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INTRODUCTION

Scope
Examining five trends shaping lodging

STATE OF THE INDUSTRY

Global lodging sales surpass pre-pandemic levels
Mid-market hotels lead many of the largest lodging markets
Asia Pacific to reclaim title as world’s largest region for lodging in 2027
Rapid growth in the Middle East and Africa
Upscale and mid-market dominate hotel sales
Short-term rentals dominate other lodging
Emerging markets see strong growth potential
Asia Pacific leads in short-term rental listings growth
Younger generations increasing travel spending
Return of Chinese outbound travel creates opportunities in Asia Pacific

LEADING COMPANIES AND BRANDS

Heavy fragmentation in all regions outside North America
Airbnb becomes world’s largest lodging company
Short-term rentals encourage “experience-first” searching
Pandemic shifts lodging competitive landscape

TOP FIVE TRENDS SHAPING THE INDUSTRY

Examining five trends shaping lodging

TOP FIVE TRENDS SHAPING THE INDUSTRY

Luxury hotels drive growth in emerging markets
Hotels use loyalty programmes to encourage direct bookings
Hyatt incentives wider participation in its loyalty programme
Economic unease drives strong all-inclusive pipeline
Set-jetting concentrates tourism demand on select locations
Sustainability a top concern for companies and travellers
Europe leads Euromonitor’s ranking of sustainable lodging markets

MARKET SNAPSHOTS

Global snapshot of luxury hotels
Global snapshot of upscale hotels
Global snapshot of mid-market hotels
Global snapshot of budget hotels
Global snapshot of unrated hotels
Global snapshot of short-term rentals
Global snapshot of campsites
Global snapshot of hostels
Global snapshot of other lodging types
Regional snapshot: Asia Pacific
Regional snapshot: Australasia
Regional snapshot: Eastern Europe
Regional snapshot: Latin America
Regional snapshot: Middle East and Africa
Regional snapshot: North America
Regional snapshot: Western Europe
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About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/world-market-for-lodging/report.


