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INTRODUCTION

Scope
Key findings

INDUSTRY OVERVIEW

Top companies at a glance
New geographies vs new categories
Stability amid the chaos: Leading players maintain share despite pandemic challenges
Refining premium focus through M&A activity
Flagship brands retain their elevated status in non-alcoholic expansion
Companies face an uphill struggle as macroeconomic challenges continue
Partnerships, direct sales and AI disruption in digital expansion
Sustainability credentials are becoming a must-have
Environmental efforts cross the value chain
High growth for no/low alcohol

BEER

Heineken strengthens its standing in key growth region
“Beyond beer” efforts accelerate
Diverging brand fortunes for AB InBev in the US
Big beer steps back from craft

SPIRITS

Aiming for approachability in whiskies
Diageo targets premiumisation in India
Modernisation meets tradition in single malt Scotch whisky
Rum is now in the spotlight for super premium M&A activity

WINE, CIDER AND RTDS

Cider draws inspiration from across categories
E&J Gallo embarks on acquisition spree in wine
From seltzers to spirits: RTDs outperform the wider industry

CONCLUSIONS

Key takeaways

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.
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For more information on this report, further enquiries can be directed via this link www.euromonitor.com/competitor-strategies-in-alcoholic-drinks/report.


