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INTRODUCTION

Scope

Key findings

Sustainability: global facts

Sustainability: Eight key themes

Why sustainability is important for consumer goods companies

SUSTAINABILITY ANSWERS CRITICAL BUSINESS QUESTIONS

Passport sustainability answers questions on market potential
How can we size opportunities based on sustainability indicators?
Passport sustainability answers supply chain questions

How to identify opportunities to find new suppliers?

Passport sustainability answers CSR questions

What kind of CSR programmes should our company adopt?

SUSTAINABILITY CHALLENGES: CASE STUDIES

Sustainability: Eight key themes

Global water risks case study: innovation in laundry detergents
The circular economy case study: initiatives for home and garden
Green energy boom case study: investing in renewable energy
Resource security case study: global warming raises cocoa prices
Commodity price volatility case study: oil prices

Climate change case study: net zero commitments

Pollution case study: innovation in anti-pollution products

Waste case study: recycling is a key priority area

CONCLUSION

Top 10 Passport Sustainability datasets
Sustainability: Eight key themes
Passport Sustainability gives you the tools to succeed

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/why-sustainability-insights-matter-for-business-

strategy/report.
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