Ground and Consolidation Reshapes Distribution
Chart 53 - Tupperware's Mexican Catalogue Network Carries Brand through Parent Company's Bankruptcy to New Local Owner

Chart 54 - Value Sales 2020-2030
Chart 55 - Value Sales by Category 2025

WHAT'S NEXT?

Building Resilience through Brand Trust and Local Production

Betterware’S Acquisition and E-Commerce Growth Set to Reshape Distribution Strategies
Chart 56 - Forecast Value Sales 2020-2030

Chart 57 - Forecast Value Sales by Category 2025-2030
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COMPETITIVE LANDSCAPE

Grupo Vasconia and Betterware Reshape Distribution and Direct Selling through Resilience and Acquisition
Tramontina Capitalises on Local Manufacturing to Boost Competitiveness and Reach New Consumers

Chart 58 - Company Shares 2025
Chart 59 - Brand Shares 2025

CHANNELS

Grocery Retailers Drive Household Purchases with Accessible Assortments
Retail E-Commerce Accelerates as Brands Capitalise on Digital Events and Exclusive Offers
Chart 60 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 61 - Economic Context for Homewares
Chart 62 - Real Gdp Growth 2020-2030
Chart 63 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 64 - Consumer Context for Homewares
Chart 65 - Population 2020-2030

Chart 66 - Consumer Expenditure 2020-2030
Chart 67 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

Home Furnishings in Mexico
KEY DATA INSIGHTS

2025 DEVELOPMENTS

Home Furnishings Summary

INDUSTRY PERFORMANCE

lkea Redefines Value with Adaptable Solutions for Compact Homes

Chart 68 - lkea Frames Space Efficiency as Smart Design for Mexican Homes

Liverpool Brings Digital and Physical Touchpoints Closer to Urban Shoppers

Muebles Dico Leverages Event-Led Pricing to Win Value-Conscious Buyers

Chart 69 - Dico's Domestic Sourcing Becomes Cost Advantage as Tariffs Hit Asian Supply
Chart 70 - Value Sales 2020-2030

Chart 71 - Value Sales by Category 2025

WHAT'S NEXT?

lkea and Liverpool to Win Urban Households with Adaptable and Hybrid Strategies
Muebles Dico to Capitalise on Domestic Supply to Offset Rising Import Costs
Adaptable Designs and Tech Integration to Reshape Expectations for Living Spaces
Chart 72 - Forecast Value Sales 2020-2030

Chart 73 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

lkano Retail Accelerates Share Gains as Liverpool Leverages Credit and Omnichannel Reach
Product Launches Sharpen Competition on Design and Affordability

Chart 74 - Company Shares 2025

Chart 75 - Brand Shares 2025

CHANNELS
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Homewares Specialists Defend Leadership as Digital Gains Pace
Liverpool and Ikea Drive Omnichannel Innovation as E-Commerce Accelerates
Chart 76 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 77 - Economic Context for Home Furnishings
Chart 78 - Real Gdp Growth 2020-2030
Chart 79 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 80 - Consumer Context for Home Furnishings
Chart 81 - Population 2020-2030

Chart 82 - Consumer Expenditure 2020-2030
Chart 83 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com’/home-and-garden-in-mexico/report.
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