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INTRODUCTION

Voice of the Industry: Beauty and Personal Care
Voice of the Industry: Beauty and Personal Care snapshot

KEY TRENDS IMPACTING THE INDUSTRY

Digitalisation and wellness key defining trends in beauty
New business focus stretches beyond primary product credentials

SALES FORECASTS AND CHANNEL SHIFTS

Upbeat sentiment about future performance but challenges linger
Internet retailing establishes itself as a mainstream beauty channel
Investment in e-commerce continues to proliferate and diversify

SHIFTS IN CONSUMER BEHAVIOUR

Paired-back routines and at-home experiences point to simplification
Expectations of environmental sustainability increase in priority

INDUSTRY INNOVATIONS

More targeted and focused innovation efforts
Rethinking new relevance to meet evolving consumer values

ABOUT VOICE OF THE INDUSTRY

About Euromonitor’s Voice of the Industry survey series
Respondents

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/voice-of-the-industry-beauty-and-personal-
care/report.


