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INTRODUCTION: MEGATRENDS FRAMEWORK

Businesses harness megatrends to renovate, innovate and disrupt
The drivers shaping consumer behaviour
Megatrends Framework

CROSS-TREND COMPARISON: NIGERIA

Digital living is rapidly spreading across Nigeria

CONVENIENCE

Convenience

On-demand 30-minute delivery app Chowdeck caters to busy urbanites
Middle-class Nigerians will spend money to save time

Consumers enjoy the guarantees of in-store shopping

E-commerce provides flexibility and convenience

DIGITAL LIVING

Digital living

Tecno drives 5G adoption in Nigeria with new Phantom V Flip 2 5G smartphone
Video gaming remains highly popular among Nigeria’'s youth

Internet users are eager to protect their personal data

Younger generations are more open to sharing data in return for special offers
Nigerians still rely chiefly on personal connections for advice

Most consumers expect more face-to-face interactions in future

DIVERSITY AND INCLUSION

Diversity and inclusion

Women Radio 91.7’s new virtual assistant, Nimi, aims to empower Nigerian women
Millennials are the most actively involved in politics

Middle-class Nigerians are keen to embrace other cultures

EXPERIENCE MORE

Experience more

P65 Pop-Up Store provides immersive experiences to showcase ltel’s latest products
Consumers appreciate experiences of all types

Nigerians are more likely than global peers to value digital experiences

PERSONALISATION

Personalisation

Nigerian brand Miskay Boutique offers personalised styling via its Miskay App
Millennials are keen to develop an online persona

The possibility for self expression is important to Nigerians

PREMIUMISATION

Premiumisation

Berger Paints innovates with Nigeria’s first eco-friendly premium matt paint
Millennials yearn for an easier life

Most are confident in their long-term investments, despite economic challenges
Nutrition and high quality are important attributes for shoppers

PURSUIT OF VALUE

Pursuit of value
Jumia expands its BNPL offerings through new partnerships with CredPal and Easybuy
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Baby Boomers are the thriftiest cohort
The cost-of-living crisis hits Millennials hardest
Nigerians show growing support for the circular economy

Millennials are the most intent on saving money

SHOPPER REINVENTED

Shopper reinvented

Online grocery app Pricepally set to scale up its operations
Most consumers want personalised experiences

Nigerians continue to favour in-store shopping

Consumers enjoy engaging with brands on social media
Younger shoppers embrace social shopping

SUSTAINABLE LIVING

Sustainable living

Nestlé Nigeria steps up its efforts to meet sustainability goals
Nigerians are keen to support environmental and ethical causes
Older consumers are most likely to back local businesses

WELLNESS

Wellness

Arla Foods launches evaporated milk products tailored to Nigerian families’ needs
Nigerians are looking for more nutritious food choices

Consumers remain highly aware of personal safety outside the home

Leverage the power of megatrends to shape your strategy today

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/megatrends-in-nigeria/report.
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