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INTRODUCTION

Scope
Key findings

DRIVERS FOR MOBILE RETAIL

The pandemic impaired mobility resulting in restricted lifestyles
Fashion retailers limit store presence to conserve cash
In-store shopping holds its own amongst consumers

Access to internet and ownership of credit cards still low

TARGET AUDIENCE

Parents are key consumers as children outgrow sizes creating demand
Older generation due to limited mobility would be key prospects

EXAMPLES

Players opened mobile stores to offer in-store experience
Steps taken by retailers to offer mobile retail experience

Case study: Bata’s hyperlocal model

Case study: Levi’s focuses on fulfilling demand for comfort wear
Case study: Pepe Jeans launches “PepeMeUp” initiative

Case study: Max Fashion organises weekend shopping events

KEY TAKEAWAYS
With COVID-19 existing in 2021, mobile retail has a lot to offer

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

o Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/fashion-retailers-experiment-with-mobile-retail-
in-india/report.
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